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DO-16 LAUNDER BAR Xone 
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Attractive, reliable Launder Bar meets all the 
requirements of your coin-op. Tremendous 
432-box capacity cuts down on re-loading 
time .. . allows selective loading of powerful 
efficient DO-16 concentrates 
as required. No loss of 
forte time — no loss of profit! 


eheL Ee ad 


ee 


7 Leakproof, inner-lined 
| YO boxes prevent chemical 
| SIXTEEN “chewing” of mechanism; 
otra are delivered by jam-proof 


gravity feed and contain 
more than enough for 
double-loads. Launder Bar 
takes a bare minimum 

of time and attention... 
has an outstanding, proven 
record of trouble-free 
performance. 


ECONOMY MODEL with 
all the fine features of 
the deluxe Launder Bar .. . 
takes 234 packages 

of double-load DO-16 
compounds. 





FOR FREE DESCRIPTIVE LITERATURE AND SAMPLES WRITE 





DO-16 CORPORATION 


62-11 35th Ave., Woodside 77, L.I., N.Y. 
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Photograph taken at ECON-O-WASH, N.Y.C 


MY CUSTOMERS WANT 


Hf) Xa DRY BLEACH 


IN WATER-SOLUBLE PACKETS 


Women, bless ’em, can be pretty persuasive. For weeks they’d been asking me to stock Lestare. 
Finally, one morning, | found a note (on the back of a Lestare package) stuck on the vendor 
signed by nine of my ‘‘regulars.’’ | got the message all right...and the following week they got 
Lestare. Business has picked up since! Every day | see new customers walking away from the vend- 
ing machine with Lestare packets. Don’t take my word for it though, stock your vending machines 
with Lestare — from the makers of Lestoil — and start counting new faces yourself! 


WHY DO THEY ASK FOR LESTARE ? MAIL THIS COUPON TODAY 


They've seen it again and again on TV. SAME HIGH LESTOIL PRODUCTS, INC., INDUSTRIAL DIV. 
VELOCITY ADVERTISING THAT MADE LESTOIL FAMOUS. 196 Garfield Street, Holyoke, Massachusetts 

It's the new idea in bleaching that's sweeping the country. 
FIRST DRY BLEACH PRE-MEASURED IN WATER-SOL- 
UBLE PACKETS. It's safe for all fabrics — even wash 'n 
wear. CONTAINS NO CHLORINE — CAN'T BURN, STAIN 
OR OVERBLEACH— IS SAFE FOR WASHING MACHINES. 


Please send me free sample and full information on LESTARE 
for Coin-Vending Machines. 


THE 


KEEVER STARCH COMPANY 


Keever-Beach Division 
538 E. Towne Street, Columbus 15, Ohio 
Exclusive U.S. Agents for the laundry products of Lestoil Products, Inc. 
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Insurance 
Coverage 
Protects 
Your Coin 
Laundry 
Investment 


maximum coverage 
.at minimum cost! 


Fire 

Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 

Theft 

Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

@ Liability—Products 
@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
in-one_ protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 


/ Le Can 
OL 6-4000 tre 


M. KRAVETZ 
& COMPANY 


880 Bergen Avenue 
Jersey City, New Jersey. 
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"My BURKAY water heating system is 


{2 YEARS OLD and operates like new" 








SSMEN Robert Mitsueda, Chicago Laundry Owner 
BURKAY gas-fired commercial water heating system 
has always supplied plenty of hot water 

“My wife and I are too busy taking years of dependable, trouble-free 

care of customers to worry about our service with a Burkay commercial 

hot water supply,’ says Robert water heating system? A Burkay 

Mitsueda, owner of a 28-machine, system automatically controls wa- 

Chicago laundry store. ter temperature to prevent cus- 
: “That’s why I’m so satisfied with tomer complaints and wasteful 

my Burkay water heating system. overheating. It requires no oper- 

It's 12 years old and operates like ator, no special attention, little or 

new. I’ve always had plenty of hot no maintenance. 
| water, never spent a cent on repairs, These are just a few of the many 
; and never had any complaints about reasons it will pay you to investi- 

rust spots on clothes.” gate Burkay gas-fired commercial 

. ? ; - for | d 
Why spend time and money water heating systems. Get the eo ae _ conanias 

nursing an undersized or inefficient full story by returning the cou- and day. If one heater requires service, it 
water heater, when you can enjoy pon below. may be shut off while the other continues 


to operate. 





kay’ a noternneon 
oar ay A. O. SMITH CORPORATION 
Permaglas Division, Dept. CO-661 
Kankakee, Illinois 
Through research GY see wy Please send me information on Burkay commercial water heaters and 


i 
| 
| 
| 
| 
A 0 Smith G water heating systems for laundries. 
a | Name____ ee a eso 
| 
| 
’ 
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EDITSBIALLY. 


Recognizing The Best 


Too often the image of an industry is distorted by the medi- 
ocrity that abounds in our country. This is as true of COIN-Ops 
as it is of television programming. While we cannot do much 
about changing the picture of the TV industry, we certainly 
intend to do something about presenting the most favorable 
image possible of our nation’s coin-op laundry and dryclean- 
ing establishments. 


To this end, we have initiated the COIN-OP BEAUTIFUL 
contest. Our aims are threefold. In the first 
place, we want those in our industry who have 
risen above mediocrity to get the recognition 
and prestige they deserve. Secondly, we want 
this contest to act as a catalyst. We hope that 
some of our readers will adopt and/or adapt 
some of the ideas present in the coin-ops of 
the winners. In this way, more and more 
stores will reflect favorably on our industry. 


We don’t suggest that CoIN-oPperators become “copy cats.” 
For, each location, each situation, demands a different ap- 
proach. The exteriors of some taxpayers, for example, cannot 
be altered. Zoning and building restrictions may also play a 
part in the construction of a new coin-op, or the remodeling 
of a location to accept a coin-op store. What we do suggest 
is that you use imagination. This leads us to the third aim of 
the COIN-OP BEAUTIFUL contest. We intend to prove 
that one coin-op need not exactly duplicate another. 

Helping us with this contest are three other judges, highly 
qualified for this great responsibility. All have established 
themselves in their chosen profession, and all are eager to pull 
America out of mediocrity. 


Editor 
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ON EARNING POWER 
with the 


SPEED QUEEN 


DOUBLE 
LOADER 
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y cats.” | Here’s the kind of washing accommodations 


rent ap- | your customers appreciate . . . the kind of effi- HIGH TORQUE TIMER 


cannot |. 7 a ; , Mounts in the meter box for simple operation 
5 play q | “tency that “speeds up” customer service during and accessibility. No adjustments or linkage 


rodeling | peak periods, yet continues with constant earn- assemblies. A push on the end of the timer shaft 
: starts the cycle. 


) Suggest | ing power every hour you are open. 
d aim of PARTS AVAILABLE for All Speed Queen Com- 


0 prove | Thenew Speed Queen “DOUBLE-LOADER” _ mercial Equipment in over 200 major U.S. and 


; Be SS oaiall se . Canadian Cities. Mail Coupon below for com- 
adds both capacity and earning power to coin- plete information om thee Gee’ Giuin AMO 


operated installations... with a minimum of DOUBLE-LOADER and other Commercial 
Laundry Equipment. 


s, highly 
tablished ; 
sr to pull | Space requirements. 


oud 


Commercial Dept. V 

SPEED QUEEN 

A Division of McGraw-Edison 
Company, Ripon, Wisconsin 


l'sa ““Payload”’ washer, that measures 36” high, 
0!” wide and 29” deep with a hinged top to 
provide immediate access to controls. Top load- 





edi: | lg bleach door, pressure level water control inal 





and many more features. 
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POPCORN’S BIG 
PROFITS WITH THE... 
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ATTRACTivE 
DESIGN 






STURDY 
CONSTRUCTION 





HIGHER PRofiy 
PER SALE 






sai 


hine pays for itself several times a | 
ut of profits. | 


4 


Only Gold Medal can offer these fea- 
tures: 
@ up to &€c profit per dime sale 


less than 2 feet square 
takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10c each 


This is the unit you will 
eventually standardize on. Y 
Buy it first and be thou- le 
sands of dollars ahead. {| 
Write now for details. 


Order several soon. S7 





MUP an 


1835 Freeman Ave., Cincinnati 14, Ohio 





for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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DEAR EDITOR: 


Correction 
I read in the March issue of 
COIN-OP that a recently opened 


laundry and drycleaning coin-op in 
Quincy, Mass., is the first such in- 
stallation in the New England area. 
Well, permit me to offer a correc- 
tion. My husband and I had an 
operational “Peter Rapid” store as 
far back as November 60. As a 
matter of fact, a neighbor of ours, 
also a COIN-OPerator, installed a 
coin-op drycleaner in her store even 
before then. For your further in- 
formation, our “Peter Rapid” store, 
located in Brockton, Mass., is the 
first in the country. My husband 
and I take this opportunity to invite 
you to visit our installation. 

Mrs. William Nisby 

Abingdon, Mass. 


What we meant to say when we 
reported the Quincy opening, was 
that it is the first Norge Laundry & 
Drycleaning Village in New Eng- 
land, not the first coin-op dryclean- 
ing. Thank you for your interest in 
the accuracy of COIN-OP, and thanks, 
too, for the invitation. Don’t be very 
surprised if we take you up on it 
in the near future.—Ed. 





Wants Copies 


We are distributors in three states 
for coin-op drycleaning equipment. 
We are also distributors in Pennsyl- 
vania and West Virginia for com- 
mercial laundry equipment. 

Your October and December 
1960 issue had some very interest- 
ing articles on coin-op drycleaning. 
If at all possible, we would like to 
have six copies of each issue. | 
need these for district managers that 
we have in different territories. 

Charles O. Packer, sales manager 

National Laundry Equipment Co. 

Pittsburgh, Pa. 


Copies are on the way.—ed. 





Advertising No Barrier 

As the editor of a fine magazine, 
which I believe is intended to serve 
the coin-op industry, I have a ques- 
tion to ask you: Have you received 
complaints from operators owning 


























































X dryers? It is most unfortunate 
that X, one of your largest adver. 
tisers, manufactures, or has Many. 
factured for it, a most Outstanding 
piece of junk. Now, if this letter 
appears in the next edition of COIN. 
op, I will for the first time belieye 
that somewhere there is a Publica. 
tion genuinely on the side of the 
COIN-OPerator. 

I do not intend to litigate this 
matter in your magazine, but | 
would like an answer to my inquiry, 
While I suffer in my misery, about 
to lose a $5,000 investment, with 
obligations of $7,500, notes and , 
lease, with no help whatever from 
X manufacturing, I'll wait and ge 
what you have to say, and trust that 
your magazine can be of some help 

Jack A. Hillman, 
Washington, D.C, 


We delayed answering your letter 
condemning X Co. until we were 
able to thoroughly check our record; 
for complaints against that con. 
pany in particular and manufacturers 
in general. Although we can state 
categorically, that COIN-OP mage 
zine does not sit in any manufac. 
turer's pocket, we cannot print com- 
plaints about a_ manufacturer 
equipment when they are, as in 
your case, isolated incidents. Ow 
printing of these complaints would 
serve, without real cause, to slander 
the good name of a generally re 
liable concern. However, as has been 
the case one or two times, when we 
receive enough adverse mail about | 
a particular manufacturer to wat- 
rant it, we urge the manufacturer t 
investigate and correct the situation | 

Generally, the complaints that 
come across our desk more ofter 
involve subcontractors than man 


Serr SS eS 


z \ 
facturers and distributors. The i 
vestigation referred to earlier in ol ; 


letter did disclose, in this case, ome 
other complaint against X Co. Fa 
this reason we are sending 4 Op) 
of our response to the president) 
this company. We know him 
well, and assure you that he & 
the coin-op business with both 
and feet. He does not allow a 

continued on page 
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es New +LOVER 


COIN-OP” 





WASHER- 
_ EXTRACTOR 


(STAINLESS STEEL) 


Operates as 
Simply as 
HOME 

WASHER! 


Handles 9 x 12 Shag Rugs, also Drapes, Diapers, Spreads, Blankets, too! 


e Attracts new customers—So simply operated, peo- 
ple readily use it! 

@ Holds new customers as it washes and rinses faster 
and better than smaller tubs with less washing 
action. 

e@ Larger 30’’-x-15” tub assures better washing ac- 
tion for heavily soiled garments. 

e Higher income because it’s so easy to use—Not only 
looks as simple to operate as any home washer, but 
it is’ Customer merely loads machine (up to 25 lbs. 
dry wt.), shuts door, selects water temperature, 
inserts 50c (two quarters), and adds_ supplies 
through soap chute. From here on, Glover does 
everything, giving a brighter, cleaner, spin-dry wash 
in just 24 minutes. (Other coin combinations also 
available.) 

@ Holds more for its rated capacity—Glover 30”-x-15 
tub is 20% to 40% larger than 301%4”-x-12” and 28”- 
x-12” tubs of other machines rated at 25 lbs. 


@ Holds four small-machine loads of family wash. 


ew 


e Automatic door lock—strong, safe and sure—pre- 
vents door’s being opened during operation. 


© Automatic overflow suds control prevents wet floors. 
@ Exclusive variable-speed drive accelerates smoothly, 


extracts quickly—cuts strain on machine and floor. 
@ Increases store earning capacity in same floor space 
Takes only 28” x 39”, less than two small washers. 
e@ Saves money Uses only 60 gallons of water during 
entire cycle, needs less maintenance than other 
machines. 

®@ Dependability and durability proved for 5 years in 
shipboard and other installations where highest re- 
liability is demanded. 

@ Front-servicing Removing two bumper bar bolts 
allows front panel to be taken off. Eliminates wasted 
floor space needed beside and behind other models 
for servicing. 

e Bill Glover, Inc., also manufactures commercial 
automatic washer-extractors—semi-automatic, auto- 
matic, fully automatic—in capacities of 50, 100, 
200 and 300 pounds, and dry cleaning units. 


> N FRONT SERVICING—Removing two bumper 
aay ) bar bolts lets front panel come off. Elim- 
Weg {| inates wasted floor space needed beside 
Re AX_Y\ and behind other models for servicing. 
Fae | 
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SEE YOUR JOBBER OR WRITE FOR COMPLETE INFORMATION TODAY! 
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5204 TRUMAN ROAD 


LOV ER INCORPORATED 


KANSAS CITY 27, MISSOURI 
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NEW DRYER 


The Westport Jr., a small model 
laundry dryer, has been announced by 
Hoyt Mfg. Co. It measures 27'2 
inches wide by 58% inches high. The 
dryer is a simplified adaptation of the 
Westport II, already in use in coin- 





ops. All electric and gas controls are 
located under locked cover on top of 
the unit for safety and easy main- 
tenance, the company says. The unit 
is equipped with either a coin meter 
or automatic timer. It is gas operated 
and has a self-cleaning filter. 

CIRCLE READERS SERVICE CARD No. 6! 


SPRING POSTER KIT 


ALD, Inc. has prepared a Spring 
Poster Kit, for distribution to West- 


inghouse-equipped coin-ops. The kit 
is one of four quarterly in-store, 
point-of-sale promotions ALD pro- 


vides for use in their coin-ops. It is 
comprised of four large posters geared 
to the season by virtue of their bright, 
Springlike colors, the company says. 
Poster Kits are mailed at quarterly 
intervals, referring to the proper sea- 
son, once the Laundromat operator 
has subscribed to the promotion pro- 
gram offered by the company. 

CIRCLE READERS SERVICE CARD No. 62 


BLEACH PACKETS 


Lestare dry bleach, a product of 
Lestoil Prod., Inc., is being offered 
to COIN-OPerators in cases of 240 five- 
cent packets. The company claims 
that each vended nickel packet returns 
a two-cent profit. Each packet is said 
to contain just the right amount of 
bleach for one wash. Customers drop 
the entire packets in the washer and 
the contents and packets dissolve in 
water. 

CIRCLE READERS SERVICE CARD No, 63 


SHEET FOLDER 


The EASY-FOLD Sheet Folder is 
said by its manufacturer, the Blair 
Hunt Co., to allow each coin-op cus- 


WHAT'S NEW'G 


O PR®DUCTS @BLITERATURE LJ 












tomer to fold her own sheets without 
help. Although no money can be 
charged for use of the device, the 
company claims that the increased 
goodwill generated by the sheet folder 
will compensate “tenfold” for the rela- 
tively small investment. The company 
is offering a ten day free trial. 

CIRCLE READERS SERVICE CARD No. 64 


COIN SORTER 


Block and Co., Inc. announces a 


coin sorting device which sorts loose 
coins, up to 50 dollars worth, in less 
than 20 seconds, the company 
The mixed coins are poured through 
the open top of the sorter, then with 
a few seconds of shaking in a rotary 
automatically 


Says. 


motion, coins drop 





through the various-size holes in each 
color-keyed coin tray—halves being 
retained in the top tray, quarters in 
the tray below, nickels in the tray be- 
low that, etc. Shipping weight of the 
unit is five and one half pounds. 

CIRCLE READERS SERVICE CARD No. 65 


FOUR NEW HEATERS 

Four AGA and ASME approved 
gas-operated automatic water heaters 
have been introduced by Ewing Mfg. 
Co. All are vertical models, with con- 
trols mounted in place, ready, says 
the company, for immediate opera- 
tion. Model 200 has a Btu input of 





320,000, 535,000 Btu 


400 a 
input, model 600 offers 780,000 Btu 


model 










The products, developments and 
literature announcements appear. 
ing in this section represent the 
most up-to-date thinking in the in. 
dustry. Each item bears a ke 
number. To learn more about 
items which you feel will help you 
make your operation more profit. 
able, just circle the appropriate 
numbers on the Reader's Service 
Card. Information will be sent at 
no cost or obligation to you. 
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input, and the largest model, #809. 
has a 945,000 Btu input. Ewing heat. F 
ers operate on natural, mixed or LP § 
gas. The company claims its heater 
line eliminates the need for Storage 
tanks. 

CIRCLE READERS SERVICE CARD No, 6 


EMERGENCY LIGHTS 


An automatic emergency lighting 
unit, said by the company to be 
capable of illuminating 10,000 to 25. 
000 square feet continuously for three 
to eight hours or more, has been in 
troduced by Exide Industrial Market 
ing Division of The Electric Storage 
Battery Co. Largest model in Exide’ 
line of battery - operated emerge 
lighting equipment, the 100-amperg 
hour Model E Lightguard, not o 
operates automatically and instantang 
ously when normal power fails, } 


ing number on the Rea 




























keyed. For more infor 





pany claims. 
CIRCLE READERS SERVICE CARD No, 


COFFEE BREWER 
A catering machine said to df 
brew a cup of freshly-ground cofit 
in less than 12 seconds has been 
nounced by the Havajava Merch 
dising Corp. The unit has only fol 
moving parts, and is guaranteed f 
a year. In operation, specially grouml] | 
coffee is measured from a vacull 
packed container into the first of 
stainless steel conical-shaped brewt 
cups. Six ounces of water, heated 
210 degrees, run through the 
ground coffee in the stainless 
screen, and down into the secom 
brewing cup, located directly bel 


also automatically recharges itself 
the shortest possible time, the com 
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First-Class 


Information 


.»» YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
roduct or system featured, simply circle the 
. number on the postage-free Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 
quested will be on its way to you. 
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COIN-OP MAGAZINE 


Please Print 


This Card Valid until July 31, 196! 


Owns drycleaning and/or laundry plant .............-.---. 





The 


Easiest 


TO KEEP POSTED 


on the latest products and equipment for 
COIN-OP Laundries and the new COIN-OP 
Drycleaning systems . .. circle the key number 
of any Advertisement, Products Parade or 
Free Literature item featured in this issue on 
the postage-free Readers Service Card below. 
In no time at all, and without obligation, the 
information you requested will be on its way 
to you. 
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enjoy greater flexibility-make more money with 
WESTINGHOUSE DRYCLEANERS 


a FOOLPROOF, FLEXIBLE AND PROFITABLE. The new Westing- 
wse drycleaning machine is thoroughly factory-and-store- 
wed, And it’s the Drycleaner you should make an alliance 
if you want to make important money in the mushrooming, 
inoperated drycleaning business right from the start. 


WWON'T HAVE TO ACT AS A RETAIL GUINEA PIG because the 
ratory work and product testing have already been done. 
were spent in intensive research before the machine was 
sted. You won't have to gamble on consumer acceptance 
the Westinghouse Drycleaner. The acclaim of particular people 
s been overwhelming. 


|W DON'T HAVE TO BUY A BATTERY OF EIGHT. Or even a battery 
i si, You might like to start with two or three, all plumbed to 
same filter system. Your initial investment is realistic and 

sss-like. With this flexibility, you can grow with your market. 


ENGINEERING SOPHISTICATION OF WESTINGHOUSE is evi- 
throughout the machine. Continuous filtration of cleaning 

means that every garment is cleaned in filter-pure perc. 
atic feed of filter aids to assure positive, efficient filtration 
Maximum filter cake life. The tubular type filter is simple, 
iy efficient and easy to service; total time required for used 
fcake removal and recoating, ready-for-use is only 15 
ies. That means only 15 minutes downtime. Location of 
: and perc storage unit, which can serve one to three Westing- 
se Drycleaners, can be varied according to room or space 


: CONDENSER IS USED for low cost, efficient perc tempera- 
Control and perc recovery. A special compressor unit is 

ule as an accessory when extra cooling capacity is required 
lain times of the year because of higher than normal tem- 
res of incoming water. 


USTATICALLY CONTROLLED DRYING provides professional 
high retention of creases and pleats. There is a timer 

Or light that glows when machine is in operation, and a 
lle door lock prevents opening of door once the cycle has 
, and until it is completed. If, for any reason, the machine 
m Complete the cycle, the fail safe door lock remains in 
EPosition until owner or attendant is called. 


TINGHOUSE DRYCLEANER MEETS ALL KNOWN CODE 
REQUIREMENTS. Units have their own built-in over- 


flow pans, large enough to hold total solvent in system in case 
of a leak or line break. This feature eliminates expensive installa- 
tion of holding dams or underground storage tanks. 


INSTALLATION IS SIMPLE AND INEXPENSIVE. The Westinghouse 
Drycleaner requires only connection to cold water line, a 20 Amp 
outlet and a three inch vent to each machine. Electricity alone 
provides the power for both drycleaning and drying. 


THE MOST ADVANCED DESIGN makes the coin meter easily adjust- 
able in the field to make any charge up to eight quarters. This 
feature provides for quick and simple adjustment of charge for 
your special promotions. 


STYLING THAT SETS THE STANDARD distinguishes the Westing- 
house Drycleaner. It is tastefully designed to accent, yet blend 
into the decor of the most advanced coin-operated laundry 
stores. 


STAY OUT FRONT with the name that's always been out front. 
Make a profitable alliance with ALD and Westinghouse, the com- 
panies that continue to set the standards in coin-operated laun- 
dry and drycleaning equipment. 


WRITE TODAY FOR COMPLETE DETAILS. The choice you make now 
will make the difference in the money you make today... and 
especially tomorrow! 


ALD continues to set new 
standards for the laundry store industry 


7045 North Western Avenue, Chicago 45 
Offices in principal cities 
ALD Canada, Ltd., 25 Belfield Rd., Rexdale (Toronto) 
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the first. From the bottom of the 
ond screen-cup the finished e 
ee | 


runs into the customer’s cup. Th 
a entire operation is visible to the a | 
F tomer through a plastic window . 7 | 

unit’s face. If desired, the machine 


can be run without the insertion 
' 0 


a dime or two nickels. 
= CIRCLE READERS SERVICE CARD yy 


WASH 
in] WATER CONDITIONING Lit 
Literature that stresses how Miracle 


. Water Tri-Matic water Conditioning 
equipment can increase profits fo, 

OW coin-ops has been published by Wai 
Refining Co., Inc. The folder empha. 


sizes the various profit-stealing Water 


problems in coin-ops, which Miracle 

te Water is said to correct. The folder 
also holds specification info on th 

- full line of Multiple-Bed Commercig. 


Industrial equipment for COIN-Ops 
MORE PROFIT FOR YOU-—IN LESS SPACE, TOO! Now, for the = ani 
first time, here is a complete coin-operated laundry, featuring CIRCLE READERS SERVICE CARD No, & 
long-lasting, trouble-free COMMERCIAL LAUNDRY EQUIPMENT 
“for less than $10,000, and requires only 600 sq. ft. of floor space! 


COMPARE INVESTMENT, EXPENSE & PROFIT! 
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FLOOR MATTING 


Development of a link for flog 
mats which permits an_ interlockinp 


TOTAL EQUIPMENT TINY SPOT COMPETITIVE : E : ; 
LAUNDRY fabrication that provides stability 9 
INVESTMENT $9,484.50 $13,885.00 dimension in all directions has beep 


announced by American Mat Con 
The link, which is produced of yin 


EEE 


OPERATING EXPENSE: 











Average Rent $ 50.00 $145.00 C 
Approximate Utility Cost $125.00 $250.00 is 
Equipment Payment $279.79 $409.61 Ef 
Maintenance & Cleaning $ 75.00 $125.00 t . 
¢ 
*TOTAL EXPENSES $529.79 $929.61 - 
ia acacia EOE 
WASHING CAPACITY 160 Lbs. 180 Lbs. 
If you average only 3 customers per hour, for 9 hours @ $1.00 per 
customer, you gross $27.50 per day! 
ESTIMATED MONTHLY GROSS $810.00 
*LESS TOTAL EXPENSES 529.79 
TINY SPOT CAN NET PER MONTH $280.21 plastic, is molded rather than extruded 
Competitive Laundry requires higher income to show profit. so as to result in extreme unifomit 
YOU SAVE UP TO 50% ON TINY SPOT INSTALLATION! the company says. The _ links x 
LIBERAL FINANCING AND TERMS woven on a non-rust steel network 
For a sensible investment in Coin Laundry Field, which is secured to a two-inch plasie 
CALL, WIRE OR MAIL COUPON BELOW—TODAY'! border reinforced by steel rods at th 
NOW Available—TINY SPOT COIN-OPERATED ends. The links are said to be dit 
DRYCLEANING MACHINES! able, odorless, grease - resistant, a 
They are known as Sentinel entrant: 
mats. 
HUGART CIRCLE READERS SERVICE CARD No,/ 
116 OLD BRIDGE ST. JACKSONVILLE, N. C. FLOOR TOPPING G 
( i , 
Sak ene-or Seth) A resilient topping for comm 
[] Please put me on your mailing list to receive Shugart’s monthly floors has been added to Fam 
newsletter, packed with vital information for the industry—FREE. Chemicals’ Corrosion E ngineeritt 
[] Please send me full free information on TINY SPOT Coin-Operated Products line. The product, Pen 
Laundries. trowel Latex, is a two-component 
tar. The components can be miiel! 
NAME conventional mortar boxes or Com 
ADDRESS mixers. Penntrowel Latex Binet 
CITY ZONE STATE continued on pit! 
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O On the Leader of quality stand- 25 POUND 
mmercial. ards, yet is competitively WASHER-EXTRACTOR 
>in-Ops, priced. 50-Ib. dry weight © ; 
RD No, capacity. Features drop- 

coin self-clearing meter. eee LOADS IN 
7 ONE WASHER 
for floor AQUA-SURGE REVERSING 
terlockin ‘ WASH ACTION 
nal Attract ali customers, pro- 
at Corp vide “professional” type 
d of viny 


laundering for all wash 


Cook laundry equipment loads. 


is listed, tested, and certi- 













fied and/or approved by VS ~~ on 
more recognized labora- G 2 
tories than any other om 
equipment manufactured. 
rd ® 
a6 IMALL 
FN an ad O O 
THRIFTY BIRTY 
. as on i> oe PLUMBING ELECTRICAL 
D DRYER PACKAGE 
= . | HIGH PERFORMANCE— ®{ 
n extruded C DRYING EFFICIENCY — 
iformity. | 
"Tinks Quiet trouble-free gear 
1 network i ' transmission. Clean, crisp 
inch plasi d sag 4 appearance — 50-Ib. dry 
rods a weight capacity — Coin 
; 7 - metered or timer controlled. Convenient, Fast 
ae Installation For Utilities 
i | - ALL METAL — stainless steel 
i ® aa a top, steel side panels. Extra- 
ee a 
‘ @ heavy soil pipe, copper water 
>ARD No, / . . ‘ x 
” For illustrated brochure and name U,) am dual electrical circuit 
6 @ of nearest distributor, write — —— 
6153 
yr —Conerel 
to Penni 
1 g i neerint 


Juct, Peat 
ponent mo 
be mined! 
or cone: 
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COOK macuinery CO., INC. 


WASHERS 3s EXTRACTORS s DRYERS 


4301 S. Fitzhugh Ave. Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 
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HOW TO: 


PREPARE FOR A SUMMER SLUMP 


R emember the old bromide, “You 
can’t make money while you're 
sleeping?” Well, unattended coin- 
ops have disproved that. However, 
even a coin-op can’t make money if 
its customers are out of town on 
vacations, are spending weekends 
(usually the busiest times in coin- 
ops) in the country or at beaches. 
And this is precisely the situation 
that thousands of coin-ops in many 
of the warmer areas of the country 
will be facing, come the ‘dog days’ 
of July, August, and September. 
Yet, if your coin-op is making 
money during the rest of the year, 
there is no need to be unhappy or 
discouraged with the smaller profits 
during the summer months, because 
here is your opportunity to do many 
things to improve your store that 
could not be done during the rest 
of the year. Here, too, is your 


12 


chance to treat yourself to some 
well-deserved time off. For we all 
know, frankly, that no 24-hour-a- 
day, seven-day-a-week operation 
runs itself, and nobody knows bet- 
ter than you just how much of your 
“spare” time you have been devot- 
ing to your coin-op from October to 
June. 

COIN-OPerators in some parts of 
the country consider themselves 
lucky if their stores break even dur- 
ing the vacation months. In order 
to insure this, some owners reported 
that it has been necessary to cut 
down on operating overhead. This 
was accomplished in a number of 
ways. First, some operators found 
that they do not have to be open 
24 hours a day, seven days a week. 
They figured out what days and 
hours were most convenient for 
their customers who remain in 





town. One COIN-OPerator is open 
Monday, Wednesday, and Friday. 
from 4:00 p.m. ‘til midnight. ~ 

You can arrange your store hours 
to suit your own time requirements, 
if you so desire. The hours you are 
closed will help you cut down meas- 
urably on utility bills—water, gas, 
and electricity. q 

Some owners In summer slump 
areas have been wary of wavering 
from an Open-All-The-Time con- 
cept. One two-store owner in Chi- 
cago said he will close down one 
bank of washers and maybe half the 
dryers. This cuts down on operating 
expenses while maintaining his com- 
munity’s image of the forever-open 
coin-op. And this makes good busi- 
sense on another level, he 
writes, inasmuch as rent, being a 
fixed expense, cannot be reduced 
even if he were to close entirely. 

Summer time is the best time for 
doing major repairs on the building, 
or in the coin-op itself. You, or the 
workmen you hire, are almost guar- 
anteed warm, sunny days in which 
to work. Weather is an ally rather 
than a threat. Roads are free of ice, 
and on-time delivery of building and 
store improvement supplies is al- 
most assured. 

You're facing a possible period 
of relatively low coin-op profits. 
Then, too, you have worked hard 
all year long and you want a well- 
earned rest. Given these conditions, 
how can you maintain your store’s 
good reputation while devoting 
more time to your personal recrea- 
tion? Some COIN-OPerators  [e- 
ported that they get pleasure from 
enlarging, enhancing, and even com- 
pletely refurbishing their _ stores. 
This entails a lot of time and work, 
but inasmuch as it bears directly on 
profits, and gives you a store to be 
proud of, we might loosely place 
such endeavors under the heading 


ness 


continued on page Jl 


COIN-OP 


of 
mi 
ge 


th 


Al 
yo 
vo 


sit 
m«¢ 
an 
to 

ree 
co 
thi 
ing 


sle 


det 
str 


any 
bus 
Re 
ing 
wil 


and 


cert 
dry 
cha 
mer 
con 
cien 
brol 
disti 
tom 
too. 
that 
twic 
plier 
nece 
refu 
men 
be ir 
Own: 
Mick 
min¢ 


JUNE 


pen 
day, 
Ours 
ents, 
| are 
\eas- 

gas, 


lump 
ering 
con- 
Chi- 
one 
lf the 
‘ating 
com- 
-open 
busi- 
l, he 
ing a 
duced 
ely. 
ne for 
ilding, 
or the 
guar- 
which 
rather 
of ice, 
ng and 
is al- 


period 
profits. 
1 hard 
a well- 
litions, 
store’s 
voting 
recrea- 
rs re 
e from 
n com- 
stores. 
1 work, 
ctly on 
e to be 
y place 
heading 


page 5] 


OIN-OP 


HOW TO: 


PREPARE FOR A SUMMER SURGE 


li your coin-op is located in one 
of those many areas that each sum- 
mer play host to thousands of refu- 
gees from the city’s heat and grime, 
then congratulations—you're in for 
a business windfall come July, 
August, and September. Maybe 
you'll even double or triple weekly 
volume during those three months. 

On the other hand, you can’t just 
sit back and enjoy the additional 
money; because, as is the case with 
anything else worthwhile, you’ve got 
to put in time and effort to fully 
reap the rewards. And vacationland 
COIN-OPerators are no exception to 
this role. So there’s no use avoid- 
ing the inevitable. Roll up your 
sleeves and take a hard look at 
what has to be done if you want to 
derive all possible benefit from your 
strategically-located store. 

First and foremost, don’t plan 
any major vacations, projects or 
business deals during this period. 
Remember, there will be times dur- 
ing the extraordinary rush when you 
will have to be on hand, with a free 
and uncluttered mind. 

Pre-Vacation Preparations: Make 
certain that all equipment—washers, 
dryers, drycleaners, vendors, 
changemakers, “‘accessory” equip- 
ment, etc.—is in top-notch working 
condition. You will need peak effi- 
ciency during the summer surge. A 
broken or malfunctioning unit will 
distress not only your summer cus- 
tomers, but will greatly distress you, 
too. Along these lines, make sure 
that all vendors are checked at least 
twice daily; arrange with your sup- 
pliers for emergency deliveries, if 
necessary; set up a system whereby 
tefunds can be made quickly. Re- 
member, many of these people won't 
be in town too long. One three-store 
Owner, in the upper peninsula of 
Michigan (a prime resort area), re- 
minds us that the vacationland 
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COIN-OPerator should not take over- 
advantage of the rush situation by 
profiteering. He writes: ; 

“If you ‘soak’ your summertime 
customers, you must be at the same 
time, over-charging your regular 
customers. This might result not 
only in the summer customers not 
using the laundry, but in a cold 
winter so far as the “native” busi- 
ness is concerned. It’s bad business, 
and you'd just be hurting yourself 
financially to profiteer.” oat 

A Canadian COIN-oPerator, a one 
store owner, tells us of his method 
for getting people in and out of the 
store at peak summer periods. This 
is done, he says, so the store does 
not get overcrowded. He built a 
concrete patio out front, and has 
comfortably outfitted it with alumi- 
num chairs and divans. By placing 
all the refreshment vendors on the 


patio, people leave the interior of 
the store and await the completion 
of their wash—or their turns—on 
the patio. He has even mounted an 
electric clock out on the patio. This 
negates the need to return to the 
inside of the store to check the time 
and see if the laundry is completed. 

Another vacationland COIN-OP- 
erator assures his store’s summer- 
time success by conducting a com- 
plete pre-summer promotion cam- 
paign. Part of the campaign con- 
sists of placing at the desks of the 
various resort hotels, street maps of 
the town, with a big “X” marking 
his coin-op. He also makes it a 
point to be on hand at the store as 
much as possible, welcoming his 
“guests,” instructing them on the 
use of the machines, and, in general, 
making them feel expected and wel- 


continued on page 51 
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THE JUDGES: 


ARCHITECT 


Burton F. Nowell Jr., 
ALLA. 

Mr. Nowell heads 

the New York archi- 

tectural firm of Cas- 

ale and Newell, not- 

ed for its shopping 


INTERIOR 
DESIGNER 
David Barrett, 
N.S.1.D., A.D. 


David Barrett studied 
at the world-famous 
Beaux Arts, in Paris, 
and heads his own 
staff. His work has 
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HOW TO ENTER: THE AWARDS: 








F COIN-OP BEAUTIFUL ENTRY FORM (or facsimil | For contest purposes, the country divided into four region 
compietely E Midw F W S rn 3¢ righ 
2 Each en must be accompanied by at least blac k dged 3pPpror e 
and white photographs measuring 4 x 5 inche r more. D av 
not submit color prints or negatives. \ 
3 Of the three phot graph one must be an exterior view snd it Ww be esTac ve a c 
, / ar f nc 1 third ¢ plaqu 
two must be of nter f your store. You may subn 3 W y : 30 
pe wardaec n eact Zé ar j yur entr W be entere 
many photographs as you wish, however, NO PHOTOGRAPHS S pwereed proMp: , a 
Apheiggbtagti es a z ce ae thes inn: sheen. cin stareerecs SCCal 
WILL BE RE URNED. The 2y b me the pr perty { CO N-OP N ca a 
ts ess; 21 to 40 wa 4| 
Magazine and may be used ft editor al purposes. 
4 Print Y . the name of your coin-op and the adare 3 In addition, tw pecial awards will be presented for the m 
ot your store on the back of each photograpn you submit itstandina exterior treatment J + + outstandin 
5 Ge p equipment manufacturer r distributor ay p te nent. T award be n each re 
as an en a customer's coin-op. Howev n k not be d d by f Coin-0 x 
must b gned by the owner of the coin-op. ; 
6 Dec n Tn dges will be fina 4 GRAND NATIONAI NERS rom am 
7 Entrie pe p arked n a han 12:01 T I nat W 
Augu 70 A 53 q t arded 
8 Winn b nced in the Septer 196 
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VECOGNITION! 
CARESTIGE! 


: COIN-OP Magazine is searching for the 
MOST BEAUTIFUL COIN-OPS in the 


country ... your store may be one of these. 
We want you to get the national recogni- 
tion and the local prestige you deserve for 
taking the time and making the effort to 
build a store that promotes a favorable 
image of the coin-op industry and is a 
credit to your community! 




















YOU HAVE 53 CHANCES TO WIN A 
HANDSOME PLAQUE AND TO PROFIT 










Won COIN-OP'S FROM THE RESULTING NATIONAL 

bn EDITOR AND LOCAL PUBLICITY! COIN-OP 
Barbara i a * ne a Magazine will assist winners in publicizing, 
vo | sociated with COIN. on the local level, the fact that your store 
wae bigs eae won national recognition in the "Bible of 
Oe as esguaeetanig the Industry" . .. COIN-OP. 


on co 


On the wall of your winning coin-op will 
be a plaque that will tell your customers 


a and your community that you have built a 
hoa Ls MOST BEAUTIFUL COIN-OP for them. 





It's so easy to enter. Just FILL IN THE 


20 woth ENTRY FORM ON THE NEXT PAGE 
1 ool [AE | NOW! 
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COIN-OP BEAUTIFUL 
ENTRY FORM 


PLEASE TYPE OR PRINT YOUR REPLIES 


INUIT 


HUUNOUVOVUVUVUUUUAUUNAVIOLOUVOUUALOLUUOURLNAU IRV ih 


Nl 


COIN-OPerator’s name: LIST (BY BRAND NAME) ALL OTHER EQUIPMENr 
SUCH AS EXTRACTORS, COIN-CHANGERS, IRONERS 
Name of entry store: _ ETC. ALSO INDICATE THE NUMBER OF EACH typ 


OF EQUIPMENT YOU HAVE IN ENTRY STORE: 


HHNAQANADUNUOULUUUUUULLUNANE 


Address: = 
number street = 
= type brand name number 
city zone state = 
= t b 
aM i = ype rand name number 
Number of washers Brand - type brand name number 
Number of dryers Brand = type brand name number 
No. of drycleaners Brand I Mg 
HURT n= LIST (BY BRAND NAME) ALL “ADDITIONAL INCOME 


EQUIPMENT, SUCH AS HAIR DRYERS, VENDING 
MACHINES, KIDDIE RIDES, ETC. ALSO INDICATE TH 
NUMBER OF EACH TYPE OF EQUIPMENT YOU HA 
IN ENTRY STORE: 


Describe, briefly, the color scheme of your entry store 


HAVUNUAUULNSOOSYEUOSNSOULULU UL 


type brand name number 

; t brand 5 

Describe too: — midis number 

FLOORING = b ~- 

type brand name sq. ft. = type rand name number 

CEILING 2 type brand name number 
type brand name color = 

TUNUUVHUUUUHNHHUUHH DNV LIAUUEDEHHEEUUHLUEYALTAHHLDUTHTHHHH OHH PPHH UTAH THT VILA NVNIVAIATUUTHHIUUVAUHHININNHHHIIT AI HUNLLLALNN 


{NNUNtk 


LIGHT FIXTURES 
wee brand name > WRITE ANY ADDITIONAL COMMENTS THAT 
SIGNS = WILL AID THE JUDGES IN FULLY EVALUAT- 


ING YOUR STORE: 


HULINUNAANIUNNI 


type brand name 


STORE FRONT 


IHLLUUTHIN 


type brand name 


INTERIOR WALLS 


type brand name color 


OTHER (draperies, decorator items, etc 


DINUUULUNUNUNUVSNLNUONNN000 0000440440000 


= ANN 
HOW MANY COIN-OPS DO YOU OWN? 


WHO IS YOUR DISTRIBUTOR? — 
a 
INCLUDE BRAND NAME OF EACH ITEM DESCRIBED SIGN YOUR NAME — 


IUUHUUUUUIYSUNNHQUVUULLLUIQUNNULUSNNQNGLALUEUANHNNNUNN 


HAUINUVOUUNNINLUUNNUUOGOUGOAUAOUOGRLSLBLUOUOUHUUOAOLOUVNO RHOADS TL YAUUWTNVOUNVOUAUOUYUOLUOLGOLYOAUOLUULVOUGVOUGDUUOE AULA 1 
CHECK YOUR ENTRY FORM OVER: IS IT COMPLETELY FILLED OUT? HAVE YOU 
ENCLOSED AT LEAST THREE (3) PHOTOGRAPHS (ONE EXTERIOR, TWO INTERIOR)? 
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COIN-OP DRYCLEANI 





NG | 


where does it stand today? 


If you are planning to get into this fast-growing business, you 
are entitled to know the facts—down-to-earth facts based on experiences 


Norge is the one coin-op dry- 
cleaning system customer- 
proved and profit-proved to- 
day. It is earning money for 
hundreds of independently 
owned businesses across the 
U.S.A. 

Norge created this new 
business. 

Norge and Borg-Warner 
spent 7 years developing and 
proving the Norge coin-oper- 
ated Drycleaner. 

Norge processes cannot be 
matched. Others, hurrying 
through ‘‘short-cut’’ re- 
search to catch up, cannot 
equal Norge’s experience in 
practical business applica- 
tion. 

Norge Drycleaning is far 
beyond a ‘‘test’’ stage. It is 
proved. It is a money-mak- 
ing business to get into now. 


The “Village” Concept 


Norge brought coin-op dryclean- 
ing out of the laboratory and into 
the market. The first step was to 
put it into the right kind of sur- 
roundings, and in sufficient num- 
bers, so that it would 1) best 
serve the public and 2) most prof- 
itably serve the location owner. 
These goals are realized in 
Norge’s concept of the ‘‘Laundry 
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of independently owned operating installations 


& Cleaning Village.” A ‘“‘Village”’ 
has a minimum of 8 drycleaners. 
It also has a number of Norge 
automatic washers and dryers 
adequate to serve the market. 
The customer gets one-stop con- 
venience. The owner gets maxi- 
mum income. 

Experience has proved this the 
soundest way to build and sustain 
profitable volume, and to get the 


fastest return on investment. 


A Proved System 


The Norge coin-op drycleaning 
system is today profit-proved in 
hundreds of Norge Laundry & 
Cleaning Villages. These are not 
factory-run ‘‘tests.’’ They are 
bona-fide, independently owned 
local businesses. They are mak- 
ing money, speedily retiring their 
investment, and serving a hap- 
pily satisfied public. 


9() Per Cent Financing 


A Norge Laundry & Cleaning 
Village can be an individual, 
partnership, or corporate busi- 
ness with 90% financing avail- 
able through B-W Acceptance 
Corp., a division of Borg-Warner 
Corporation. No more liberal 
terms are available. 


NORGE SALES CORP. IS A SUBSIDIARY OF BORG-WARNER CORPORATION 
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A Complete Program 


Norge offers a complete program 
that includes financing counsel, 
expert advice on selection and 
layout of location, a proved pro- 
motional plan and guide to prof- 
itable operation. And only Norge 
gives you the benefit of national 
magazine advertising. 


The Penalty of Waiting 


To delay your decision to investi- 
gate this fast-growing new busi- 
ness can cost you profits that can 
be realized this year, as well as 
loss of the best high-traffic loca- 
tion in your area. 
Norge can deliver, right now, 

everything you need to open a N orge 
Laundry & Cleaning V illage. And 


only Norge can give you the benefit 








of the actual operating experiences 
of hundreds of going installations. 





Call or Write Today 


Norge can answer every question 
you may have. Telephone, wire, 
or write 


NORGE COMMERCIAL SALES 
Dept. A-46, P. 0. Box 767 
Hinsdale, Illinois 
Telephone Chicago: WHitehall 4-0700 





©1961 Borg-Warner Corporation 





A massive glass front helps keep Price's coin-op bright and cheerful. It fills up early and keeps going full tilt day and night, 


Price's five point profit program 


Wit coin-op competition getting 
hotter by the hour, what is the real 
secret of winning customers and 
keeping their loyalty? 

Leonard Price, Aurora, IIl., ap- 
pears to have one good answer in 
his five point program. He opened 
his first coin-op three years ago 
when such _ establishments were 
really new in his city of 60,000. It 
went on a paying basis within six 
weeks. He opened his second unit 
last August, and it was in the black 
within 30 days. Moreover, as the 
ranks of the competition swell, 
Price’s two stores both show a con- 
stantly climbing sales curve and no 
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Price has enough changers for all customers. 
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by PAT GALVIN 


compromises with the profit margin. 
Why? “There’s no single an- 
swer,” says Price, “but there are no 
real secrets in this business, either. 
Most operators basically know how 
to make their coin-ops succeed, but 
some make the mistake of trying to 
cut corners in costs. That leaves 
them wide open to competition.” 
Analysis of Price’s two units re- 
veals a five-point pattern of action 
which laid the foundation for quick 
success. All five points are impor- 
tant, he reports, and to try to skimp 
on any one of them is bound to re- 
sult in less new customer attraction, 
or reduced loyalty ties. Here is the 


a oe Oe 


pattern as Price outlines it: 

|\—Do it big. This is the fy 
major ingredient for success, Pig 
feels. The operator who ope 
small, with only a handful of m 
chines that can be tied up by fw 
women with big washes, is invitit 
early disaster. 

His first unit, the Lincoln-Mai 
opened with the spectacular nu 
ber (for those days) of 40 washes 
and 15 dryers. Supplier salesma 
assured Price they knew of no oth 
as large, so be billed it as “t 
world’s biggest coin-op.” It hi 
1,800 square feet and parking spa 
for 22 cars, later increased to 2,]) 
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Plenty of air conditioning and ample lighting prove plus values, Price has discov 
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once again offers positive proof of it’s leadership in the coin-op 


field with the introduction of it’ 


Here are all the features you may expect of a Greenwald design 


@Price changes may be effected easily and 
quickly by a simple flick of the selector switch 
(no tools necessary). 


Rejection of any coins deposited after prede- 
termined amount. 


® Rejection of any coins when unit is inoperative 
® Rejection of tokens and bent coins. 


® Easy service of front plate and rejector assem- 
bly from front of machine. 


has discon H. GREENWALD COMPANY 


1340 Metropolitan Ave 


@ Insertion of coins may be simulated by use of 
test button. 

@ Easy serviceability of all components. No 
unsoldering of wires... only quick disconnects 
used. 

© Rugged construction of vault and money box 
assembly. Die cut doors for pilferage 
protection. 

@ Available with threaded stud locks or “Quick- 
Collect” quarter turn lock. 


© Solenoid is protected by a fuse. 
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, series 5800” 


Brooklyn 37, New York @ GLenmore 6-5900 


Dry Cleaner Meter. 


The series ‘‘5800"" 
is another development from 
America’s leading manufacturer 


of coin laundry equipment. 
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square feet. He now is planning to 
add 1,400 square feet to accommo- 
date 16 drycleaning machines, 10 
more top loaders and 10 more front 
loaders, and some double loaders. 
By this summer, there will be more 
than 70 washers in this location, in- 
cluding one 25-pounder for rugs. 


Second Unit Opens 


Price’s second unit, started last 
August with a partner, Anna Orosz, 
was the Northgate Plaza, in a shop- 
ping center location. It opened with 
30 front loaders and 30 top loaders, 
for which he gets 25 cents, and 19 
dryers. This location will get 12 
drycleaning units as soon as they 
can be delivered. 

“The point is, both these places 
have size and capacity,” says Price. 
“I think the first step is to go into 
the business as though you really 
mean business, so when a woman 
comes in with five loads she can get 
the all together. If I don’t give her 
that capacity, shell go somewhere 
else where she can get it.” 

2—Make it clean and bright. This 
is fundamental and obvious, Price 
points out. Women won’t want to 
do theitz washing in a place that is 
dirty or messy, and where they can’t 
see well. Brightness adds cheeri- 
ness. I spend all my time at one 
place or the other to check it my- 
self, to make sure of not offending 
my customers. I feel that if they 
ever are driven to another place be- 
cause of dirt or dreariness, I may 
never get them back.” 


3—Offer quality features. Some 
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of these show, some don’t, but they 
all contribute to success, says Leon- 
ard Price. 

As an example, he has fully tiled 
drains, stainless steel bulkheads, the 
finest soft water plant, quality con- 
struction materials in the mechani- 
cal room as well as in front. He has 
air conditioning for his customers. 
Instead of “adequate” seating with 
an eye to costs, he provides his cus- 
tomers with spring-steel, cushioned 


h Add soap or detergent 
fi) te 1/2 cop) 
4 invert coins in shide. Push 





Price is there when customers need him. The 
bulletin board is always a popular feature. 


The hair dryer draws 15 to 20 customers per 
day, keeps women coming back to store. 


that cost $75 each. He has 
Formica work surfaces, copper tub- 
ing in his plumbing lines, top tem- 
perature control water heaters with 
thermometers to show customers the 
temperature of the water. 

“Sure, it all costs,” he says. “But 
any compromise in any of these 
things would cost in a more impor 
tant way—either I'd attract fewer 
customers, or they wouldn’t keep 


seats 


continued on page 6) 





Why have Price's units succeeded so quickly? There's no single answer, but a hot? 


features such as bulletin board, ample 


venders, strict cleanliness are major cali 
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Yours for the asking! 


The revolutionary, all-new NORTEX COIN-OP DISPENSER holds a world-record 
180 plastic laundry bags... sells them for you at 10¢ each... takes only 37 by 


71% inches of wall space, and is now available to you at no cost or investment. 
RRO II ERE ER SRI RNAE  TREEE PSA GE S REM EIB INES ATE LT a aA NIE I ST LE LE IE EEE LEED. 
This unique machine — with six times the capacity of any existing vendor — ushers in a new era of giant profits for you by offering 
top-quality plastic bags at a high mark-up for only 10¢, and by cutting six-fold the number of costly, time-consuming service calls! 


The vendor dispenses Super-Plastic laundry bags, custom-tailored from the finest heavy-gauge polyethylene ...laundry bags that 
have won high consumer acceptance and consistent repeat sales. Waterproof and virtually breakproof, each bag holds three average 
laundry loads and has scores of other household applications. 

The huge capacity and trouble-free maintenance of the NORTEX vendor is made possible by an engineering breakthrough by 
NORTEX — new-concept ‘Magic Cylinder” packaging and dispensing*— many product packages fit where only one did before. 





TAKE ADVANTAGE OF THESE PROFIT-PRODUCING FEATURES: 7 comsen suaes colpenmnan 
= Colorful, sales-attracting wall unit (only 37” x | 421 Hetfield Avenue, Elizabeth, N. J. 
74%" x 11”) saves floor space = Jam-proof, gravity- For details, fill out and mail blank Please rush me further details on your NORTEX 180 offer. 
feed mechanism eliminates sales-interrupting  (Oistributorship inquiries invited) | 
* breakdowns ™ Flawlessly engineered and ruggedly | fame ! 
constructed of heavy gauge steels ™ Unconditionally | : i 
guaranteed ™ Separate ACE Locks for filling com- ! 
partment and money vault # Anti-jackpot device and 1 Address 
automatic lockout when empty. j 


NU a 
TNCs 


COIN-OP SALES CORPORATION [MN 421 Hetfield Avenue, Elizabeth, N.J. 


*patents pending 
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IT’S PROVED, IT’S SO EASY TO ENTER . 


NOW YOU CAN ADD NEW 
COIN-OP DRYCLEANING S 









Whirlpool Corporation 

Commercial Laundry & Drycleaning Equipment Div. 
Department 155 

Benton Harbor, Michigan 





" 
| 
| 
| 
| 
1) Please send complete information on the new | 
RCA WHIRLPOOL coin-operated drycleaner and coin- | -'° y 
operated washers. : a ’ r 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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1 Have representative call in person. A 
j y Famous 10-Ib. 


y RCA WHIRLPOO! 
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/ the durability you require for pril 
4 opportunity. 
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WITH THE NEW RCA WHIRLPOOL 
COIN-COPERATED DRYCLEANER 


Now’s the time for you to add coin-op drycleaning 
to your present operations as progressive operators 
from coast to coast are doing with outstanding success. 
With the new RCA WHIRLPOOL drycleaner, you can 
get into this business with profit opportunity almost 
as easily as if you were adding new laundry equip- 
ment to your present operations. Establish a new 
drycleaning-laundry center in the exact size suited to 
your location. With the RCA WHIRLPOOL drycleaner, 
you can buy any number of machines. . . one or ten 
or more. Each is completely self-contained and oper- 
ates independently of any other. Installation is fast 
and economical. 






THERE’S A COMPLETE COIN-OP 
PACKAGE AVAILABLE TO YOU 


In addition to coin-op drycleaning, RCA WHIRLPOOL 
coin-operated washers are available to complete your 
coin-op installation. As part of the complete ‘“‘pack- 
age’ you also receive business counseling, service 
training, financing, location assistance, promotional 
aid, and service arrangements. Here is a combination 
of a fine product plus deep business know-how that 
can help you succeed. 





CORPORATION 
Commercial Laundry & Drycleaning Equipment Div. 


Benton Harbor, Michigan 


Regional Offices: Irvington, N.J.; Atlanta, Ga.; Dallas, Tex.; 
Oak Park, Mich.; San Mateo, Calif. 
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NEW “WASH-A-LOT” 
WASHER FOR COIN-OP 
INSTALLATIONS 





This new extra large capacity washer 
can enlarge your profit opportunity, for 
it allows you to charge popular rates for 
extra capacity loads, yet your operating 
costs are less than that of a standard 
size washer. 

Supreme in durability, dependability 
and quality, the new RCA WHIRLPOOL 
“‘Wash-A-Lot”’ washer incorporates 
many concepts in advanced washer 
design. 


Filter-Stream’ system uses 
less water 


Operates with a moving stream of 
cleansing water that saturates clothes, 
penetrates through and through, yet 
does not require conventional water vol- 
ume. Total wash and rinse cycle uses 
only 24 gallons of water, plus that 
absorbed by clothes. tTmk. 


Minimum of service 


The RCA WHIRLPOOL ‘‘Wash-A-Lot”’ 
washer is built to give years of trouble- 
free operation with minimum of service. 
From its simple, sturdy variable-speed 
belt drive to its rugged porcelain- 
enameled finish that resists rust and 
stains, it is designed for heavy-duty per- 
formance and long life. 


Dimensions . . . Width, 3314”; Depth of 
cabinet, 2614”; Height, 44”. Available 
from Whirlpool Corporation, Benton 
Harbor, Michigan. 
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brought their cameras along... everybody brought the kids, 











Colonial's opening day turned out to be a gala event. Some residents 


: ; Back in January of this year, when 
CW anti ue COIN-O the five Bovino Brothers were pla h 
ning their first coin-op, they dl 


spent one Saturday afternoon dit 
cussing the decor of the store. Aft A 
four hours of hassling, no definite 


conclusion was reached, althoug qT 
at mo ern. a ea brothers Nicholas, Frank, Ronald cl 

James and Angelo knew that the an 

wanted a store that was both w 


usual and tasteful. Although th - 
coin-op was to be jointly owned fo 
the brothers, the money for tk ne 
The five Bovino Brothers decided to give store was being advanced by fathe ing 


Nicholas, Sr.—and he insisted thi 

the boys be united in their thinking 

rik “If they couldn’t even agree é 
Clittside Park, N.J., residents a history what the store was to look lil 
Nick, Sr., says now, “how wolll 

they react when they faced a Dim 

; ness crisis.” 

lesson as well as an up-to-date coin-op Actually, Nick, Sr., had littles 
reason for worry: his five sons, ! 

range in age from 32 to 18, 

> <r Pp long worked successfully togel 

by NED VISELTEAR in their jointly-owned _ basemil 

laundries operation. “The coil 

business,” says Nicholas, Jr., 
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il HAMMOND’S NEW en 'D1.C€@  (COIN-OPERATED 
a DRY - CLEANING UNIT 


noon dis 


a Never before so much ... So much EXCITEMENT! 
Oo dehnilt 
althougl The response of our new Coin-Op Dry- REVERSING DRIVE... for both wash- 
, Ronald cleaner is absolutely overwhelming .. . ing and drying cycle! 
that the and for good reason! This heavy duty, > 30 MINUTES DRY TO DRY ... provides 
both ut ee ; the fast performance your customers 
stainless steel machine has the true per- ill ad d 

MAUMEE formance that positively answers th > 

owned bj Pare eee eee ee ee ee ECONOMICAL OPERATION! . . . un- 
y for th need of this exciting and challenging new excelled solvent mileage . . . low power 
1 by father industry venture. costs ... see for yourself today ! 
sisted that 
ir thinking 
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| ' Please rush detailed information on the 
Hammond coin-op drycleaning unit: 


Name 
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LAUNDRY-CLEANING MACHINERY Hammond Laundry-Cleaning Machinery Co. 
Hammond Bldg. ¢ Waco, Texas 
COMPANY . WACO, TEXAS = 
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On a Sunday-drive-in-the-country, Frank and 
his wife picked up this mid-1800's washing 
machine. Store dummy, wig and dress round 
out the display, which is most effective. 


so far as we are concerned, the next 
logical step for us.” 

At any rate, all five brothers did 
some serious thinking the evening 
following the relatively unsuccessful 
discussion about their proposed 
coin-op. Eldest brother Frank was 
the deepest in thought: he was not 
only involved with building the 
coin-op, but he and his wife were 
also knee-deep in planning their 
new, colonial-style home. When 
Frank mentioned to his wife the dif- 
ficulty he and his brothers were hav- 
ing, she, in an instant, furnished the 
solution: “Why not,” she reasoned, 
“design the store around a colonial 
theme, just as we did our house? 
After all, if you want to be able to 
enthusiastically sell the store to the 
public, it’s important that you your- 
self like it. You and your brothers 
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have always liked Early-American 
furniture, and the public has always 
gone for it, too. It will give you a 
unique and attractive store—a place 
where people like to spend time .. . 
and money.” 

Frank took to the idea immedi- 
ately. So did his brothers and his 
father. And so it was decided. The 
store they had rented on busy Pali- 
sade Avenue, in Cliffside Park, N. J., 
would be stripped down to the bare 
wiring and completely revamped ac- 
cording to an Early-American con- 
cept. The store would be entirely 
designed by the Bovino boys them- 
selves. Contracts for various seg- 
ments of the work would be individ- 
ually let, there would be no general 
contractor on the job. 

Pecky Cypress was selected for 
the walls. This is a relatively rare 
and expensive wood that grows 
underwater in Florida’s cypress 
groves and swamps. Contrasting 
cedar shingles decorate the front 
and rear walls of the deep store. 
“Another very expensive touch,” 
Nick, Jr. notes. For the proper 
floor, the boys looked long and 
hard. After much thumbing through 
sample books they selected an ex- 
tremely expensive embossed lino- 
leum, which the manufacturer calls, 
appropriately, “Early American.” 





Design coordination was the key- 
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Warm, hand-rubbed Cypress walls reflect the soft light in the vending machine area, Old-sty 


note. Nothing other than the ma- 
chinery itself would be in any motif 
other than the Colonial. Benches 
are of heavy oak, and, because of 
their value, are very subtly chaineg 
to the wall. The wall-lamps, Coat 
racks and huge oak utility table jp 
the center of the room are all per- 
fectly coordinated. Even the frames 
containing the washer and dryer jp. 
struction charts are of Colonial 
maple design. Although it was jm. 
possible to remake the exterior of 
the store, inasmuch as it is attached 
to a series of retail stores, all under 
one roof, the coin-op’s outside sign 
is shaped in the form of a colonial 
cornice, and is finished in white. 
wash. 
Authentic 1861 Washer 
Several days before the March 
19, 1961 opening, Frank and his 
wife returned from a drive in the 
country with an authentic 186j 
washing machine. The idea was to 
place the antique in the window of 
the coin-op with a large, printed 
card explaining the method by whieh 
the old-time washer was used. Not 
to be outdone, Nick, Jr. managed to 
buy a window dummy from a local 
department store. Without telling 
any of his brothers, he had his wife 
research and design an “absolutely 
authentic” housedress of 1861 vin- 
tage. Together, he and his wik 
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YOUR CUSTOMERS HAVE BEEN 
PRE-SOLD ON Off secause alf 


HAS BEEN ADVERTISED NATIONALLY 


FOR OVER 10 YEARS 
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al/ is the first low sudsing product 
to be advertised and sold nationally 


al/ is the first national brand sold 
to self service laundries 


al/ is the only nationally advertised brand 
sold to self service laundries in: 





VENDOR VENDOR 
PACKETTES BOXES 
SS 


LEVER BROTHERS COMPANY 
INDUSTRIAL DIVISION 
390 PARK AVE., NEW YORK 22, N. Y. 


PLEASE SEND INFORMATION ON 


(-] BULK ALL [] ALL BOXES 
[] ALL PACKETTES 











ANOTHER FINE PRODUCT OF LEVER BROTHERS COMPANY 
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Writing table, out-of-order card container, 
note-paper roller all retain Colonial feeling. 


went to a wigmaker and had her 
create a hairpiece in the style worn 
by housewives of the Civil War era. 

The dummy and 1861 washing 
machine, together with explanatory 
signs, were placed in the window of 
the still unopened coin-op. 

In early March, the 16 nine- 
pound washers, and seven 30-pound 
dryers, along with a soap & deter- 
gent vender, a soda-vending ma- 
chine and a changemaker, were in- 
stalled. Altogether, $13,000 had 
been spent on decorating the coin- 
op, and $8,000 was spent on equip- 
ment. The five-year lease called 
for a monthly rental of $125. The 
lease also carries a five-year option 
at a slight increase in the rental. 

The coin-op is called “Colonial 
House Washing Well.” Under the 
corporate name of B & B Enter- 
prises, it is jointly-owned by the five 
Bovino Brothers. 

Although coIN-oP visited the 
store on March 27, only six days 
after it opened, and too early to de- 
termine specifically the financial re- 
turns, we were greatly impressed by 
the heavy volume of business which 
continued right through the several 
hours we were at the store. We 
spoke to several customers to try to 


No Revolutionary-times business was ever conducted in a more orderly manner. Here, Frank 
Bovino, under his father's supervision, puts machines through a preventative maintenance check. 
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determine whether or not the love 
furnishings made any differengg 
their using the store. The conseng 
of opinion was: “There’s anoth 
coin-op only a few blocks away, ¥ 
might just as well use that. Ag) 
matter of fact, the prices jn ¥ 
other store are less than he 
(Colonial House charges 25 ggg 
for wash, 10 cents for 10 minute 
for drying) “However, the surroug 
ings here are so charming that itp 
very much like sitting in a fine j 
ing room.” 

Nicholas Bovino, Sr., who wag 
the store when we visited it, j 
pleased at what his sons have dog 
“Frankly,” he said, “I put up q 
money for the store. And I had 
be pretty well convinced that tf 
area could support a coin-op bef 
I invested any money. [I still thi 
the plainest, most undecorated stop 
would do well in this spot. How 
ever, by taking the pains with { 
store that my sons did, and comiqj 
up with what I think is one of f 
loveliest store of any kind I’ve 
been in, they have, in effect, paid 
tribute to the people in the area, 
return we are going to capture th 
goodwill, and, I’m convinced, all 
their laundry business.” © 


OD xn. * *Wandimaaas™ a 


© booed tub 3.4 fell of dry laundry, De not ped, 


Te stort washer put money in coin meter ands 
push slide all the woy in 


Then pull slide alf the way oot 
O ad soap while tub is filling, 
© Showld washer stop during cycle; Press red 
button in firmly. Then release to restart washer, 
© Lid is locked during spin cycle: Do not try to-open. 
vk Leave lid open ofter removing lewndry from ‘ 


Old-style lettering for signs was voted 
by the brothers as being too difficult to! 
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vic 


yf drycleaners have cut solvent costs in half 
the Vic Mileage Booster. because it SAVES 


sucks it neght out of the air... changes 






r back into fresh usable solvent of the same 
nthe original drum 

same time. the Vic Mileage Booster removes 
tionable odor which your customers hate 


ir in your premises fresh, pure, clean! 


‘asy to install anywhere... 

JRKS PERFECTLY WITH ANY MAKE OF COIN-OPER- 
‘ED DRYCLEANING EQUIPMENT. . . NEEDS PRAC- 
ALLY NO ATTENTION....NO COSTLY SERVICE... 
LS BIG EXTRA PROFITS RIGHT OUT OF THE AIR! 


MANUFACTURING COMPAM 


1313 Hawthorae Ave. einen ol eee pea 










GET DETAILS—USE COUPON BELOW: 


VIC MFG. CO. « 1313 HAWTHORNE AVE. - MPLS. 3, MINN. 
SHOW ME! Explain how | can make more money with a Vic Mileage 


Booster. | now have drycleaning machines, of 


make, and pounds capacity each 
NOTE: If you have no coin-operated drycleaning machines as yet, please 
heck here ( ) and we will send complete information on the new 
Vic line along with information on the Mileage Booster. 
Name 
Street 


City 


Telephone number 


Pressing demonstrations at the Beesley coin-op last about 15 minutes. 


VW 

Making a success of a coin-operated press is largely 
a matter of having an attendant on duty to put it 
through its paces at every opportunity,” says Robert 
Beesley, owner of the new Coin Operated Laundry, 
Salt Lake City, Utah. 

At this bright 20-washer plant, located only a few 
blocks from the Mormon City’s downtown district, the 
coin-operated press is doing more than its share of 
business building. When Beesley completed his coin-op 
last winter, he contracted immediately for the press, 
but not until he had made certain that a qualified at- 
tendant would be available to “double in brass” as 
an instructor. He made arrangements well in advance, 
and has an attendant who can swiftly and efficiently 
overcome the average housewife’s inherent fear of 
heat-producing equipment. On duty from 8 a.m. until 
10 p.m., with frequent breaks during slow hours of the 
day, the instructor gives a free demonstration at every 
opportunity. This includes pressing washed trousers, 
skirts, dresses, blouses, and men’s shirts. With an aver- 
age of 15 minutes per demonstration, the program is 
capsulized, but has the benefit of getting the coin-op 
user’s acknowledgment that half an hour at the press is 
equivalent to an hour and a half or even two hours 
of hand ironing. 

Women who are most likely to take to the coin- 
operated press, which gives 10 minutes’ operation for 
10 cents, are those who have already used sit-down 
roll-type ironers, either in their homes or in other 
coin-ops, Beesley finds. Once they have learned that 
the press can do away with much of the heavy hand 
ironing of the past, they are not only likely to become 
frequent users themselves, but enthusiastic boosters. A 
survey indicated that one housewife, living in an apart- 
ment house, brought along seven other young house- 
wives, all of whom “checked out” on the coin-operated 
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Lady attendant 
doubles as 


press teacher 


Once customers learn how 
easy it is to press, 


they come back again and again 


press while the first housewife was doing her own 
ironing. 

The significance of the press where coin-operated 
drycleaning is concerned is particularly important, says 
the Utah coin-op owner. It encourages coin-op dry- 
cleaning customers to bring along suits, topcoats, slacks 
or trousers, which they feel demand finishing on a dry- 
cleaning press. 

Returns from the laundry press have been well above 
anticipation, according to the Salt Lake City operator, 
Much of this is undoubtedly due to the presence of the 
demonstrator, who takes advantage of the wait while 
laundry is being washed to tell the customer a few facts 
about the press. She then invites her to a demonstra 
tion on garments selected from the load while she is 
using the dryers. 

Tremendously effective in making the coin-operated 
press less formidable to women who have had abso 
lutely no experience with such equipment in the past 
is a cartoon-type series of instruction. This lists the 
proper temperature for each type of fabric, show 
proper placement of the garment on the press and gives 
tips on the amount of time normally required for each 
pressing operation. Almost anyone who can read and 
follow instructions will turn out a thoroughly worth 
while job the first time around. 

Psychologically helpful is the fact that handsome, 
heavy-plastic-finished banquettes, accommodating up 
to six people, have been strategically spotted between 
the double row of washers and the dryers to face the 
press. Any use of the machine naturally gets attention 
from other coin-op, customers. Visible from the street 
as well, and thoroughly publicized in each newspaptt 
advertisement which has been used to date, the press 
has been “just about our most valuable asset,” reports 
Beesley. O 
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COIN-OP 


It's the most complete program 
in the 
industry 
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COIN OPERATED 


THE MARQUETTE CORPORATION 
307 East Hennepin Avenue «+ Minneapolis 14, Minn. 


MARQUETTE? 


Engineered and produced to the exacting requirements set by America’s leading Coin Laundry Distributors and Operators 
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Offer “These Uationally Advertised | Proc 


in these NENDORS... 


2B50 4B100 





10¢ BOX VENDORS 


These 10¢ box vendors are thoroughly tested 
and fully warranted. Feature positive action, 
sturdy steel construction with handsome 
enamel finish. Wall mounted with removable 
front panel for easy loading. Each column 
has own coin slide, separate lock for money 


compartment. 5¢ PACKETTE VENDORS 


. These 5¢ packette vendors are thoroughly tested and fully warranted. Feat 
| 2850 —T lumns, 25 t rete ae yr ee 
Mode 5 oer era es drop shelf mechanism with positive action and easy load features; made of heay 
gauge steel with handsome enamel finish, on sturdy floor stand. Can be bolted 




















each, vends a total of 50 boxes without 
refilling. Any combination of products; size 





42” high; 10%” wide; 10%” deep; weight: to wall for maximum security. Equipped with National Rejector coin mechanism— 
33 Ibs. pull-out selector handle for each column. 
Model 5P200 — five columns, 40 capacity each, vends a total of 200 packette: 
Model 48100 — four columns, 25 capacity without refilling. Any combination of products. Size: 77” high (with stand) 
each, vends a total of 100 boxes without 26” wide; 10%” deep; weight: 215 Ibs. 
refilling. Any combination of products; Model 7P280 — seven columns, 40 capacity each, vends a total of 280 packet: 
size: 20%2” wide; 10%” deep; weight: without refilling. Any combination of products. Size: 77” high (with stand); 3 
60 Ibs. wide; 10%” deep; weight: 305 Ibs. 
Decals Free to all C. & C. Customers! All sme packaged and distributed by: 











(eee A TS ee 
: CEC 7 MANUFACTURERS ano 
| GENTLEMEN: 
Please send me info on Vendors conn 
| o [Gee DISTRIBUTORS, inc. (3 
( Please send me info on Products | yi 
i 310 NORTH AUSTIN STREET, DALLAS 2, TEXAS Sx The 
i iStceciincntcn a Bus tcks —— | com 
| ADDRESS ! @®Packaged and Distributed by C. & C. *20 Mule Team Reg. T.M. of U. S. Borax 
j CITY. 8 STATE Mfg. & Dist., Inc., Dallas, Texas. & Chemical Corp., Los Angeles, Calif. proj 
1 | *Sta-Flo is a Reg. T.M. of al/ ® is a Reg. TM. of *Beads o'Bleach is a Register! Sale 
Lu oe EE EE EE A A SO ot ee et ee oe et el «6 A, E. Staley Mfg. Co. Lever Bros. Co., New York. Trade Mark of Purex Corporati 
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in view of the current publicity being given 
to achievements in Space, Weben Industries, 
Inc, thought our readers would like a look at 
their "spaceman,'’ who is, actually, a Weben 
workman coating the inside of a boiler tank 
with Weben's anti-corrosive Glasti-Klad. 


Westinghouse coin-op drycleaners move stead 


Coin-op drycleaners and dryers meet on the floor of Foley's, in Houston, Texas, during the 
store's ‘‘drycleaning exposition." The store set up Norge drycleaners on its major appliance 
floor and created traffic for washers and dryers by inviting public to bring in cleaning. 


ily down the production line at the company's 


Mansfield, Ohio, plant, ALD, distributors of the unit, say units are forerunners of thousands. 


These men are not assembled for a graduate 
seminar at some university... they are Econ- 
O-Wash service technicians gathered from 
all over the country to attend a training 
project recently set up by Small Equipment 
Sales of American Laundry Machinery Ind. 


LONDON, ENGLAND — Edward Lowes 
(right), of the James Armstrong Co., Lon- 
don, signs document franchising his firm to 
distribute Maytag commercial laundry equip- 
ment in Great Britain. With him is Ivan 
Ingersoll of the Maytag Co. 
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Signs in English and German decorate front of coin-op. Although the idea was new to them, German women now comprise 


West Germany's first coin-op 
sparks Industrial Revolution’ 


American Army wives welcome new service in 


Frankfurt-am-Main. Hausfraus follow example, 


soon hail coin-op as convenient, 


In Frankfurt-am-Main, West Ger- 


many’s financial center, housewives 
have been introduced to a machine 
which well might be a cross between 


a witch and a wonder. What this 
machine is capable of doing to the 
German way of life could go down 
in textbooks as second in importance 
only to the Industrial Revolution. 

And it’s no odd coincidence that 
the German housewife’s attitude 
toward a coin-op washer parallels 
the American housewife’s attitude 
toward a coin-op drycleaner. Be- 
cause they are women, it is their 
nature to believe only after a decent 
period of doubting. 
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By DONNIE RADCLIFFE 


Doubts of German women are 
understandable once their history in 
the “wash kitchen” is grasped. Few 
own washing machines, and many 
still devote from one to three days 
soaking, boiling and scrubbing the 
family laundry by hand. 

The opening of what is believed 
to be the first coin-op in West Ger- 
many scarcely five months ago has 
taught its two Iranian owners still 
another maxim of female thinking: 
Any contraption which can be fed 
money, scrub, rinse, wring out eight 
pounds of clothes in less than a half- 
hour and get them clean is not just 
incredible—it’s challengeable. 





economical 


Ehsan Fadai and Mestafa Kerg 
mat first saw a coin-op laundry duit 
ing a brief stay in the United Staté 
a few years ago. Later, when thé 
settled in Frankfurt, they recognize 
the need for facilities which co 
return the customer's laundry 1 
hours rather than days. 

A long, careful look at finaneg 
finally assured them they could il 
dertake a coin-op venture by stam 
ing slowly—eight automatics, thi 
dryers and two extractors. 
mately, after an estimated total 
lay of $20,000, they will add sixt 
eight washers, another extractor alii 
a larger dryer. An even longer look 
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w comprise ff of its customers. The rest are American Army wives. 


@ Leadership, Quality, and Pride go 
hand in hand. And when they do, good 
things begin to happen... for the cus- 
tomer. 

Huebsch is an active participant in the 
industry. Huebsch Originator Features 
set the design pace for tumbler-dryers 
which others scramble to copy. And this 
is Huebsch leadership. 

The courage to do what is right. 
Quality products designed with the 

afa Kent : , 4 ad service man in mind. Continuous im- 
ndry duts 7 provements adaptable to field units... 
ted States a ; but no planned obsolescence. And this is 


Huebsch quality. 
vhen " ae . Fully trained field representatives and 
ecognizé ee the high caliber men in the home office 
ich co 2 sme are reasons for Huebsch’s pride in organ- 


i ization. 
undry This philosophy of excellence benefits 


you when you buy Huebsch tumbler- 
t finance a? dryers. 
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ynger look 
man hausfrau expresses obvious pleasure at coin-op's per- 


oF mance, Traditionally slow to adopt new ideas, the local CIRCLE NO. 20 ON POST CARD 
COIN- ents have shown wholehearted approval of this service. 
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This changer is one of three coin-activated 
units now being used in the new coin-op. 
Others are a candy machine and a dispenser 
for an American brand of soap. The owners 
may soon install a coffee vending machine. 


at available German washers con- 
vinced them the only one for the 
job would have to be an American- 
made unit. 

Once the decision was reached, 
Fadai and Keramat began a series 
of negotiations with business con- 
sultants, city officials, appliance 
dealers and contractors. Secure in 
the knowledge they could operate a 
business as long as they observed 
West German tax and import laws, 
they ordered the machines. In No- 
vember, 1960, the units arrived. 
Anxious to test one, the partners 
tried to insert a German mark into 
the coin box. It wouldn’t fit, nor 
would the American quarter, which 
is of comparable value and size to 
the mark. In fact, the machines 
would have nothing to do with any 
European coin. A frantic SOS to 
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the manufacturer soon brought back 
by air properly slotted coin meters. 
Finally, in late December, the op- 
eration opened for business. 

Handbills circulated throughout 
Frankfurt’s vast U. S. military com- 
munity brought an encouraging re- 
sponse from wives of American 
servicemen. But Fadai and Keramat 
knew that to build a stable business 
they needed to attract German 
women. 

The few who arrived received 
royal treatment. Gradually, through 
word of mouth and limited local 
advertising, their numbers increased. 
Today, Keramat estimates than 60 
per cent of their customers are Ger- 
man, and the remainder American. 
To make it a paying proposition, 
the owners say they will need 15,- 
000 to 20,000 customers, an admit- 
tedly sizeable increase over the 
5,000 they understand it takes to 
support a U. S. coin-op. 


Prices Deemed "Fair" 


While American housewives find 
the cost considerably higher than the 
cost of clothes washed at home, 
German women call them fair. An 
eight-pound load can be washed, 
extracted and dried for about 67 
cents, about half what a German 
commercial laundry charges. Then, 
too, there are the added dividends 
of speed and no articles lost. 

The partners take turns as atten- 
dant, partly because it cuts down 
their overhead, and partly because 
that way they know when something 
goes wrong. The “something” 
usually concerns the customers’ use 
of the machines. The owners con- 
stantly watch for overloading, un- 
usually dirty clothes, and the use 
of too much soap. 

“They think the machines should 
be jammed full,” laments Fadai, 
who also claims the Germans wear 
clothes longer than Americans. 
“And they don’t understand soft 
water.” Patiently, he and Keramat 
list reasons for using the imported 
American soap, using a bleach, and 
following the posted directions. 
“Our soap is cheaper in the end be- 
cause less is needed. Theirs is de- 
signed for hotter water. But they 
think we just say that to get their 
money,” explains Keramat. 



















































































Sometimes a customer js pur- 
posely permitted to make mistakes 
but always at the expense of the 
owners. Without charge, they rup 
her wash through a second cye 
urging her next time to divide her 
load or, they hope, not wear things 
quite so long. “Sure, we'll lose 
money in the beginning,” Keramat | 
admits, “but if we don’t give a free 
second washing we'll eventually go 
out of business. The customer won't 
come back.” 


Making It A Habit 


He and Fadai believe their coin. 
op can become a habit with the) 
Germans by continuing their coups 
teous and unduplicated service, ang 
by letting the clean clothes speak 
for themselves. Meanwhile, ¢ 
wearily agree that success is a ma 
ter of time, patience and, most im 
portant, education of the public} 
They think that it may have beeq 
about men such as _ themselve 
everlasting targets of female suspix 
cion—that someone once said, “,, 
credit goes to the man who con 
vinces the world, not to the man to’ 


whom the idea first occurs.” Q fate Ke 
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"0 stata Keramat, co-owner, explains workings of the operation to a 
y. 


w prospect, one of the many who daily stop to examine premises. 


@ Immediate Attention is something you 
want when you’re in trouble. And let’s 
face it, even the best equipment requires 
periodic attention. 


Huebsch has a two-point customer 
philosophy: (1) Designing the most 
trouble-free tumbler-dryer possible... 
building in many hidden values that give 
real stamina to the unit. (2) Responding 
quickly to customer problems. A phone 
call brings prompt advice; correct in- 
structions; air mailed spare parts, if 
needed. 

Good Design... Precision Fabrica- 
tion... Economical Spare Parts...A 
Sense of Responsibility—all add up to 
reliable HUEBSCH SERVICE that 
keeps your Huebsch tumbler-dryers run- 
ning day and night with less trouble and 
more profit for you. 


HUEBSCH oxcrmrors 


Milwaukee 1, Wisconsin 


First tnt Tumblers... First ioc Feeds 





Waschautomlf Powder blue washers, as well as three dryers and two extractors. The 
that in ancipers will go up to 16, with a proportionate rise in the other units. 
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TO STAY IN THE LAUNDROMaAT 
BUSINESS, YOU NEED = WASHERS 
* DIRTY CLOTHES » SOAP=< and especially 
A HARD-WORKING, LONG-LASTING WATER 


HEATING SYSTEM You know it—without hot water you're out 
of business until you repair or install a new heater. You can count your profit in 
terms of heating bills. The more efficient the water heating system, the better yoy 

profit. That's exactly why experienced laundromat operators tell you, “never gp 

second-best on your water heater.” Which is another way of saying never go less than 

DAY & NIGHT armored jetglas storage boosters. They're the only ones you can buy that pack a 5-year 

warranty. They carry it because new armored jetglas is an exclusive safety-seal of high-density glass which 
increases life expectancy of DAY & NIGHT far beyond the span of ordinary galvanized or other glass-lined 

heaters. And it’s a good 5-year warranty—complete heater replacement in case of tank failure. No charge 
for first two years, pro-rated for next three years. Dual Anodic Protection provides double protection 
against electrolytic action inside the tank. This is especially important to you if you’re in a hard-water 
area. The DAY & NIGHT Commercial Water Heater man in your area has complete manifolding kits to cus 
tomize your hot water system in balanced multiple installations 
for a long-lasting, efficient, profit-building operation. If you 
intend to stay in the laundromat business, 


yOU NEED DAY & NIGHT 


ce 5 YEAR WARRANTY 
6 JETGLAS STORAGE BOOSTER WATER HEATERS 


fe 67 wo 100-gallon Jetglas Storage Boosters manifolded together serve th 
me 20-unit Griffin Coin Laundry in Fort Lauderdale, Florida. For other, and 


Z complete specific application data, write to 


5 DAY & NIGHT manuracturinc ComPAny 
ma 855 Anaheim-Puente Road, La Puente, Californie 


Armored Jetg/as Storage Booster 
Heaters in 70 and 100 gallon storage 
capacitie with recover 


y 85 gallons per ho 


Armored Jetg/as Instantaneous 
Booster Heaters with 23 and 4 

v//on storage Papacities Plu 
VeTrie 





é tively 





CIRCLE NO. 6 ON POST CARD 
38 COIN-OF 






RRR eee SSS | RS ne 
EEE ——oeeeeecneeepEeneennnerrenrsnee— : 
LL 


sif 
ty] 
evi 


it | 


Thi 


MAT 
HERS 
cially 
ATER 


you're out 
r profit in 
etter you 
“never go 
less than 
kK a 5-year 
lass which 
zlass-lined 
No charge 
protection 
vard-water 
its to cus 
Stallations 
yn. If you 


}HT 
/ 


EATERS 


er serve th 


r other, an 


OMPANY 
alifornia 


COIN-OF 





t 





42% of operators 
in 60-plus group 


Coin-ops have, since their inception, attracted as diver- 
sified a cross-section of the investor-public as has any 
type of operation in the history of investments. How- 
ever, if we were to select one group as representative 
of an age or economic trend in coin-op investments, 
it would be the over-60 group . . . the people who have 
retired on a pension from a vast diversity of lifetime 
occupations. In fact, a new study has just disclosed 
that more than 42 per cent of the owners of coin-ops 
are over 60 years old. The study was made by Arthur 
F. Silbert, vice president of Standard Financial Cor- 
poration, which has invested about $100,000,000 over 
the last 10 years in financing coin-ops. 

Discovery that many retired people are COIN- 
operators explains why cities in southern California, 
Florida, Arizona, Louisiana and Gulf cities are pretty 
full of such porcelain washing palaces, Silbert says. 
That’s where many retired couples live. But most 
northern, mid-western and northwestern cities with 
“younger” populations can use more automatic laun- 
dries. 


Several Elements Attract Senior Citizens 


According to Silbert’s study, the oldsters find several 
attractive elements in this field—easy working condi- 
tions, a modest investment, and excellent return on 
that investment. 

The typical coin-op normally needs no full-time at- 
tendants. Maintenance and repair are often done by 
part-time help. Collecting the cash is done by the 
owner in his spare time. 

Approximately $700 a machine is the average invest- 
ment, including cost of installation and related equip- 
ment. That means about $15,000 total for the typical 
20-machine coin-op laundry. The retired owner needs 
about $2,500 in cash. Usual terms are 10 per cent 
downpayment for the equipment with three to five years 
to pay the balance. The owner pays installation cost. 

Profit runs about 24 per cent after taxes. That’s 
about $3,600 net on a $15,000 coin-op. Coupled with 
social security, such a return gives an oldster a modest 
income and something to do with his spare time. There 
are about 24,000 such washing emporiums in business, 
with another 3,000 to be unveiled this year. 

The retired citizens are excellent risks, adds Silbert. 
Standard Financial handles most of the industry’s in- 
stallment paper indirectly through manufacturers and 
distributors and finds that the ratio of net loss to total 
laundry installment paper outstanding was as low as 
0.25 per cent in 1960. This is a tenth of the loss ratio 
On automobile installment contracts. 

For “senior citizen” owners of the coin-ops, Silbert 
says, the outlook is as bright as a family wash emerg- 
ing from one of their machines. O 
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FOR EASY MAINTENANCE 
and SERVICING 


@ Huebsch quality construction guar- 
antees you a long-life tumbler-dryer with 
a minimum of care and attention. 


These Huebsch features save you time 
and money—(1) Truuble-free chain and 
V-belt drive: Easily understood, in- 
spected and adjusted. No hidden gears. 
Silent, vibrationless fan. (2) Accessible 
Controls: Easy servicing and adjustment 
—yet, locked behind hinged panel to 
prevent tampering. (3) Self-Cleaning 
Lint Screen: Automatically cleans itself 
and deposits lint on “‘Magic Carpet’”’ for 
fast, easy removal. (4) Sealed Ball Bear- 
ings: No oiling, inspection or attention 
required. (5) No need to move tumbler 
to inspect or service. 


Continuously improved tooling results 
in a precision fabricated tumbler for easy 
maintenance. Buy Huebsch. 


HUEBSCH oxo 
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Florida sun heats 
coin-op water; cuts 
fuel cost two-thirds 


by DOUGLAS LAING 


The heat-extractor is examined by Mitchell as 
Hardeman points to dryer exhaust stack hole. 


























When the wildfire spread of competition slashed Ez- 
Duz-It’s net income from $1,600 to $400 a month over 
the course of two years, the owners of the West Palm 
Beach, Fla., coin-op refused to panic. They knew they 
had to make some move to recoup their profits, but 
they refused to join the “cut-price, cut-corners” parade. 
Their answer to restoring profitability, they believed, 
was to reduce operating costs. 

Partners Gilbert Mitchell and Ward Fuller found at 
least a partial answer in reducing the cost of heating 
wash water. Very astutely, they took advantage of 
Florida’s semi-tropical climate and turned to a natural 
solution—solar energy. 

“To chop costs,” the partners reveal, “rather than 
curb customer services, we decided to cut back on 
fuel expenses. What better way was there than to take 
advantage of the sun’s energy? In January, 1960, we 
installed a solar water heating system at a cost of $3,500. 
It's worked so well that we anticipate its paying for 
itself within three years!” 

Gilbert Mitchell estimates that under the old system, 
the overall cost of delivering 140°F water at the 
washer for an eight-pound bundle was five cents. Of 
this, two cents worth of fuel was needed to heat the 
water. Because he and Fuller only recently started to 
record accurate cost figures, they are not certain how 
much they have already saved through solar heating. 
But they do know that their fuel bills have decreased 
considerably. 

The head of the firm which installed the system has 
been able to present accurate figures for an identical 
setup he installed in a coin-op 160 miles away. This 
expert says that solar heating reduces hot water costs 
by two-thirds. 

Ez-Duz-It is the only coin-op among 60 in Palm 
Beach County with solar heating. Only two others are 
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believed operating in South Florida. Why hasn’t solar 
energy been considered before this for coin-ops? The 

ers point out, “It’s been mistreated heretofore. 
And engineering left much to be desired.” 

Their new system produces three times the number 
of Btu’s the older systems did. Also, one manufac- 
turer has developed water carrying tubes as an integral 
part of a copper strip. The strip itself is different; it 
works on the principle of radiation, whereas other sys- 
tems depend on trapped heat within the unit. Moreover, 
other systems generally require a storage tank on the 
roof so hot water can be gravity fed into the lines. 
Here, airlocks can be a drawback. 

Engineers reveal that solar energy is feasible and 
economical any place where the sun shines at least six 
months of the year. The system is unaffected by cold 
weather as long as the sun hits the copper sheet panels. 
The equipment is designed to last indefinitely. It has 
only one working part—a 3 hp pump on the roof to 
circulate water. It is intended to last three to 20 years, 
require no attention or overhauling, cost less than $60 
to replace, and operate at a cost of one dollar a month 
for electricity. 

The system is tied in with the coin-op’s gas-heated 
300-gallon water tank in the boiler room. It was neces- 
sary to install an auxiliary storage tank behind the build- 
ing. 

Operation is simple but very efficient, say the part- 
ners. The system consists of roof units, each an alumi- 
num frame 4 by 8 feet and three inches thick, and is 
surfaced with glass on the top side. Ez-Duz-It has 12 
such units on the roof. The average coin-op with 20 
washers would need only nine units, which are hooked 
up in series of 3, 6, 9 or 12. Because they are light- 
weight, the roof needs no reinforcement. 

Each unit has within it a sheet of copper, coursed by 
96 feet of tubing. This tube-in-strip serves as a col- 
lector of the sun’s radiation. The units are not sealed 
tight, which eliminates condensation. Each unit is 
angled to catch the sun’s rays all year. The slope is 
left unchanged the year round. 


Circulation Via Automatic Pump 


Water is circulated into the system by a thermostat 
which, in Ez-Duz-It’s case, is set at 90 degrees. When- 
ever the roof units become heated to 90 degrees, the 
pump automatically begins circulating the water. If 
the temperature drops below 90 degrees, the pump 
shuts off. 

Water flows through the system into the storage tank. 
At times, the solar units heat the water as high as 140° 
t0 160°F and, occasionally, to the 212° boiling point. 
However, whenever water temperature off the roof 
drops to 120 degrees, a kick-off valve at the storage 
lank diverts the flow directly to the boiler. There, if 
necessary, the water is further heated to the required 
140 degrees. 

The storage tank water usually is at a temperature 
ss than 120 degrees because of continual withdrawal 
by customer usage. As water is drawn off the tank, it 
Steplenished by fresh water which in Florida is nor- 
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ror ORIGINATOR 
FEATURES 


@ Originating new features is in our 
blood. And we will continue to offer you 
more features... first...as fast as 
Huebsch engineers originate them. 


Huebsch firsts—ORIGINATORS of 
the open-end tumbler. . . the 37’ diam- 
eter tumbler ...of any color you wish 
at no extra cost . . . porcelain burners... 
the easy-to-reach, built-in coin meter. 
ORIGINATORS of the self-cleaning lint 
screen and “‘Magic Carpet” lint removal 
... high temperature limit control... 
easy-to-adjust feet ...the automatic 
back-draft damper. ORIGINATORS of 
the air-flow switch in the correct loca- 
tion...the variable temperature se- 
lector ...the magnetic door latch, and 
the kick plate and protective trim. 


These are features your customers like 
... features that build better profits in 
terms of lower cost operation and higher 
customer use. Buy Huebsch. 


HUEBSCH oxcmors 


Milwaukee 1, Wisconsin 


First tn Tumblers... Fast in Fepdaese 
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Solar water heating units are glass surfaced. At left are dryer exhaust stacks, 


mally around 76 degrees at ground level. Thus, the 
solar system on most days provides a 120-degree water 
supply. Consequently, the coin-op’s boiler has to raise 
the water temperature only 20 degrees instead of the 
difference from 76 to 140 degrees. 

During the day from 8 a.m. to 5:30 p.m., when 
three-quarters of Ez-Duz-It’s business occurs, the sys- 
tem performs best. At night, naturally, it’s necessary 
for the burden of heating water to fall on the boiler. 
Even though water temperature in the storage tank 
drops slightly at night, many times it holds enough 
hot water for the first hour or two of business at day- 
break—and this allows enough time for the sun to heat 
up the solar units. 


Ez-Duz-It’s washers require 24 gallons of water for 


each wash, but only eight of these have to be at 140 





Heat extractors will be placed over first bend 
of piping from dryer exhaust stacks at right. 
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degrees. Therefore, the solar system provides even 
greater savings when only 100° wash water is required 
in customer usage. 

Mitchell and Fuller, who both work in other occupa. 
tions, foresee the day when coin-ops will be forced to 
obtain greater capacity usage of equipment by offering 
more customer services and full-time attendance—all 
in the face of rising business costs. A saving anywhere, 
then, is a “must” to keep ahead of competition and to 
maintain a profitable operation. 


Competition A Few Hundred Feet Away 


Only a few hundred feet away, competition is offer- 
ing a wash at 15 cents a bundle—Ez-Duz-It charges 
25 cents. The partners’ business the past year has been 
at 25 per cent capacity as compared to 90-95 per cent 
the first year. 

“Because we were first in this area, we have main- 
tained a lot of customer good will,” claims Mitchell. 
“Others, in cutting price, have brought themselves a 
lower class of trade and plenty of headaches. Our 
place is kept clean and orderly by having Mrs. Mitchel 
in daily attendance.” 

Operating expenses originally were nearly absorbed 
by the return from the soft drink dispenser, children’ 
merry-go-round, candy vending machine, bleach and 
detergent dispensing devices. But since business has 
dropped 75 per cent, this no longer applies, says Fuller. 

Ez-Duz-It is on a heavily traveled highway on the 
outskirts of West Palm Beach. The neighborhood fot 
business within a three-mile radius is low-class hous 
ing; mostly homes under $10,000 and numerous mobil 
home parks. 

The partners started with 20 washers and five dryers 
A year and a half later, 10 more washers and two 
dryers were added. The coin-op itself came to $24,000. 
Their $9,000 building is on property jointly owned. 

The coin-op’s gross, after three years, now averages 
out weekly at approximately $170 from the washets 
$59 from the dryers, $25 from the large washer and 
$7.40 from its extractor, $5.10 and $3.90 from the soap 
and bleach dispensers, around $270 a week. 


COIN-OF 





owr 
foll 
sola 
thre 
dry 
prot 
E 
wat 
thra 
pan 
lect 
heat 
fron 
behi 
T 
Ope 
two 
the « 
T 
usef 
most 
tem 
wast 
TI 
Fulle 
siast 
port 
sO m 
ever 
Su 
IS ni 
owne 


JUNE, 





eS even 


required 


occupa- 
orced to 
offering 
nce—all 
1ywhere, 
1 and to 


is offer- 
charges 
has been 
per cent 


ye main- 
Mitchell. 
selves a 
es, Our 
Mitchell 


absorbed 
hildren’s 
ach and 
ness has 
'§ Fuller. 
y on the 
hood for 
ss hous 
is mobile 


e dryers. 
and two 
$24,000. 
yvned. 

averages 
washets, 
sher and 
the soap 


COIN-OF 





7a RNR a 
ERNE RA NR mee 
EE  — TT 


Their annual gross has stabilized at approximately 
$14,000 and the partners net about 34 per cent of this. 
But the owners realize stabilization does not mean 
complacency . . . al least in continuing their efforts to 
find new ways for more efficient methods to lower 
operating costs. 

Heat Extractor Saves Additional Money 

In this respect, the engineering firm which installed 
the solar heating has again come to the partners’ assist- 
ance. This company developed a heat extractor for 
each dryer, and its engineers predict they will deliver 
five cents worth of hot water every time the customer 
puts in a dime in the 50-pound dryers. The saving is 
obvious since it costs the partners about seven cents of 
the 10-cent dryer charge to operate the machine. 

Although the extractor system is experimental and 
has been installed at Ez-Duz-It without cost to the 
owners, its principle is already tried and true since it 
follows the same idea of operation of the coin-op’s 
solar water heating units. An extractor, two feet wide, 
three feet long and 142 feet deep, is placed over each 
dryer exhaust stack. They operate whether the stacks 
protrude from the roof or side of the building. 

Each extractor requires a $24, 1/5 hp pump for 
water circulation within the unit. The water circulates 
through a newly developed tube-in-strip copper sheet 
panel—the same as that employed as a radiation col- 
lector in use in Ez-Duz-It’s solar units. Then the 
heated water passes into the same water line running 
from the solar units into the 500-gallon storage tank 
behind the building. 

The extractors will last as long as the solar units. 
Operating cost is 10 cents a month for electricity. Only 
two water lines have to be tied in—one for fresh water, 
the other for running off hot water to the storage tank. 

The advantage of the extractor is that it is especially 
useful at night and on rainy days—when dryers are 
most in use and at a time when the solar heating sys- 
tem cannot operate to provide hot water to the 
washers. 

The cost savings ideas of partners Mitchell and 
Fuller recall the joke about foreign cars. One enthu- 
siast installed so many gas saving devices on his im- 
ported auto, he couldn’t afford to keep it. He saved 
so much gas, he spent all his time emptying the tank 
every few miles. 

Such an example of the point of diminishing returns 
is not likely to be the misfortune of Ez-Duz-It’s 
owners. O 
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All right, Admiral, wait in the car! 
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FOR HCONOMICAL 
SPARE PARTS 


@ Keeping your Huebsch tumbler-dryer 
in continuous operation at low cost is 
one of our major responsibilities. 


Being realistic, however, we know that 
certain parts undergo normal wear and 
need to be replaced. For your con- 
venience, therefore, Huebsch parts are 
readily available from our plants and 
many dealers. Interchangeability of 
parts also makes maintenance simple and 
easy. And because of correct design, 
proper tooling and volume production, 
Huebsch spare parts are priced not for 
profit but for service. 

Starting out with the right product is 
the giant step forward in minimizing 
maintenance. Huebsch’s 50 years of ex- 
perience in producing over one-quarter 
of a million tumblers and its continuous 
program of research for a better way add 
up to a dependable, long-life tumbler. 


HUEBSCH censors 


Milwaukee 1, Wisconsin 


First tn Tumblers... First in Feds 
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HOW Bid Boy’ 


TO MORE 


OPENS THE DOOR 
BUSINESS 


Why not start a flow of quarters coming to your coin-op from the small businesses of your 
community? All it takes to extend your services is a little contact time on your part plus 
the giant capacity of the Laundrite® “Big Boy’™ Washer-Extractor. While “Big Boy” quickly 
handles the greater loads brought in by garages, nursing homes and others, your smaller 
machines stay available for light-load customers. You get extra business from housewives, 
too, when you tell them that “Big Boy” can wash and spin-dry a 9’ x 12’ shag rug—or 5 
big blankets at one time. To help you merchandise your newly extended services, Laundrite 
gives you all the business-getting promotional aids you need. Think about those extra cus 
tomers — then write for the full story on the rugged, economical “Big Boy’’ that can bring 


them in. . 
*Trademark Thoy LAUNDRITE 
TROY LAUNDRITE DIVISION OF American Machine and Metals, In. 


EAST MOLINE, ILLINOIS 





a Divisions of American Machine and Metals, Inc. TROY LAUNDRY MACHINERY e RIEHLE TESTING MACHINES e DE BOTHEZAT FANS 
f) TOLHURST CENTRIFUGALS e FILTRATION ENGINEERS e FILTRATION FABRICS © NIAGARA FILTERS e UNITED STATES GAUGE ¢ AUTOBAR 
AUTOMATIC DEVICES ¢ LAMB ELECTRIC COMPANY e HUNTER SPRING COMPANY ¢ GLASER-STEERS CORPORATION 


TROY LAUNDRITE, Dept. C0-661, Division of American Machine and Metals, Inc., EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 
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Coin-ops furnish church recruits, is the headline in a 
recent feature story in a large Chicago newspaper. The 
story goes on to explain: “. . . the distinguished clergy- 
man, who writes, edits, collects, designs, and judges in 
the church art and architecture field, can be seen 
popping in and out of neighborhood coin-ops when- 
ever he has a spare moment from committee meetings 
or other duties at his church.” The clergyman went 
on to explain that the idea of recruiting new members 
for his congregation first occurred to him when he and 
his wife were on vacation in California. “The coin-op 
we used in California,” the newspaper story quotes him 
as saying, “was always filled with friendly, congenial 
people who have both the time and the inclination to 
talk, whether it be about laundry or God.” He sees 
nothing unpastoral about his inclination toward coin- 
ops, recalling that “in earliest times, temples and 
churches were built over springs, so that a pioneer 
community would have water in times of siege.” 


The wife of a basement inventor in Spring Lake, 
Mich., evicted her husband from the basement, but he 
landed on as much as a million dollars. “I became sick 
of the basement cluttered with pipes and plumbing, his 
ruining my best wool suit and the children’s clothes, 
and, frankly, I invited him out,” says Dorothy Robbins, 
wife of Jim Robbins, who holds the basic patents on 
the Norge coin-op drycleaner. Robbins, 40, admits 
that he stopped “‘puttering and got down to brass tacks” 
when his lease on the basement was broken. “I worked 
for seven years, mortgaged my drycleaning business, 
and put up with the complaints of my customers about 
the business, to see this thing through. Since there is 
a good chance that it will make me as much as a 
million dollars, I would say that it was worth it.” 


“Deadly Reckoning,” a booklet published by The 
Travelers Insurance Companies in the interest of pro- 
moting public safety mindedness, quotes some interest- 
ing statistics about the increase in automobile fatalities 
during 1960 over 1959. And we quote: “In 1960, 
deaths increased by 400 over the previous year—an 
increase of one per cent. Injuries, however, increased 
by 208,000 over 1959—an increase of more than seven 
per cent. Thus, while deaths from motor vehicle acci- 
dents remain fairly stable, within a few hundred each 
year, injuries continue to mount with alarming rapidity, 
topping 3,000,000 annually for the first time in 1960. 
And 85 per cent of personal injury accidents occur 
while the driver is disobeying some traffic ordinance.” 


In the last decade, home laundry sales increased to 
31 per cent of the total appliance market, overtaking 
refrigerators, which dropped from 44 per cent to 28.5 
per cent. Fifteen years ago, three-fourths of all washers 
‘old were wringer models. O 
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INSTALLATION 


@ Huebsch tumblers are simple and 
easy to install... you save time and 
money .. . and energy, too. 


It’s design features like these that 
make this possible—Adjustable Feet for 
quick, easy leveling and alignment of 
tumblers so necessary on uneven floors. 
Integral Spacer Ribs form effective, full- 
length seal between tumblers. Automatic 
Back-Draft Damper prevents hot air and 
lint from blowing back through the 
tumbler into the room. It also protects 
pilot light, keeps surroundings cooler. 
A safe tumbler too, with High Tempera- 
ture Limit Control, Air Flow Switch, 
Magnetic Door Latch, and keyed locks 
on access panels to prevent tampering. 


Save with Huebsch on Installation. 


HUEBSGH ceo 
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less for operation 
more for you! 


y — RAYPAK’S m 


toas 


QUALITY HEATER PACKAGE) - 
GIVES YOU a 
“LOADS” MORE PROFIT fe | ~ 


incre: 


Go to Raypak for the ‘‘heart’’ of your 
‘“‘COIN-operation.”’ No other heater package 
“} will save you so much money. Remember, the 
more business you do, the more a quality 
Raypak heater will increase your profits. 
_ For proof, just buy with Raypak’s Heater- 
Rater . . . and write today for the full, free facts! 


RAYPAK HEATER-RATER® ae} increa 
. Sea arise 
Th 
from 
includ 
longer 
TWO COMPLETE PACKAGE SYSTEMS 


Deluxe (Indirect, Closed) and “ ie source 
Standard (Direct, Open) Systems | S “a 


MODULATED GAS CONTROL 
for load-rated fuel use and savings. 





100% COPPER-BRONZE WATERWAYS 
to eliminate rust, electrolysis 


UNI-TEMP SYSTEM, TANK DESIGN 
for maximum possible continuous draw 
without drop in water temperature. 





SYSTEM FLEXIBILITY 
to meet all water conditions anywhere. 


FULLY RATED BY A.G.A. ON ALL GASES | 
. only Raypak stainless steel burners 
can meet such standards 


FULL RANGE OF SIZES...a heater for 
any job — saves space and maintenance. 


a= COMPANY, INC. 
2231 Chico Avenue, El Monte, California 
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'60 vender output 
at $164.5 million 


Manufacturers’ shipments of vending machines in 
1960 increased 28.5 per cent in value to $164.5 million 
from shipments of $126.9 million in 1959, according 
to a statistical study underwritten by the National Auto- 
matic Merchandising Association. 

Prepared annually by the Bureau of the Census at 
the request of NAMA as a member service, the study 
shows the 1960 total to be 50 per cent above 1958 
shipments worth $109.4 million. 

The most significant rise was chalked up by vending 
machines for beverages, with total shipments worth 
$109.4 million in 1960 over the 1959 figure of $75.3 
million, an increase of 45 per cent. In that category, 
shipment of post-mix cup soft drink vending machines 
increased from 4,437 machines in 1959 to 13,285 in 
1960, a spectacular 300 per cent advance in one year. 

In the confections and food machine category, the 
value of shipments increased from $19 million to $23.9 
million in 1960, the report shows. Shipments of all 
other vending machines were valued at $31.2 million 
in 1960 as compared with $32.6 million in 1959. How- 
ever, the number of machines in that category increased 
to 247,682 from 210,244 in 1959. 

The total number of machines shipped in 1960 
increased to 643,942 machines from 523,945 in 1959, 
arise of 23 per cent. 

The figures in the Bureau of the Census survey came 
from 86 companies last year, whereas 96 firms were 
included in 1959. Industry mergers and companies no 
longer in business account for the drop, industry 
sources said. O 
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a wife, five daughters at home and | must catch a plane. 
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SAVE ON TRANSPORTATION... 


Huebsch’s Factory Network (5 plants levatell 
nationwide and a sixth in Toronto) cuts trans- 
portation and delivery time significantly. You 
save as much as $40.00 or more for each 
Huebsch 37 x 30 gas-heated tumbler in trans- 
portation costs alone and up to one week or 
more in shipping time. 


2 ¥ 


SAVE ON INSTALLATION... 


Special Huebsch built-in features save on in- 
stallation time and costs: Adjustable feet for 
easy leveling and alignment of tumblers; 
automatic back-draft damper prevents hot 
air and lint from blowing back through the 
tumbler into the room; and safe, too, with 
High Temperature Limit Control, Air Flow 
Switch, and keyed locks on access panels. 
























SAVE ON OPERATION... 


Huebsch quality construction guarantees you 
a long-life tumbler with a minimum of care 
and attention: self-cleaning lint screen and 
*‘Magic Carpet”’ for quick, easy lint removal; 
trouble-free drive; no hidden gears. Controls 
readily accessible from the front for fast, easy 
servicing and adjustment; sealed ball bear- 
ings, no oiling required. 


HUEBSCH oem 
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OPENINGS 


— EAST — 


Swan Cleaners, Syracuse, N. Y., 
has announced opening the “most 
complete cleaning center in central 
New York.” The store, owned by 
Norman Siegel, features 10, 16, and 
25 pound washers, dryers and eight- 
pound drycleaning machines. In 
addition, Siegel offers professional 
drycleaning and shirt laundering. 


Jeannette and Vincent Sombretto 
of New Hyde Park, N. Y., have 
reported that they opened a Laun- 
derama in Manorhaven’ (Long 
Island), N. Y. They call it Shore 
Launderama. 


The first Temco-Matic central 
control operation in New England 
was opened in Hampton, N. H., re- 
ports Northeast Laundercenter Inc. 


The Philco-Bendix-equipped store 
goes under the name of Hampton 
Laundercenter. 


Rod Lowell opened an attractive 
Philco-Bendix-equipped store, the 
P-A Coin-O-Mat in Portland, Me. 


Rutland, Vt., is the site of the 
Foley Laundry, a _ Philco-Bendix- 
equipped store. 


— MIDWEST — 

Myron E. Dodson wrote to tell 
us of his new 16 Maytag-equipped 
coin-op in Julesburg, Col. Dodson 
owns another store (20 Maytags) in 
Ogallala, Neb. 


A Norge Laundry and Cleaning 
Village has opened in Lombard, a 
Chicago suburb. Cost of construc- 
tion and equipment of the 6,250 
square foot “Village” was in excess 
of $100,000. 


The coin-op is equipped with 16 
Norge drycleaners, 44 washers and 
18 dryers. 


DOUBLE-ACTION PENNSORB 


..anew approach tc 


co 


. 
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FOR PROFESSIONAL DRYCLEANERS 
Pennsorb—a single compound combining highly 
activated carbon and other selected clarifying 


agents. . 


filter to keep solvent clean. Removes built-up dyes, 
free fatty acids . . . prevents their further build-up. 
And detergent loss is kept at an absolute mini- 
mum. New efficiency .. . 


your distributor. 


. everything you need after precoating 


FOR COIN-OP DRYCLEANERS 


Pennsorb—a single compound combining his 
activated carbon and other selected clarify 
agents... 
clean. (Follow manufacturer’s recommendatio! 
WECM Mell ol eteceltts earth.) Pennsorb ren 

dyes and free fatty acids . . . prevents their b 
up. And detergent loss is kept at an absolute ' 
imum. Easy to use. Recommended by most col! 


new convenience. Call 


One of the largest Maytag. 
equipped laundries yet built, the 
Pink Lady Self-Service Laundry, ip 
Decatur, Ill., opened recently, The 
60-washer, 20-dryer COIN-Op i 
owned by several local business. 
men. 





— CANADA — 


From Canada, the Western Cap. 
ada Coin Washer Co., Ltd. repor 
that they have installed six pey 
coin-ops. The stores are: W, 4 
Penny, Vancouver, B. C.; Harolg 
Aitken, Victoria, B. C.; Edwarj 
Bishop and Al Bourassa, Nanaimo 
B.C.; Warner Bond, also of Nanai. 
mo; W. S. B. Burley, Sachalt, Bc. 


and Mitchell & Larson Ltd., North 


Surray, B.C. 


— WEST — 


California’s first Norge Laundy 
& Cleaning Village was opened in 
Glendale by Larry Tarnol. © 

MORE PRODUCT DATA? CHECK R.S. CARD, 


everything you need to keep sol\ 


manufacturers.* Call your distributor. 


| Laundry and Dry Cleaning Dept. 


Pennsalt 
Chemicals 


ESTABLISHED 1850 
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PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 
West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 
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COIN-O? 








When a coin-op is so popular 
with its customers that they make a 
sort of social event of each visit, the 
profit climate is bound to be a 
healthy one, according to Ray 
Booth, owner of the Econ-O-Wash 
Coin-op in East Phoenix, Ariz. 
Consequently, argues Booth, any- 
thing which tends to make house- 
wives enjoy their visits to the laun- 
dry represents a good investment. 
“We attract the sort of customer 
who brings in a big family wash, at 
the same time every week or every 


OFFEE 
LATCH 
APTURES 
USTOMERS 


few days, and arranges to meet her 
friends at the coin-op, at a pre- 
determined time,” Booth points out. 
“When groups of a dozen or more 
women are in, using the machines 
simultaneously, we are sure to be 
operating profitably.” 

For this reason, and as an added 
inducement, Booth installed a cus- 
tomer-getting free coffee service in 
his 20-machine store. Well aware 
that most of his moderate-income, 
housewife customers subscribe to 
the morning Kaffee Klatsch tradi- 


tion, Booth has simply arranged to 
give them Klatsch facilities at his 
coin-op. 

Results were exactly what the 
Arizona COIN-OPerator had ex- 
pected them to be, amounting to a 
healthy 20 per cent overall increase 
in business as soon as the coffee 
pot began bubbling away. Booth 
also records a much higher percent- 
age of repeat business and “plus” 
business from women who drive 
relatively long distances to enjoy a 
morning cup of coffee with their 
friends, most of whom are regular 
customers who have spread the word 
about the free coffee available to 
the launderette’s customers. 

A gallon-size automatic coffee- 
maker was installed on a table in 
the store, near the windows. It is 
set-up to simmer the coffee auto- 
matically, after it has percolated, 
and until all the coffee has gone. A 
stainless-steel tube dispenses card- 
board coffee containers. A_ wall- 
sign advertises the “Free coffee for 
customers.” 

To provide uninterrupted coffee 


solvent conditioning 
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A SPECIALIZED COMPOUNL FOR SOLVENT PURITY CONTROL 
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BETTER 
FASTER 
DRYING 


MEANS 


HAPPY 
CUSTOMERS 


When you have dryers equipped with the exclusive Hoyt Load- 
trol, your customers can get just the right tumbling speed for 
the load. Whether they have five loads or only one, whether 
there are a lot of heavy towels or mostly flimsy articles, the 
Loadtrol will adjust speed to give just the right “drop”. Clothes 
come out soft and fluffy — no hard-set wrinkles or abrasion 
from riding around side of basket. 


Other Hoyt Dryer features: Patented giant self-cleaning Lint 


Filter speeds drying, especially designed burner saves gas. al YU Y ’ 


Hoyt features are incorporated in products sold by other lead- 
ing manufacturers. Insist on them when you buy. ° FORGE ROAD, WESTPORT, MASS. 
*Patent applied for HOYT MFG. (CANADA) LTD., TORONTO 





DISTRIBUTORS IN PRINCIPAL CITIES © AUTOMATIC DRYERS RECLAIMERS SNIFF-O-MISERS WATER & SOLVENT CHILLERS 
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rvice from eamy morning until 
10:30 each night, Booth has an 
arrangement with a nearby grocer 
who, when he opens his store at 
seven a.m., also starts the coin-op’s 
coffee brewing, and keeps it brew- 
‘ng throughout the day. His only 
payment is the 10 or so pounds of 
coffee he sells Booth weekly. Booth 
himself makes regular trips to the 
store to see that the coffee quality 
is kept high, and that plenty of 
sugar, powdered cream, cups and 
stirrers are available. Booth also 
provides conveniently-located trash 
receptacles to insure a clean coin-op 
atmosphere. 

“As proof that it is the coffee that 
is responsible for the increase in 
goodwill,” Booth concludes, “I offer 
as proof the time the unit was 
removed for two days for repairs. 
| must have been left 30 notes, 
some quite testy, from disappointed 
customers not only asking when the 
coffee would be back, but demanding 
its return. O 


Check RS card for product info 


Summer Surge 


continued from page 13 
of Taking a Break. Other coIN-op- 
erators, with every justification, just 
want to lie in the sun, sip a tall one, 
and treat themselves to some worry- 
free time. 

The summer slack period is cer- 
tainly the best time to indulge either 
ambition. If you decide to knock 
off for a while, make sure that you 
have attended to everything 
wise the 


-other- 
businessman in you will 
never allow you to enjoy the time 
off. If you decide to beautify and, 
Or improve your coin-op, you'll 
finish the project tired but happy, 
which is, after all, the way to feel 
after any sort of vacation. 

And if you choose the latter 
project for your slump-time efforts, 
don’t keep the results a secret. The 
“Coin-Op Beautiful” contest cur- 
rently underway is specifically aimed 
at rewarding you for your efforts to 
beautify your coin-op. O 


DOUBLE-ACTION SOLVENT CLARIFIER... 


for RCA Whirlpool Coin-Op Drycleaners 


Summer Slowdown 


continued from page 12 


come. Vacation business,” he 
writes, “is repeat business, what 
with returning vacationers.” 

Other COIN-OPerators in vacation 
spots have written us of programs 
whereby they have set aside, in their 
coin-ops, special sections containing 
extra equipment. These areas are 
shut off during the winter months. 
Others have told us that they have 
purposely over-designed their stores, 
so that while not all the facilities are 
used during the slower winter 
months, there is no backbreaking 
crush during the summer. 

While there are certain univers- 
ally-applicable rules governing pro- 
cedure for sudden-surge coin-ops, 
the keynote to summer success seems 
to lie in individuality. Nobody 
knows your particular requirements 
better than you do. Figure out 
what’s best for your store in the face 
of a summer rush . . . and then do it. 


O 
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Solvent Clarifier—Special solvent 
conditioning compound formu- 
lated to specification for RCA- 
Whirlpool Drycleaners. It’s a 
single compound that efficiently 
removes dyes, fatty acids and 


dirty solids—but. doesn’t ‘‘steal’’ 
detergents. Keeps solvent clean 


Call your distributor. 


PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 


Laundry and Dry Cleaning Dept. 


West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 
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There's something about “shop 
biz” that sticks for the rest of his 
life with a man who’s been Xposed 
to it. 

O. F. Sullivan of Wichita, 
is no exception to the rule. A the. 
ter operator in Wichita for 25 years, 
when he extended his activities j 
the coin-op field in 1958, Sullivay 
adapted his crowd-pleasing idea 
which had proved themselves g 
successful in the theatrical field, 

Today, his two Broadway Gian 
Wash operations in Wichita ag 
advertised as Kansas’ biggest and 
finest automatic, self-service Jayp. 
dries. Located a few blocks nogth 
sti - and south, respectively, of th 
Signs on the outside of the building do a good advertising job. Note parking. downtown business district, one unit 
has 54 washers and dryers, while 
the other and newer unit features 
67 multi-colored units (52 washers 


a om 
and 15 dryers). 
Showmanship and service 2.32222) cian: wan en 
- - enough and outstanding enough to 
sive it a terrific public impact, en 
sell’ two Kansas coin-ops {ini i Sees 
miles around. Both locations are 


carefully chosen corner ones, with 
an abundance of paved off-street 





O. F. Sullivan uses the ideas he learned commer putting on WE 
the buildings. 
as a theater owner to promote his store Sullivan's showmanship is fir 


evidenced by the many attention 
getting signs which embellish the 
fronts and sides of the buildings. 
A big neon sign in front helps to 
catch the eyes of passersby, and 
small neon signs in the windows 
plug the various services offered by 
the stores. 

The result is that few motorists 
or pedestrians pass by either of 
these addresses without having 
Giant Wash called to their attention 
and impressed on their minds. 

While the Number One Giant 
Wash is an eye-catcher, the Number 
Two, which opened a year later, 
has additional features that make it 
the last word in showmanship and 
convenience. 

The wealth of color in this coil 
op is one of its outstanding features 
Units alternate in yellow, blue, pilik 
and green. The extra large folding 
tables and other equipment a 
painted these same pastel colots 
The big store is light, bright, and 
cheerful, making it a pleasant plate 
to wash or to lounge while the m& 


by Paul B. Nees 
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Below the huge sign on the rear wall are smaller signs designed to call attention ; : ; 
to the service laundry, shirt finishing service, and quality drycleaning service. chines are in operation. 
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ts from Consistently finer products for coin operated laundries . . . from Weben! The 
aa Weben plant in the industrial heart of Dallas covers over 6 acres . . . affords over 


off-street 52,000 square feet of production area. Adjacent properties have been acquired 


sides of 
for future expansion. In this modern manufacturing center, efficient production 


is first aX . : ; 
tention methods and continuing research assure the finest automatic laundry equipment 


llish the from Weben Industries. 
yuildings, 


helps to 


sby, and @ Universal @ Starchette @ Koppertherm System 


windows Utility Unit Starch Sink Glasti-Klad Tank 
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Giant Wash hours are from 7 
a.m. to | a.m. At least one atten- 
dant is on duty at all times. During 
the day, the attendants are women; 
at night, men take over. 

Sullivan’s showmanship is also 
evident in the interior signs. One 
huge sign extends clear across the 
back wall. Other small signs appear 
at various strategic places on the 
walls, calling attention to the many 
services offered and instructing cus- 
tomers on the use of the equipment. 

Customers’ comfort is given 
extra attention, too. There are 
plenty of comfortable chairs every- 
where. A children’s playroom is in 
the rear of the coin-op. Also fea- 
tured in the rear is a large, well 
stocked reading and television room. 

Besides the coin-operated ma- 
chines, one-hour fluff dry service is 
offered for those who want to leave 
their bundles. Same-day drycleaning 
and 24-hour shirt laundry services 
are also handled at the office in the 
rear. 

The drycleaning and shirt laundry 
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bundles are farmed out. However, 
the call office is equipped with racks 
and shelving for handling finished 
work. 

“Coin-op applies not only to 
washing. I offer my customers many 
other vended services,’ Sullivan 
said as he pointed to the battery of 
vending machines. His stores are 
equipped with soft drink, ice cream, 
and other refreshment vendors. 
These machines get almost as heavy 
a play as the vendors dispensing 
laundry supplies, he said. Other 
popular vendors in Sullivan’s stores 
are the popcorn vendors, penny 
scales and the pinball machines. 

“These vendors not only add to 
the popularity of my place,” said 
the showman, “they materially in- 
crease the profit of the operation. 
For instance, it is not unusual for 
me to take as many as 300 pennies 
out of a scale in the course of a 
month. And the pinball machine is 
in operation practically all of the 
time.” 

Sullivan gives the same constant 


That's no usher standing 
near the coin changer; it's 
©. F. Sullivan, theater 
owner — COIN - OPerator, 
who uses showmanship 
and service to promote 
his store. Among the 
services are the batiery of 
vending machines (above) 
and a children's playroom 


(left). 


attention to crowd-pleasing jp his 

laundries that he does in his thes. 

ters. Surveys have proved Most 

helpful to him in this respect, He 

explained that independent stugie, 

indicate the things which influence 

patrons most in their choice of , 

coin-op are: 

location 

cleanliness 

attendant on duty 

machines in working order 
“These things accordingly guid 

us in our efforts,” he said. “Oy 

locations were chosen with grea 

care. Both have the advantage of 


heavy traffic to and from the down. | 
town district. 

Sullivan believes in attendants 
“An attendant on duty at all time 
is essential to fulfilling the public’ 

: 


a 


4 Pg 


WW 


demand for cleanliness and_ good 
working machines,” he said. 


Sullivan is constantly _ proving 


that when an operator fulfills all the 
demands made upon him by cus 
tomers, and does so with a show. 
man’s flair, his store will prosper. 0 
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Now you never need to lose a sale for lack of change! The new ABT 
Bill Changer insures round-the-clock operation and profits with its 
ready supply of change. This fully perfected unit accepts,a dollar bill, 
authenticates it, and delivers change in coin combinations you choose. 
Phony and foreign money immediately refused. 


QUICK CHANGE 


FAST PROFITS 





insured Dependability 


Every ABT Bill Changer is leased 
with full protection of contents. An 
insurance policy guarantees the 
money content of both the bill 
changer and combination coin and 
bill changer, and completely protects 
operator from loss due to burglary, 
vandalism, etc. 


New, sturdy cabinet offers complete security, inspires user confidence =. 


and builds your service “image.” Change money—make money with 
the ABT Bill Changer! 


..With the new ABT Bill Changer 


=i 


MANUFACTURING CORPORATION 
DIVISION OF AUTOMATIC CANTEEN COMPANY OF AMERICA 


Sales Offices: New York; Chicago; Washington, D.C.; Boston; Detroit; Kansas City; Los Angeles 
CIRCLE NO. 58 ON POST CAR 


COIN-OP JUNE, 1961 








ABT Manufacturing Corporation 
2500 North Main St.—Dept. 
Rockford, Illinois 


CO-1 


Please send literature on ABT Dollar Bill Changer. 


Company 


Street 
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G ive a man a clean, Wwell-equippeg 


strategically located coin-op in meat 
neighborhood that’s ripe for hig prom 
services, and what other ingredien - 
for success could he want? palgt 

Denver’s Robert Huggins can hs 
sum up the answer in a single word dl 
—imagination! in | 


The Colorado COIN-oPerator ap- Fore 
proximately a year ago launched his aw 
20-washer, five-dryer store in an a 
excellent location, a block and ‘nu 
half from Colorado Woman’s Co. a 
lege, a block from major super. 4 sin 
markets, and boasting offstreet park- make 
ing for at least a dozen cars. At | schy 
the time, although the residents of . 


merc 
his area were in the middle and semi: 





A "saturation" campaign of "soft sell" radio commercials has proven very successful, verifying 
Huggins’ belief that people want to be swayed by ads, not socked over the head by them. 


~ @ ty [AR Z fini A“? ; & As Agta A . 4 
IN <s IMAGINATION « IMAGINATIO | © iMaTiO! 
; gel 
upper income brackets, Huggins was | lude, 


listen 
ment 
ways 
mode 
pape 
In 
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tome 
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“Ref 
box | 
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card 
will 
list t] 
etc. 
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charging 15 cents a wash. 
Before long, Robert Huggins 
made a significant discovery. He 
. ° ° found he was drawing the majority 
| magination 4 location of his customers before 9 a.m, and 
after 4 p.m.; the hours in between 
were comparatively empty. This 
- situation, says Huggins, definitely 
—_ r O S e rit r owth required corrective action. He found 
— p p Y Gg it in the form of his “incentive pro- 
gram.” 
First step in this direction was for 
Huggins to raise his price to 20 
cents a wash. Then he installed 10 
additional units, controlled by a time 


COIN-OPerafor Huggins says his clock to operate between 9 and 4 at 


a 15-cent rate. 


“magic formula iS really simple: The time clock, exactly like that 


used to turn neon signs on and off, 

; \ 1 was wired into .. fuse-protected per- 

a growing neighborhood mixed well ae a 
ually set as desired for any particu- 


with progressive management con- tar apace cf time. tn this aan 


Denver coin-op provided enough 
cepts always equals SUCCESS incentive in the form of a five cent 
discount per load to attract econ- sider 
omy-minded patrons, particularly | until 
those who bring a large-sized wash | tro! 
in for a large family. Since the ma We 
jority of the nearby residents fit | likely 
into this category, Huggins founda | Wives 
welcome reception to the idea. Hugg 

The Huggins imagination is by 0 | fous 


by ROBERT LATIMER 
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Ippeg, means limited to the 9 to 4 bargain 
In a promotion. It also extends to a 
or his comprehensive advertising cam- 
redient paign. 
Fach week, Huggins inserts a dis- 
S can play advertisement in the Colorado 
> word Woman’s College newspaper and in 
the newspaper of the Lowry Air 
OF ap Force Base. In addition, he goes in 
red his heavily for “saturation” radio spots. 
i an These generally comprise a one- 
and a minute spot announcement whose 
8 Cob format consists of soft organ music, 
Super- a simple conversational invitation to 
t park- make use of the coin-op, sand- 
rs. At | wiched between two “loud” com- 
ents of mercials already established on a 
le and semi-permanent basis. This “‘inter- 
' r 
ins was lude,” it has been found, gets more 
listenership than the “shock treat- 
Luggins ment” variety. The emphasis is al- 
'y. He ways ON price, convenient parking, 
Najority modern equipment, in both news- 
m. and paper and radio advertising. 
etween Imaginative management to Hug- 
_ This | gins also means “pleasing the cus- 
finitely | tomer and the neighborhood as 
e found { well.” He has developed a printed 
ve pro- “Refund Card” displayed in a small 
box alongside the entrance. When- 
was for ever a customer loses her money 
to 20 through failure of the machine, the 
led 10 card explains that the full amount 
J a time will be refunded, and asks her to 
nd 4 at list the amount lost, why it was lost, 
etc. Instead of merely mailing 
ke that cols, Huggins writes each customer 
and off, who turns in a refund card a per- 
ed per- | sonal letter, signing it himself. The 
e man- | fact that “the boss himself” took the 
particu- | pains to write an individual letter 
ay, the | in this way has carried a lot of 
enough | weight. Huggins picks up the re- 
ve cent {| fund cards daily, and doesn’t con- 
t econ- | sider the day’s business complete 
icularly until he has dictated a personal let- 
d wash } ter of apology. 
the ma- Well aware that nothing is more 
ents fit } likely to repel fastidious house- 
founda | Wives than untidy surroundings, 
ea. Huggins keeps his coin-op on a rig- 
is byn0 | Ofous clean-up schedule. The store 
OIN-OP | JUNE, 1961 


is swept out completely once a day. 
Every machine is washed down, and 
a chamois skin is used to dry away 
water and detergent used on the 
surface of the machines. Huggins 
has found that a chamois skin will 
do this job perfectly, and eliminate 
water stains and spots. 

Even in the area of equipment 
maintenance, Huggins has found 
that imaginative management en- 
hances his profit picture. He has 
created a permanent maintenance 
form for each item of equipment. 
Every cent earned by each machine, 
all breakdowns, all parts installed, 
maintenance hours required, etc., 
are charted to establish a pattern for 


better, more efficient servicing. 

The maintenance crew itself, con- 
sisting of students from Colorado 
University, reflects the COIN-oPera- 
tor’s imaginative approach to his 
business. When it came to hiring 
adult students with mechanical apti- 
tude, Huggins hit on a simple, effec- 
tive idea for determining whether 
or not they could handie the job. 
“I simply asked each man to bring 
in his tool kit,” he explains. “From 
the nature of his tools, the care he 
showed his equipment, etc., I got an 
immediate inkling of his qualifica- 
tions. To date, I haven’t suffered a 
bit by screening my applicants in 
this way.” O 


IMAGINATION 





By insisting on a strict maintenance schedule, Huggins can assure his customers clean, efficiently- 
operating equipment. The service crew is selected by Huggins from U. of Colorado students. 
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Part Two: Timer Malfunctions, Testing, Service 


Last month we started our discus- 
sion on timers by dealing with a 
general description of the units, the 
individual types available, and an 
analysis of their functions. This 
month, as promised, Part II deals 
with Timer Malfunctions, Testing 
and Service. 

Most timer malfunctions occur 
due to failure of the escapement 
action, or to a defective timer motor. 
The symptoms are non-movement 
of the timer in any position; the 
machine continues in the same po- 
sition and in the same action. 


Part Stoppage 


Another timer defect is stopping 
in one part of the cycle while the 
rest of the cycle continues. This is 
due to a broken tooth in the cam 
shaft gear. The timer will have to 
be replaced. Stopping of opera- 
tion may occur in similar positions 
throughout the cycle, such as at the 
start of each rinse. This is a sign of 
non-contact of points for that par- 
ticular cam follower and switch. 
Conversely, the machine may wash 
when it should spin. This is caused 
by one side of double switch con- 
tacts on the same cam follower be- 
ing depressed or raised to make 
contact when the cycle calls for no 
contact. Should the machine not 
shut off in the OFF position, one or 
more of the switch contacts are re- 
maining closed. Timer dial calibra- 
tion may be off, or the switch is 
defective. 

The timer is usually in an acces- 
sible space atop the machine, close 
to, or a part of, the coin slide en- 
closure. To reach the timer, re- 
move the housing of the coin slide, 
or the proper cabinet panel. 

First check for any loose wire not 
connected to its terminal. Then 
check the wiring harness and other 
leads into the Timer. All wire leads 
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are color coded and have numbers. 

Turn back and straighten the re- 
taining edges of the metal sides of 
the timer to release the two access 
letters or a combination of both. 
These codes must correspond with 
code markings on the timer body 
next to each terminal. 

If the cycle is not advancing, 
check timer motor with a test lamp 
across the terminals in any operat- 
ing position. The timer itself is de- 
fective if the lamp does not go on. 
If the lamp lights, listen for motor 
hum, and if there is none, replace 
the timer motor. Should the motor 
work, then the trouble lies in the 
escapement. Ratchet springs for the 
escapement are obtainable from 
parts distributors or from the manu- 
facturer of the unit. 


Should the timer motor, escape- 
ment and lead connections appear 
to be in working order, then a wir- 
ing diagram should be used to check 
with the test lamp across the two 
terminals of the operation causing 
the trouble, with the dial in cor- 
responding position. With one end 
of the lamp, prod in the terminal 
leading to the part that should be 
energized, ‘put the other on the re- 
turn. The cifcuit is now bypassed. 
Should the lamp go on, the circuit 
or wiring harness, or the part that 
is not operating, is defective. If the 
lamp does not light, the switch in- 
side the timer is remaining open 
when it should close contact and 
energize the part. The reverse is 
true if the circuit is operating when 
it should not be. A lamp across the 
circuit terminals will go on when the 
dial setting is not on that operation 
because the switch is closed when 
it should be open. If the lamp re- 
mains out, a short in the wiring har- 
ness, Or a cross connection in the 
circuit probably exists. 

In all defective switch actions the 





Rubin Braun, Technical Editor 





timer should be removed from the 
machine by loosening the bracket 
screws and pulling out the wipe 
leads, noting terminal positions of 
plates, and remove them. Now yoy 
have access to the cams, followers 
and switches. See that each am 
follower is resting firmly on its cam 
edge. Rotate the cam clockwise 
hand and see that the follower lifts 
when a raised portion is reached 
and drops when a notch is reached, 
Also, note that contact is firmly 
made with an upper or lower switch 
contact as designed, or if there isa 
space of 1/32-inch between com 
tacts when in the intermediate or 
open position. 


No Contact 


Two defects cause malfunction if 
contact is not made, or is not made 
when the cycle calls for it. One is 
that a follower finger is bent back 
or is resting on the cam at a bad 
angle. The other is that the switch 
contact is bent out of position to or 
away from contact with the fol 
lower, which would make or break 
a circuit out of sequence. 

To correct these conditions, the 
follower must be bent back, care- 
fully but firmly, with either a thin 
screw driver or long-nose pliers, to 
the proper angle to make firm con- 
tact in following the cam’s contour. 
The switch contact may be bent 
forward or back, similarly, to its 
proper place for good contact. 

Should these followers or switches 
not be repairable, if contacts are 
so sparked or fused as to operate 
erratically, then the timer body must 
be replaced. 

The operator should keep in stock 
at least one timer motor, one escap- 
ment, and one complete timer. The 
only lubrication required on the 
timer is a touch of grease on the 
gears. O 
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VENDING VISION 


— er ae 

Americans and all the world are depending more 
and more upon the 24-HOUR selling service of 
vending. In 1960 vending machines sold everything 
from hot pot-roast dinners to costume jewelry... 
2.5 billion dollars worth. National Rejectors, as the 
world’s largest manufacturer and distributor of 
coin and currency handling mechanisms, will be 
pleased to help you broaden your vending vision. 


NATIONAL REJECTORS, INC. « ST. LOUIS 15, MISSOURI 
OFFICES IN PRINCIPAL CITIES 


ASubsidiary of Universal Match Corporation 
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MAXIMUM SECURITY 
CHANGE-MAKERS 


STANDARD 


wsarr 50 com 


Quarts 
2 DAMES & | EREL 


Front Loading 3/16” Steel Cabinet 
Requires No Vault or Padlocks 


@ Standard’s all new Maximum 
Security Change-Makers, with front- 
loading door and rugged 3/16 inch 
steel cabinets do not require vaults, 
padlocks or extra vandalism guards. 
They combine new security, conven- 
ience and flexibility with the proven 
dependability of Standard’s manu- 
ally operated change mechanism. 


e UNDERWRITERS’ LABORATORY APPROVED LOCKS. 
Changer door securely locked with two internal 
screw-type locks and two UL approved key locks 

case hardened, double tumbler systems and 


restricted keys. 


@ NEW FRONT LOADING AND EASIER SERVICING. 
Independent change units simply tilt forward or 
pull out for loading and service. 








e MODELS TO CHANGE ANY 1, 2 or 3 COINS INTO 
ANY POSSIBLE COMBINATION OF CHANGE. Up to 
$420 in capacity. 

e BUILT-IN OR WALL MOUNT CABINET DESIGN. 
Attractive cabinet may be built in wall or common 
front, or mounted on wall, stand or post. 

e COLORFULLY FINISHED. Available in 3 standard 
colors (grey, green or beige) with big “CHANGE” 
decal and easy to understand instructions. 


STANDARD CHANGE- MAKERS, INC. 422 E. New York St., Indianapolis 2, Indiana 


CIRCLE NO. 45 ON POST CARD 


60 


Five Point Program 


continued from Page 2 


coming back and bringing their 
friends.” 

4—Offer a variety of services 
Washing and drying alone are no 
enough to build a steady clientele 
Price feels. Such services are ade. 
quate for some customers who use 
the coin-op only occasionally for 
supplementary washing, but the rea| 
business comes from the week-after. 
week family wash of loyal cys. 
tomers. 

This means they need detergents, 
soaps, bleaches, candy, cigarettes. 
soft drinks, coin changers—all the 
things that permit them to stay put 
until they are finished without hay- 
ing to run out to the drug or grocery 
store. 


Valuable Customer Service 

Price offers all these in vending 
machines. He has added dollar 
changers and plans to have two in 
each location. He has two coin 
changers in each location, and he 
has two detergent-bleach venders in 
each store. He also has a hair dryer 
in both locations. In each case, it 
is used from 15 to 20 times per 
day, he reports, which makes it 
profitable in itself and invaluable as 
a customer service. 

5—Supervise personally. This, 
says Price, has proved a big success 
factor. It not only insures that both 
coin-ops are kept in order, but it 
gives the customer someone to com- 
plain to if there is any dissatisfac- 
tion. 

In addition, there is a more prac 
tical value to being around at all 
times. In one case, the water soft- 
ener sprung a leak and the softened 
water was feeding directly to the 
drain. Price saw one customer look- 
ing disgusted with the grayness of 
her wash, asked her about it 
checked and found the leak almost 
immediately. He also was able to 
save the customer, by giving her 4 
free washday to make up for it. 

Price says, “All these factors to- 
gether mean a lot to the success of 
a coin-op. Individually, each has 4 
bearing, but no one of them i 
enough. You have to go all the 


way.” O 
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a "seg 0) © 10: 
WODEL B-4 MODEL B-36 MODEL B-35 
4 Channel) (2 Channel) (Single Channel) 


“10 10¢ Boxes Capacity—50 10c Boxes Capacity 25—10c Boxes 


CONSIDER THESE FACTS 


suY SHEPHERD VENDORS WITH COMPLETE CONFIDENCE 


* One Year Factory Warranty against defective parts and workmanship 
Thousands tested and proven trouble free 

Specially Designed for Coin-Operated Laundries 

Increase Profits with Shepherd’s Vendors 


Vend your choice of Nationally Known Products and 
Increase Sales—Increase Profits—Increase Goodwill 







Simple Slug Proof Mechanism 
Coin Rejected when channel is empty * Easily Wall Mounted 
Cabinet Swings forward for Servicing * Decals attached at factory if desired 


Roller Suspension for easier Delivery %* Immediate nee 
OT 
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Above Decals Available For Our Vendors 


WILLIAM F. SHEPHERD, INC, ei~: 


P, O. BOX 176, ANNEX STATION CINCINNATI 14, OHIO 


CUSTOM MADE VENDORS IF DESIRED 
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The election of John M. Crouse 
as chairman of the executive com- 
mittee of National Automatic Laun- 
dry and Cleaning Council was an- 
nounced recently. Crouse is general 
manager, Commercial Laundry and 
Drycleaning Equipment Division 
(CLAD), Whirlpool Corp. 
N.A.L.C.C. vice chairman and 
treasurer is Spencer N. Rich, Norge 
Sales Corp.; secretary is Monte 
Huebsch, Jr., Huebsch originators. 

When the organization was 
formed, its intention was to invite 
distributors of laundry and dry- 
cleaning stores and equipment to 
join in an effort to promote the wel- 
fare of the coin-op laundry and dry- 
cleaning industry. Detailed plans 
for the affiliation of distributors are 
now in the works. Working on these 
plans is a committee of three ex- 
ecutive committee members: John 
B. Lanagan, president, Standard 
Change-Makers, Inc.; L. W. Roye, 
A. O. Smith Corp.; Charles J. Von- 
dran, Westinghouse Electric. 

Other executive committee mem- 
bers include T. W. Bruner, Bruner 
Corp., and William H. Clipman, 
Philco Corp. 

Later in the year, when distribu- 
tors have become members, a meet- 
ing and election are planned, at 
which time the executive committee 
will be expanded to include distrib- 
utor’s representatives. 


Appointment of Gary Evans, Jr., 
as chief engineer of Temco Indus- 
trial, commercial products division 
of Ling-Temco Electronics, Inc., 
has been announced. He will be re- 
sponsible for engineering design, 
test programs, and production liai- 
son on both proprietary and sub- 
contract commercial and industrial 
programs. 


Maytag’s commercial laundry 
sales coordinator, Ivan Ingersoll, 
has announced the appointment of 
International Coin Laundries, Inc., 
and the James Armstrong Co. as 
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distributors of Maytag commercial 
laundry equipment in West Ger- 
many and Great Britain, respec- 
tively. 

Ingersoll, back from a recent trip 
to Europe, cited the fact that West 
Europe, with a population of 250 





million, represents a larger market 
potential than the U.S. and Canada 
combined, where coin-ops have met 


with such great success. Further- 
more, coin-op appliances of the type 
used in this country are not pro- 
duced in Europe, and because land 
is at such a premium, great num- 
bers of people live in apartment 
housing developments. Thus, not 
only is the market great, but there 
is no European manufacturer cur- 
rently supplying the demand. 

International Coin, the Frankfurt 
distributor, already has Maytag- 
equipped coin-ops in operation in 
Frankfurt and Munich. 

The James Armstrong Co., Brit- 
ish firm, has opened its first Maytag- 
equipped store in East London. 


The sale of three subsidiaries and 
one division of the United States 
Hoffman Machinery Corp. to the 
Hoffman International Corp., for 
$2,000,000 was announced by of- 
ficers of the two companies recently. 

Involved in the transfer are the 
Stanton Foundry, Maquiias Hoff- 
man, Ltd.—an Argentinean pro- 
ducer of pressing and drycleaning 
equipment, and Hoffman Industries 
of Canada, Ltd. 





The appointment of Selco Corp. 
as its national distributor was an- 


nounced by the Shaver Boiler 
Equipment Co. Selco will take Over 
complete charge of sales, merchap. 
dising, marketing, advertising ang 
public relations for Shaver, thy 
leaving Shaver free to Concentrate 
solely on the design and manufge. 
ture of products. 

Shaver manufactures Texag 
water heaters and __prefabricate 
plumbing walls and water heate, 
for coin-ops. 


The Eastern Permac Corp. has 
announced the appointment of Ber. 
nard (Whitey) Kra- ills 
mer as a division po 
manager. His terri- 
tory includes New 
York, Pennsylvania, 
Delaware, Mary- 
land, and the Dis- 
trict of Columbia. 
Kramer has been in the drycleaning 
industry for the past 12 years and 
is a specialist in the technical a 
pects of drycleaning machineny, 
plant layouts and chemicals used 
within the industry. 





“Salesman of the Year” for Speed 
Queen, a division of McGraw-Ed- 
son Co., is Ed Vodvarka of Not 
ridge, Ill. Vodvarka was selected 
for the award not only for outstané 
ing salesmanship, but also for other 
achievements and contributions # 
a Speed Queen commercial repit 
sentative. He is district manage 
for Chicago, northeastern IIlinos 
and northern Indiana. The compaiy 
has 12 commercial sales districts i 
the United States and Canada. 


Roger N. Conger, president 0! 
Hammond Laundry-Cleaning Me 
chinery Co., has announced the sale 
of this firm to a new corporation l0 
manufacture and sell a complet 
line of industrially designed laundy 
and drycleaning machinery for the 
coin-op field and the profession 
textile maintenance trade. The ne 
corporation, Hammond _ Industtits 
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and she'll give you the repeat bu aT R 


Tide gives your customers the cleanest clothes possible. eRe RET ai 
Tide’s kind of cleaning makes for satisfied customers. 
And satisfied customers keep coming back, giving you 


the repeat business that makes you real profits. 

Now Tide comes in a handy new size that fits most 
vending machines, so it’s easier than ever to give your ¥ 
customers the detergent they themselves most often 5 
bring from home. That means more detergent profits for e ee 
you, too. Just clip out the coupon and put Tide to work CLE] : 


cleaning up for your customers and for you. 


lew-Size Tide Fits Most Vending Machines sms 
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MANAGER, Bulk Soap Sales Dept. CO-6 
The Procter & Gamble Distributing Co 
P. O. Box 599, Cincinnati 1, Ohio 


Please send me information on New-Size Tide that 
fits most vending machines. 





EE ———— State 
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Inc., has purchased the fixed assets 
and inventories of Hammond Laun- 
dry-Cleaning Machinery Co. The 
company is celebrating its fiftieth 
anniversary this year. The new cor- 
poration will build from the present 
base with sizeable expansion of its 
facilities, product line, distribution, 
and sales-advertising program, re- 
ports Conger. Hammond Industries, 
Inc., will be directed by H. J. Mit- 
chell, president. Conger will remain 
as a key executive and chairman of 
the board of the new company. 


Newly-appointed manager of the 
Louisville, Ky. branch of Yar- 
brough Supply Co., 
Inc., John O'Dell 
replaces H. M. 
Hopkins, who pass- 
ed away on Jan. 14 
of this year. 

O'Dell has been 
associated with 
Yarbrough for eight years—as a 
salesman for most of the state of 
Kentucky. Prior to joining Yar- 








brough, O'Dell operated his own 
laundry and cleaning plant. 


A change in ownership and re- 
organization of the Tower Equip- 
ment Corp., Ltd., 
and its affiliated 
coin-operated laun- 
dry distributing 
firms throughout 
Canada, has _ re- 
sulted in the elec- 
tion of Douglas W. 
Keough as president. Keough was 
general manager of the company. 





A new distributing organization 
has been formed in Minneapolis, 
announced Kenneth J. Davis, presi- 
dent. Known as Kendaco Inc., the 
new company will handle commer- 
cial distribution of a complete line 
of equipment including Speed Queen 
washers, tumblers, water heaters, 
water conditioners. In addition, the 
company will offer engineering serv- 
ices, business management assist- 


ance and full merchandising pro. 
grams. Territory served by the com. 
pany comprises Minnesota, North 
and South Dakota, Montana, Ne 
braska, Wisconsin and Michigan's 


upper peninsula. 


The acquisition of the Mid-Cep. 
tral Investment Co. by Vending 
Corp. of America was announeed 
by Vending prez, Carl R. Greene 
He said the move is the first of g 
series of planned acquisitions, “We 
have decided to expand our hor. 
zons by entering the _ financing 


field.’ Greene said. 


A newly-formed organization fo; 


the distribution of coin-op 


ing and laundry 
machinery, and for 
the distribution of 
Shugart’s Tiny 
Spot Coin Oper- 
ated Laundries was 
announced recent- 
ly. The firm, the 
Shugart Corp. 
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The finish- 
ing touch 
for every 


Coin-Op 





Heavy duty industrial 

type sewing machine 

specifically designed for ... 
Coin-Op Laundry & 
Dry-cleaning stores 


Motels 
Apartment houses 


© Coin meter ©@ Formica work 
attached table 

© Full '/2 horse © Fully guaranteed 
power motor ® Delivered com- 

© Rugged steel plete, ready to 

construction install 


e 114 MONTAGUE ST. 
FRONTIER [y/{yjtiied one 
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Trailer courts 





GET INTO COIN-OP FAST! NEW NORGE LINE OF 


BW DRYCLEANERS 


FULL FLEXIBILITY! 


1g pro. 





a, Ne. 
chigan’s 


a INSTALL ANY NUMBER 
Goal IN ANY COMBINATION 

: "% FROM ONE UNIT ON UP! 
inancing GET STARTED NOW, with a minimum invest- 


ment, in coin-op drycleaning. With new BW 
Norge Drycleaners you can start with any num- 
ation for ber. 
iryclean- 


Right now, for instance, you can install a single 
5 


self-contained BW Norge Drycleaner. Or you 
can start with two or more BW Norge units that 
operate with Norge’s proved central filter system. 


s 





Build your coin-op business through fine clean- 
ing quality at no sacrifice in efficiency. Norge 
deep-bath action, with 9 gallons per minute sol- 
vent flow, assures customer satisfaction. 





Maximum solvent mileage gives you low per- 


___}) BUILD YOUR COIN-OP CAPACITY AS sapehanpaigie tits 


With immediate delivery, proved operation, 
YOU BUILD YOUR VOLUME The BW Norge and maximum flexibility, BW Norge Drycleaners 
Add-On Plan is adaptable to any location, any installa- can get you into this profitable business quickly. 
tion. Get immediate delivery now on one or two units. Let us give you all the facts. 

Add-On more units any time you choose. But be sure to 
plan at the start for additional space—so your capacity 
can grow as fast as your coin-op business increases. 


Norge Commercial Sales 
Dept. A-50—P.0. 767—Hinsdale, Illinois 
Telephone, Chicago: WHitehall 4-0700 









DOOD A Lt) bbl let HZ 
WIV PW OE For minimum capacity— 
ONLY BW ; 
NORGE Ge BW NORGE single-unit 
tnepracica fas Self-contained DRYCLEANER 
ADD-ON & 
PLAN 


to get you 
started now 










Full 8-pound capacity . . . com- 
pletely automatic...self-contained 
filter system. An independent 
unit for special installations 
where a very minimum coin-op 
drycleaning facility is needed. 


AAW XARKARARARAALYD 
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I. NORGE SALES CORP. IS A SUBSIDIARY OF BORG-WARNER CORPORATION 
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of Jacksonville, North Caroiina, 
opened branches in Pennsylvania, 
Ohio, Virginia, North Carolina, 
South Carolina, Florida, Georgia 
and Alabama. The firm is headed 
up by Thomas H. Shugart, North 
Carolina financier. 

Company policy will be to carry 
the “very finest” coin-operated 
equipment on the market, and not 
to limit its line to only one or two 
brands. 


Water Refining Co., Inc., water 
equipment 


manufacturers, has 





BOSTROM 


BAKER 
named Weldon A. Baker as its new 


treasurer, and Glenn W. Bostrom 
as vice president. The announce- 
ments were made by company presi- 
dent Ronald D. Baker. 





Weldon Baker has been 
ated with Water Refining since its 
inception in 1937. Bostrom has 
been active in the water condition- 
ing industry since 1947. Prior to 
his present appointment, he was 
assistant to the president of the 
company. 


assocel- 


The appointment of John L. 
Aney, as the company’s general 
sales manager, was 
announced by Du- 
plex Vending 
Corp., president, 
Max Kowitt. Much 
of Aney’s work will 
be concerned with 
directing the com- 
pany’s national retail coin-op laun- 
dry and drycleaning equipment sales 
efforts. 





Five new distributors were named 
by Wascator & Wascomat of Amer- 
ica. They are: Kuhleman Machin- 
ery Co., Houston, Texas; Talley 
Laundry Machinery Co., Greens- 


“The waste water problem almost 


put me out of business” 
wrote Art Milgram, owner of ‘Wash N Dry” Launderette, 
Amityville, Long Island, in the "May, 1961 issue of 
“Coin-Op” Magazine. 


boro, N. C.; Northwest Laundry 
Machinery Co., Portland, Qre. 
Dongieux’s, Jackson, Miss.: Wash. 
ing Equipment Sales Co., Detroit 
Mich. | 
All will handle the 1 6-pound 
“junior,” 25-pound “senior.” and 
40-pound “giant” models. 


Duplex Vending Corp. president 
Max Kowitt, announced that hi 
company will market the “Dr. 
Cleanomat” coin-operated dry. 
cleaning machine. The company ex. 
pects to appoint wholesale distrib. 
utors for the drycleaning machines 
and their 20-pound washers in key 
areas throughout the country. The 
“Dry-Cleanomat” is a 20-pound 
unit and is able to accept the new 
fluorocarbon drycleaning solvents, 
Duplex also announced that it has 
become a publicly owned company 
as of May 18. 160,000 shares of 
stock were sold to the public. This 
resulted in raising $480,000 worth 
of capital. O 


but the LANSING CLARIFIER 


solved the problem--and business 1s booming! 


lf you read the article starting on page 12 of ‘‘Coin-Op’s’”’ May issue, you know 
how Art Milgram solved his waste water problem. He installed the Lansing 
Clarifier which was fully approved by the local Board of Health and opened his 
launderette for business. ‘‘Never has the future been brighter,’’ he wrote. 


YOM elite eMe- MN Con ae eds 
Learn how the Lansing Clarifier can solve your laundry’s waste water problem. 


Write today) for complete information 


Box 496, Belmar, New Jersey. 


LANSING CLARIFIER CoO., Inc. 


P. O. BOX 496 
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BELMAR, NEW JERSEY 
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‘ompany 

hares of If you're building, buying or remodeling a coin- 
lic. This operated laundry, look around and you ‘Il find that 
0 worth today’s really modern coin-ops are using Temco- 

matic central control systems. With the addition of 

three new models, there are now six Temco-matic 
models — for any size coin-op. 













The Temco-matic has already proven itself to coin-op 
owners throughout the country — the same far-sighted 
operators who are imaginatively utilizing the Temco- 
matic’s flexible and unlimited merchandising features to 
open new vistas in the coin-op field. 





So be sure when you invest in a coin-op that it’s progressive 
and profitable, today AND in the future. You can be 

sure if it’s equipped with a traffic-creating, profit-producing 
Temco-matic central control system. 


A Temco-matic costs surprisingly little, 
and look what it does: 


%& Safe and reliable activation of all washers, dryers, extractors 
and dry cleaning machines from one central control center. 


Quick, easy money collection from one, insurable Mosler safe. 


Elimination of coin chutes and meters lowers 
maintenance and increases profit. 


Easy price changing—enabling you to run 
traffic-producing ‘‘specials’’ any time you wish. 
Multi-price settings allowing you four different 
prices, from 5 cents to two dollars. 

And Temco-matic will automatically control your new 
dry cleaning machines! 


+ +H 


+> 





for full information on Temco-matic, see your local coin-op laundry dealer, 
or write Dept. 720-E. 





LING-TEMCO ELECTR 


TEMCO INDUSTRIAL DIVISION e P. O. BOX 6191 ° DAL 
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Victory! 

Under the banner headline “De- 
troit’s ‘Laundramat’ Ordinance is 
beaten by association,” the “Coin- 
Op News,” official publication of the 
coin-operated laundry industry in 
the state of Michigan tells how “As 
a direct result of the vigorous fight, 
led by this Association, Detroit’s so- 
called ‘laundramat’ ordinance has 
been beaten. 

“On March 4, 1961, the Com- 
mon Council of the city of Detroit 
unanimously voted to repeal the or- 
dinance in full. The repeal ordi- 
nance was then sent to the mayor, 
who signed the repeal into law. The 
situation of Detroit’s coin-ops re- 
verted back to that prior to the ‘1 


IATION 


NED VISELTEAR, Associate Editor 


nances of any kind specifically per- 
taining to coin-ops. 

“This is the third ordinance un- 
favorable to coin-ops defeated by 
your Association. While never op- 
posed to fair and reasonable laws, 
we shall continue to fight discrim- 
inatory and unfair di- 
rected at coin-ops.”’ 


legislation 


For anyone presently involved in 
fighting anti-coin-op legislation, and 
desirous of specific information on 
how the Detroiters went about it, 
the Association’s address is: Coin- 
Operated Self-Service Laundry 
Owners’ Association, Inc., 2136 
Dime Building, Detroit 26, Mich. 


Don Paquette would be happy to 





We Wuz There 

On Thursday April 6, 
we had the pleasure of addressing 
the newly-formed Garden State 
Self-Service Laundry Association 
The purpose is to raise 
funds to combat New Jersey’s no. 
“A-43,” a bill designed a 
forcing the Jerseyites to keep an at 
tendant on the premises at all times 

We spoke to the group, which 
gathered at the 
Newark, N. J., about the virtues of 
a strong association. We pointed 
out to them, as we do to all cow. 
operators when the opportunity pre. 
sents itself, that the only time anti 
coin-op legislation is defeated or q 


evening, 


group's 


torious 


Douglas Hotel jp 





i~st 
of the year—no regulatory ordi- 





help you and your group. 


compromise is reached is when a 





COMPONENT PARTS 





SINGLE AND DUPLEX 
SLIDES 

Coin slides in any 
denomination or combination 
available from stock. 





ROTARY COIN RECEIVERS 
Receiver/Actuator has positive 
action. Automatic reset. 
Single or multiple coin. 








LOCKS 
Complete line of stud and 
cam locks available. 





PATENTED SAFETY 
SCREWS AND WRENCHES 


Complete line. Also 
key wrenches. 





ROBCO CORP. 
235 West Main St., 


Patchogue, N.Y. ATlantic 9-1400 
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PROFIT MAKER 
e Made of Extra- 
Heavy Polyethylene , 
Plastic OME 
e Extra Large 18°'x33" a pul 
Size. Can be used for TINDRY 
Wet or Dry Laundry LAU pl 


Pa at 

3 " Disye® 

My ess VE , oun sansrany 
Z ‘ i} * 


TROMG svt, 
Suaaais, 
° con USED OVER 
AMD OVER 


“cons witht 
. a, b a + 8 Cn 
a a 


Specially 

designed for 
Coin-Ops. It's Hage 
trouble FREE andge 
attractively silk 
screened to 

really sell! 


iT Se CHEMICAL rt 


17325 LAMONT AVE. - DETROIT 12. MICH.- FO. 6-3820 


CALL OR 
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FOR FULL 
INFORMATION 
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trong well-financed association 
strove 


leads the fight. 


editor Speaks . 

On a swing into the New England 
area, coIN-oP’s editor, Richard Ziff, 
addressed the members of the C oin- 

sated Laundry Division of the 
\assachusetts Laundryowner’s As- 
ciation, Inc., gathered at the 
statler Hotel, in Boston, on Sunday, 
May 21, on the occasion of the 
sroup’s Second Annual Convention. 
Dick’s remarks were addressed to 
the “Impact of Coin-Op Drycleaning 
on the Industry.” He suggested that 
all new or potential COIN-OPerators 
griously consider allocating space 
in their stores for coin-op dryclean- 
es and accessory equipment. 

Then, just managing to catch a 


! it in time (he tells us), Dick flew 


0 St. Louis to address the members 
of The Mississippi Valley Coin-Op 
Association, gathered at the Con- 
mess Hotel. His principal topic was 
areview of the effectiveness of coin- 
op associations throughout the coun- 
ty as regards the current upsurge 
of anti-coin-op legislation. Dick 
cited many cases throughout the 
country where an “on the ball” as- 
ciation fought—and 
unreasonable legislation. 
Our prodigal son editor told us, 
when we met him at New York’s 
ldewild Airport, that he was 
‘tired, but very, very pleased with his 
ception, and gratified at the prog- 
rss being made by coin-op groups 
throughout the country.” 
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NACLEO Insurance Plan 


A new insurance plan open to 


mmbers was announced by Milton 


whachter, chairman of the Insur- 
ime Committee of National Asso- 
tiation of Coin Laundry Equipment 
Operators, Inc. The Association, 
which is comprised of operators of 
oi laundry equipment throughout 
le United States and Canada, has 
ken working on coverage for gen- 
al liability, workmen’s compensa- 
i, and automobile liability for 
ist a year. The essential idea of 
plan is to bring together all coin 
aidry equipment operations with 
“goup” and allow the members 
the group to share in any favor- 
% experience which is achieved. 


WHE, 1961 


All the policies are non-assessable 
and claims offices are maintained in 
every area where the operator does 
business. 

NACLEO announced that the 
insurance plan will be one of the 
items on the agenda of its first gen- 
eral meeting of membership to be 
held at the Waldorf-Astoria in New 
York on Thursday, June 22, 1961. 
This meeting is open to all members 
of NACLEO who are in good stand- 
ing. Allied members, consisting of 
manufacturers and distributors, have 
been invited to send representatives 
to the meeting. The day’s program 
which has been arranged for the 
meeting includes the following: a 


‘WOULD YOU PAY AS MUCH FOR A 


CORVAIR g 


THAT WEIGHS 2,400 LBS. 


AS YOU WOULD FOR A 


CADILLAC 


THAT WEIGHS 5,000 LBS.? 


welcoming address by president 
Martin H. Slutsky; a talk on legis- 
lation, litigation, and taxes by Mar- 
vin C. Wahl, Association counsel; a 
discussion of the NACLEO Insur- 
ance Plan by Mr. Yount; and a 
round-table panel discussion on 
matters of general interest to opera- 
tors in the industry. 


Convention Reminder 


Mary Proudfit, secretary of the 
Iowa Coin Laundry Association, 
Inc., asks us to remind our readers, 
and the allied tradesmen, that the 
group’s 1961 convention is sched- 
uled for June third and fourth, at 
the Hotel Fort Des Moines. O 
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OF COURSE NOT! 
WE DON’T SELL CARS, Z//7,,, 


THE TWIN UNIT 
STANDARD 


Ain te 


THE ORIGINAL COIN—OP CLEANER 


WEIGHS 2,000 LBS. 





CLEANER “A” 
(2 UNITS) 


COMPARE 1050 Lbs. 


Ne 
eu 
COMPETITION CLEANER “B" 
(2 UNITS) 
800 Lbs. 


MORE WEIGHT MEANS MORE DURABILITY...LONGER LIFE! 
THE COST: PRACTICALLY THE SAME AS ‘*A’’ or “B’’ 
iF YOU WANT THE FINEST...YOU MUST HAVE STANDARD 


This commercial dry-cleaner is built to give 
many years of dependable service. The light- 
weight machines (converted domestic washers) 
do not compare in performance or durability 
with the STANDARD Twin-Ette. “You get 


only what you pay for!” 











Main Office: 1431-32 Donaghey Bldg.., Little Rock, Ark 
Branch Office: Dallas, Texas, 3541 Colgate Street 
In Canada: MONARCH MASTER MANUFACTURING, LTD 
731 Runnymede Road, Toronto 9, Canada 
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What’s New 


continued from page 10 
a liquid latex dispersion packaged in 
five-gallon steel drums. Penntrowel 
Latex Filler is a dry cement-aggregate 
premix. It is packaged in 70-pound 
net moisture-proof bags. Five bags 
of filler mixed with one five-gallon 
drum of binder forms a trowelable 
mortar. 
CIRCLE READERS SERVICE CARD No. 7 


DIVIDENDS DISPENSER 
A newly developed dispenser, made 
by Dividends Dispenser, Inc., can be 
installed, says the company, directly 
on any coin-operated vending ma- 
chine, washer or dryer. The customer 





N. 
pushes in the slide containing the 
coins, and out pops coupons or stamps. 





[The coupons or stamps can be tied in 
with the goods or services of retailers 
in the area surrounding the coin-op, 
or the COIN-OPerator can make them 


redeemable for services at his own 
store. 
CIRCLE READERS SERVICE CARD N 


MOVING COIN-OP 


A 40-foot trailer, called the Laun- 
dromobile, and housing 20 Westing- 
house washers and six dryers, is avail- 
able from Automatic Service & Sup- 
ply Co. The unit is said to be com- 
pletely self-contained, and can _ be 
made operative by one man in less 
than thirty minutes. The forward part 
of the Laundromobile holds the hot 
water heaters, water storage tanks, 
pressure pumps, and propane gas tanks 
that power the dryers, hot water heat- 
ers and fuel for the power plant. The 
company claims that the possibilities 
of the unit are limited only to the in- 
genuity of the operator, inasmuch as 
it will work wherever there is a water 
source, even a lake. Other than the 
need for a tractor, the unit is said 
to be complete as is. 

CIRCLE READERS SERVICE CARD No. 73 





COIN-OP ADJUNCT 

[The Vendmobile Corp. fee 
its units, dispensing hot dogs. « 
drinks, pastries, pies, donuts, cone 
, ¢ 


IS tha 





ee tee il 


and tea, etc., should be of particula; 
interest tO COIN-OPerators as a means 
of diversifying their investments, 

CIRCLE READERS SERVICE CARD No. x 


SLUG REJECTOR 
For the operator who is being 
“slugged” to death, the Robco Corp 
has developed a meter which, it js 
claimed, rejects all slugs. It is d 
signed as a replacement unit for coip. 
op washers and drycleaners. The slug. 





COMPLETE, 
SELF-CONTAINED 





MOVABLE, 
PROFITABLE 


You furnish land, foundation and 


utility connections we set 
your fully-equipped laundry in 
place, ready to go! 


+e 


Write Dept. B for literature 


PORTA- 


PORTA-BUILD, 


CROSCsSvitte, 





BULK DETERGENT 


BLEACH VENDER 


2 COLUMN 20c 
BOX VENDER 


BUILD 


INC. 


TENNESSEE 
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WALL MOUNTED 


Soc 


eee] S811 Mail 
BOX VENDER 


5 COLUMN 10-20c 
BOX VENDER 


NOW—A 


FULL LINE OF 


DETERGENT 
BLEACH 
VENDERS 


TO FILL ANY 


NEED— 
WRITE FOR 


FULL DETAILS 


2 COLUMN 10 
BOX VENDER 
WALL MOUNTED 


5727 W. 36th Street 


Solupak Phi: 


MINNEAPOLIS 16, MINN 
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_ | NOW! YOU CAN BUY EVERY TYPE 
3 COIN WASHER MIXING VALVE FROM UNITED! 


e OVER 20,000 VALVES IN STOCK 


VALVES FOR ALL COIN-WASHERS 









Q Bendi Blackst Westingh 
6 endix ackstone estinghouse 
ONE YEAR 100 /o GUARANTEE Frigidaire Whirlpool Hotpoint 
Speed Queen Apex G.E. 
o FAST... FAST SERVICE . . . ORDERS A.B.C. Maytag Easy 
oe Hamilton Norge Dexter 
ee SHIPPED IMMEDIATELY Philco-Bendix Kelvinator Coronado 
¥ ALL THERMOSTATIC. TYPES ad ALL NON-THERMOSTATIC. TYPES 
articular & 
1S a Means EXCHANGE ..... $5.50 5, EXCHANGE ...... $4.00 
ments, Send in your defective valve. 
ARD No, 74 We'll send you one with a one QUTRISHT ....... $4.75 
100% . 
R Wi ere N10 NYLON BODY ONLY — 1.50 EACH 
P i « 
Be: being . OUTRIGHT ..... $6.75 EASY TO ORDER 
ee You don’t have to send a de- When buying outright, use factory number; when 
“a .s ; fective valve. Just order the one exchanging valves, no number is needed. You will 
‘ It is te you want. receive exactly correct valve. 
it for coin. 
- The slug. 


WHAT THE COIN LAUNDRY INDUSTRY HAS NEEDED FOR A LONG TIME 


NEW! ALL BRASS VALVES NEW! 
® THERMOSTATIC & NON-THERMOSTATIC ‘ 


AVAILABLE AT UNITED VALVE ONLY! 





Here’s what the industry has needed for many, many years! An ALL BRASS VALVE! For a slightly 
higher initial cost, you eliminate all problems connected with cracked nylon valve bodies. No more 
stripped threads! Valve bodies are guaranteed for the life of the machine! We will replace any nylon 
thermostatic or non-thermostatic valves on your machines for only $8.50 in exchange for your old 


nylon valve or for $9.50 outright. Specify ALL BRASS when ordering. 


M15B THERMOSTATIC 
ALL BRASS VALVE 


Replaces all M15 thermostatic 
type valves. Can also be used 
to replace M8 all brass or '2 
nylon valve with no added cost 
» | for solenoid coils. Comes with 
; all type outlets and flow controls. Note built-in N10B BRASS BODY ONLY WITH 
coils. Fits ALL brackets. OUTLET AND FLOW CONTROL 


N10B ALL BRASS 
NON-THERMOSTATIC 


Replaces all N10 non-thermo- 
static type valves. Comes with 
all type brackets and flow con- 
trols. 





UMN 10¢ 
VENDER 
MOUNTED 
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ORDER TODAY ... FREIGHT PREPAID ON ALL ORDERS 
ITED VALVE SERVICE INC. 3026 W. Montrose Ave., Chicago 18, Illinois 
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rejector drop-coin meter can be set 
for nickels, dimes, quarters and com- 
binations, the company says. Features 
are a reject plunger, a reject cup and 
an operating light. It is built of solid, 
tamper-resistant steel construction, it 
is claimed. Operation commences 
only after the coin is inserted and ac- 
cepted, and since slugs are rejected, 
the machine will not operate upon the 
insertion of a slug. 

CIRCLE READERS SERVICE CARD No. 75 


COIN-OP DRYCLEANER 
Aimed at “anti-obsolescence,” the 
new Bill Glover, Inc. coin-op dry- 
cleaning unit features an all-stainless 
steel tub, cylinder and front panel. 


The unit is said to be entirely self- 
contained, and is available either in 
single size, as shown, or in twin size, 


with twice the 16 pound capacity. 
Complete cycle time varies from 30 
to 55 minutes, depending on size of 
load. A weight scale and coin unit 
which allow the owner to vary weight 
and price to match growing demand 
in his market area is also a feature. 
The machine is also available with- 
out a coin meter. 

CIRCLE READERS SERVICE CARD No. 


FLOOR PRIMER 

As a remedy for the ever-increas- 
ing cost of composition floor main- 
tenance, the Masury-Young Co. has 
introduced a Myco Primer for floors. 
[he product is called First Coat, and 
is a water-emulsion based primer. It 
may be applied with a mop, and 
forms, says the company, a_ hard, 
colorless film which fills the pores of 
composition floors. First Coat does 
not oxidize, and will not yellow or dis- 
color or require removal, it is claimed. 
SIRCLE READERS SERVICE CARD No. 7 


WATER CHECKLIST 


A maintenance and troubleshooting 
checklist, covering, the company says, 
a wide range of boiler and cooling 
system troubles and their recom- 


mended treatments has been Published 
by lonac Chemical Co., a division of 
Pfaudler Permutit, Inc. The Publica. 
tion, bulletin #CS 113, includes jp 
chart form a list of 23 troubles aris. 
ing from water and fuel contaminants 
and other causes, and recommends 
one or more treatments for each 
Diagnosis of causes for such troubles 
as scaling, corrosion, foaming and 
others are also included in the list. 

CIRCLE READERS SERVICE CARD No, 73 


FLOOR MACHINE 


A reportedly trouble - free handle 
lock is the first of two new features 


of General Floorcraft's KL Dyna- | 


Craft. The new locking assembly al 
lows the unit to be locked in two po- 
sitions—at a 90 degree angle for stor. 


sponding number on the Reader Selden 


Each 
keyed 


[er , » Just right for operators of 

coin-op drycleaning. Heavy 

—. 30 Ib. capacity, wire 
sket 


New COIN-OP Weight Scale 


with removable 
divider and rubber rim- 
bumper. Sturdy steel frame 
with transport handles, 3°’ 
casters and scale. Magnified, 
easy to read, dial .. . 


4 Only $59.75 


When ordering, specify which 
basket by name. 


ba 


COIN SLIDES... 


FOR ALL COIN METERS. 
REPLACE YOUR HARD TO 
PUSH ROUGH SLIDES Y 
NOW! CUT OUT SO 
MANY SERVICE CALLS! 


YOUR CUSTOMERS WILL 
LOVE THEIR easy to push 
SMOOTH action. 


NOW AVAILABLE 50c (2 quarters) 35c & 30c 
SLIDES. Also 5c — 10c — I5¢ — 20¢ — 25c. 


ECONOMY > 
HANGING SCALE 


Ideal scale for selling service by weight. 
Heavy gauge metal basket. Attractive 
scale graduated to pounds and half 
pounds. Approved by Dept. of Weights 
and Measures. Capacity up to 100 Ibs. 
Scale and Basket, as shown, 


Only $45.00 


With Stand, add $16.50 
Scale alone $22.50 Basket alone $24.00 


Sold by Drycleaning ond Laundry Jobbers Throughout the World 


NEWHOUSE SPECIALTY CO., INC. 


3827 San Fernando Rd. Glendale 4, Calif. 
CIRCLE NO. 29 ON POST CARD CIRCLE NO. 21 ON POST CARD 


72 COIN-OP © 


Write today for FREE catalog. Discount 
and 


prices to all coin stores route 


operators. 


HEATH SALES CO. .. 


570 Poplar Street Phone SH 5-016] 
MACON, GEORGIA 
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Dear 
Keader 


After each issue of COIN-OP 
our mailbox is filled with letters 
complimenting us on our efforts 
on behalf of the coin-op indus- 
try. We thank each and every 
one of you who takes the time to 
tell us what he thinks of his 
magazine. And while we're at it, 
we thank those of you who in- 
tended to write but never got 
around to it. 

Keep our mailbox full! We 
look forward to the plaudits, but 
we welcome constructive criti- 
cism as well. In this way we are 
able to give you more of the 
same In-Depth reporting that 
enables you to make your coin-op 
an even more profitable invest- 
ment. 

Mail your comments to: 

Dear Editor: 
COIN-OP Magazine 
10 East 40 Street 


New York 16, New York 


The Editors 


FIRST CLASS 


BUSINESS REPLY MAIL 


Me Pestege Stamp Necessary If Malled In The United States 


READER SERVICE DEPARTMENT 


COIN-OP 


Postage will be paid by 


10 East 40 Street 


New York 16, New York 
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A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other COIN-oP- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 


v 
Vv 


PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 
C) Owner of ATTENDED Coin-Op (C0 Manufacturer 
(0 Owner of UNATTENDED Coin-Op (CD Distributor 
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Dice. at a 45 degree angle for opera- 
' The second feature is a safety 
— an automatic device which 
ts the switch level from being 
“turned on when handle is in the ver- 


life of the softener and lengthen the 
regeneration cycle. The product is 
guaranteed to be non-toxic and will 
store safely with no danger of fire. 
It is sold in 25, 50 and 100 pound 
bulk packages. The company offers a 


‘tical position. The KL Dyna-Craft is 
4 mid-weight, all-duty 13-inch ma- 
| chine. The company also offers a line 
of accessories for the unit. 

M circle READERS SERVICE CARD No. 79 


LINED WATER TANKS 


Hot water heater and hot water tion, the Clesco 
storage tanks manufactured by Weben 
Industries, Inc., now feature a heat 
hardened lining that is said to give 
almost complete corrosion protection. 
Called Glasti-Klad, the substance is 
sprayed onto the inside of the tanks. 
It is completely odorless, tasteless and 
non-toxic and is impervious to all 
a water conditions, the company said. 





My CIRCLE READERS SERVICE CARD No. 80 
SOFTENER ADDITIVE 
Jron-Out, an additive for water Inc., coin-operated 


softening equipment manufactured by 
Jron-Out, Inc., is said to eliminate 
rusty water, save salt, increase the 






free sample of its product. 
CIRCLE READERS SERVICE CARD No. 8! 


BANK OF CLEANERS 


Now being delivered in twin or 
quadruple models of single construc- 
National Products, 





drycleaners fea- 
ture stainless steel wash cylinders, high 
perchlorethylene mileage and a cen- 
tral coin control and collection sys- 


tem, the company says. The coin 
system may be easily changed for 
pricing variances. Another feature of 
the units is a central filtration and 
storage plant for remote installation. 
CIRCLE READERS SERVICE CARD No. 82 


FLUOROCARBON SOLVENT 


Fluroclene, developed by Stamford 
Chemical Industries, Inc., will permit 
a 15 minute drycleaning cycle, the 
company says. The low toxic, non- 
flammable formulation is GC-10 
combined with flurocarbon of the 
General Chemical Division of Allied 
Chemical Corp. 


CIRCLE READERS SERVICE CARD No. 83 


FRANCHISE OPPORTUNITY 


For COIN-OPerators interested in ex- 
panding on their original store invest- 
ments, the MacLevy Sports Equip- 
ment Co. is offering the MacLevy 
Jump Center. The Jump Center con- 
sists of a battery of 12 to 20 rebound 
tumblers laid out over pits dug in the 
ground. The company claims there 
are 84 coin-ops featuring the units. 
CIRCLE READERS SERVICE CARD No. 84 





DEALERS WANTED 
(OIN-OP LAUNDRY & DRY CLEANING EQUIPMENT 


National distributor has franchised territories 

available throughout the country. No invest- 

S ment required. You must have coin-op sales 
experience. Unlimited financing available. You 
owe it to yourself to investigate our offer. 


vail : White Cloud 
J LAUNDERING e CLEANING 
eecce . H SYSTEM 


turer | THE ROBERT A. CLOUD COMPANY 


‘or k 838 East High Street * Lexington, Kentucky 
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CARRY-ALL 


The last word in laundry carts 
designed for automatic laundry 
industry. 





4 barrett mon noe to gte 
q ; 4) 


a Chrome plated tubular steel 
carriage. Heavy duty ball bear- 
ing casters. Serial numbered 
plate you can register in case 
of loss. Your choice of three 
different size steel wire baskets 
protected with six non-marking 
rubber bumpers. 


This is our I5th year in pro- 
ducing quality carts and 
baskets for laundry use. 


your Jobber or write P.O. Box 28 


RB COMPANY Maywood, Calif. 
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Built especially for COIN-OPERATED LAUNDRY STORES 
UNIVERSAL 
* 


Commonial 


WATER SOFTENERS 


® Oversize piping 

® High service flow 
rates 

@ Lowest first cost 

© Lowest operating cost 

e Automatic by-pass of 
water during regen- 
eration 

® Extra-heavy-duty dou- 
ble-dip galvanized 
tanks 

e Automatic backwash 
control prevents loss 
of mineral 

® High-capacity lifetime 
softening mineral 


MANUAL « 


SEMI-AUTOMATIC ° 


FULLY AUTOMATIC 


Available in 24 models with exchange capacity ranging from 
200,000 to 1,500,000 grains...all with high service flow rates 
necessary in coin-op laundries. 


Write today for complete information 


UNIVERSAL 
WATER SOFTENER COMPANY 


1400 REED ROAD, DEPT. C-6 
GENEVA, ILLINOIS 
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NATIONAL 





BULK 
Soap—Detergent—Bleach 


Blue—Starch—Softener 
100-LB. BAGS 


SERVICE THROUGH 
CHEMISTRY 


PRODUCERS FOR LAUNDRY 
INDUSTRY SINCE (851 


H. Kohnstamm 4 Co., Inc. | 


New York 1/3, 16! Avenue of the Americas 

Chicago |/, [1-13 E. Illinois St. 

Los Angeles, (P.O. Address) 2632 E. 54 S$ 
Huntington hak Calif. 


WASCATOR & WASCOMAT 
OF AMERICA 


DISTRIBUTORS 


Universal Dry Cleaning & Ldry. Equip. Co. 
8730 Mettler Street 
Los Angeles, California 


Cowell-Hynes Equipment Co. 
2133 Court Place 
Denver 5, Colorado 


Great Lakes Equipment Corp. 

650 N. Wolf Road 

Whealing, Illinois 
Hammond Laundry Equipment Sales 
& Service 

221 E. Henry 

Indianapolis 25, Indiana 


Laun-All Coin Operated Laundries 
1021 Kentucky Avenue 
Paducah, Kentucky 
Morris & Eckels, Inc. 
238 N. Franklintown Rd. 
Baltimore 23, Maryland 
Cleaners & Laundry Equipment Inc. 
29 Franklin Street 
Needham. Mass. 


Jim Manning Enterprises 
3 Taylor Street 
Milford, Mass. 

Laurence C. Smith Co. 

124 Headson Drive 
E. Syracuse, N. Y. 

Talley Laundry Machinery Co. 
1156 Battleground Ave. 
Greensboro, North Carolina 

Northwest Laundry Machinery Co. 
220 S.E, 130th Ave. 

Portland 33, Oregon 

KuhIiman Machinery Co. 

2525 Grant 


Houston 6, Texas 
R.E.M. Company, Inc. 

933 Edison Street 

Salt Lake City, Utah 
Coinwash Eastern (Ltd.) 

172 The Queensway 

Toronto 18, Ontario, Canada 
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153 Plainfield St. 
Springfield 











NEW ENGLAND 


Coin Laundry Equipment Dist. 


Est. 1935 


_ DOMMERCIAL equipment 
HOYT Dryers © NATCO Boilers 
STANDARD Coin Changers 
COIN-OPERATED AUTO. DRY CLEANING 
BIG BOY 25-pound TROY Washer 


MAC-GRAY CO., INC. 
60 Albany St., Cambridge, Mass. 
UN 4-9760 


B. H. SPINNEY COMPANY 


RE 4-8284 
Mass. 


New England Distributor serving Con- 
necticut, Rhode Island, Western Mass. 
& North Eastern New York. 


Speed Queen Laundry Stores 


Sales, Service, Parts. 





SOUTHEAST 








REMBERT-MOORE 


MACHINERY COMPANY 
522 Devine Street 
is Alpine 3-1223 
aaa = Columbia, So. Carolina 
Jah 


Headquarters 
SERVICE—SALES 


COIN-OP LAUNDRY SUPPLIES 
Packaged & Bulk 


AD—ALL—BEADS 0 BLEACH 
nd 
other iit products — 


SOMETHING NEW 


Liquid Bleach and Liquid Sta Puff in pack- 
ages. Write for details on our introductory 
offer. Complete lines of coin op laundry & 
dry cleaning equipment. 25 pound washer 
extractors. 


AUTOMATIC LAUNDRY SALES & 


SERVICE CO., P. O. BOX 5168 


KNOXVILLE 18, TENNESSEE 
Telephone 524-3283 













VENDOR B-5 


7 r. : 
5¢ BOX | 
eam 


Nationally Advertised | 
MOREX BLEACH 















BRwa sence 











and '| Se 
BEACON'S A 
DETERGENT 







for a Terrific Deal 


Write BEACON SUPPLY C0. 


or Call 4340 Park Avenue, 

































DR 







New York 57, WN. y, 





ACE 
439 -N. 





AUTOMATIC LAUNDRY COMPANY, INC. 


3342 Franklin Avenue 
PL 6-5389 
Get the FULL STORY on the MAYTAG 
Profit-Proved Coin-Operated Laundries 


Eve 


COIN 


Parts, | 
the N 


























Call or Write Us Now 


SERVICE @ SALES 
FINANCING @ LOCATIONS 


Let Us Upgrade Your Old Store 
We Will Trade For Your Old Equipment 


BRANCH OFFICES: 


Dalias Fort Worth San Antonio 
Ri 8-4081 AT 425255 TA 4-118 
Houston Corpus Christi Austin 
WA 3-4579 TU 4-4848 HI 2-038 


Authorized Maytag Distributor in Most of Tea 





LAUNDRI-COIN 









g 
TROXLAR-SYSTEM 

DISTRIBUTOR FOR FRIGIDAIRE IN NE 
HOUSTON & GREATER GULF COAST AH] gc 

1310 ROOSEVELT, HOUSTON 12, TEXAS 
PH. WA 3-1728 FOR ( 
E 
Hotpo 
TIPPS EQUIPMENT | ji: 
|| Huebse 
Serving Western Texas & New Matt — c 
with Better Brands of Quality Coin riple-I 
Equipment i| HENRI 
1919 Avenue ''9" Lubbock, Test BOSTC 
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ea stress 






















| NORTHEAST COMPLETE SUPPLIES 
OR eg SUPERIOR PRODUCTS CO, INC. 
99 Madbury Road, Durham, N. H. SOME a teal 
UN 8-5559 Phone 625-7110 


BS 


Get the FULL STORY on the 


FACTORY | 


4 | 
| AUTHORIZED PHILCO SUPPLIES & EQUIPMENT | 

: aCe A | 
tised eal | SR} BENDIX NORTON SUPPLY CO. | 
| DEPOT ec eA) «Matched Set 11 Lafayette St. 





Providence 3, R. I. 


lin Call or Write Us 
Sel g GAspee |-4404 


now and see for yourself the Great Features 


'S ACE Efficient Operation — Satisfied Cus- 


NT tomers — Improved Store Appearance 


DRYERS and PARTS SERVICE-SALES for states of 


Call or Write 


ACE LAUNDRY EQUIPMENT CO. | NOW AVAILABLE 
439 N, Terrace Ave., Mt. Vernon, N. Y. 


Phone — OWen 9-2400 TO COIN-OPS 
The Revolutionary 1961 


QA 


DRY CLEANER & 
LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90%) 


Write, wire, phone or 
just drop in to see us 


‘ 












ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-OP 
LAUNDRY & DRY CLEANING 


PENNA., OHIO, W. VA. 
BENSON EQUIP. CORP. 


P.O. BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 


MAINE—N. HAMP.—VERMONT 










Everything YOU NEED IN 
COIN OPERATED EQUIPMENT 


Parts, Service, Installation, and Finance in 
the New York-New Jersey-Conn. Area 






Coin-Operated Laundry 
Stores featuring General 
Electric 12 lb Jumbo Com- 
| . ening A oc and 

: Sterling Dryers. Realistic pricing. 
Laundercoin Sales Corp. | Gusrentéad “Péy Out of Eioningy” 
te Sag See, See, IF Plan. Stransteel Custom Building. 
| ee Maximum financing, at bank rates. 








SPEED QUEEN 
Commercial Automatic Washers and Dryers 
and 25 lb. Washers 


Commercial lroners — 
Gas and Electric 


ES 
TIONS 


Store 
= quipment 





In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-7241 


SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 


34-18 Northern Bivd., L. |. City, N. Y. 


San Antonio 
TA 4-18 








Austin 
HI 2-038 
Most of Teas | 











—————————— 


SIN 
TEM 


AIRE IN 
SOAST AREA 


12, TEXAS 














We would like to be your 


NEW ENGLAND 
“HEADQUARTERS” 


FOR COMPLETE SATISFACTION ON 
EQUIPMENT AND SERVICE! 





Hotpoint all-porcelain Washers 
andard “Coin-Dry-Clean” Units 
Huebseh, Hoyt, & Cissell Dryers 
Coin Changers, Hot Water Heaters, 
Triple-Load Washers, ete., ete. 


HENRIC] LAUNDRY MACH’Y, GO. 
BOSTON 26, MASSACHUSETTS 


MENT 
New Mees 
lity Coins 
i 
-ubbock, Te 
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SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 
We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N. J., Delaware, 
Maryland, Virginia, West 

Virginia, Washington, D. C. 


Hundreds of Stores Sold 
EXPERIENCE COUNTS 
Financing Available 


Call or Write: 


BALTIMORE CHEMICAL 
& EQUIPT. CORP. 


5329 Georgia Avenue, N.W. 
Washington, D. C. RA 6-2011 





STERLING COIN-OPS CORP. 


5699 Rising Sun Ave., Philadelphia 20, Pa. 
Fidelity 2-7700 to 7712 
The OLDEST and the LARGEST firm 
in the Coin-Op field in this area! 





SOMETHING NEW 


Bishop Prefabricated Steel 


BUILDINGS 


for coin-ops, dry cleaners, etc. READY 
TO GO! 

Plumbing & Electric installed 

Financing Available 


NATIONAL DISTRIBUTOR 


BALTIMORE CHEMICAL 
& EQUIPMENT CORP. 


5329 GEORGIA AVE., N.W., WASH, D. C. 
RA 6-2011 











DIRECTORY OF COIN-OP DISTRIBUTORS 






MIDWEST 


Commercial 


LAUNDRY and DRY CLEANING 
MACHINERY SALES 
523 CAMPBELL HA 1-5205 


KANSAS CITY, MO. 


For Information on 
The Fabulous 


QA 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
Call or Write Us Now! 

We Serve the Entire 
Western Missouri and 
Eastern Kansas Area 


LAUNDERWELL CORP. 
742 Merrill, Lansing, Mich. 
Call or Write Us Now 
for information on the 


Great Features of 
“Matched Sets" 


SERVICE 
and SALES 
for the area of 
MICHIGAN 
and OHIO 


galt Oh 
BENDIX 





NORGE Opens a Huge New Market with Coin 


Operated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
hes been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 


Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 


76 


SPEED WASH 





SPEED |\{"| QUEEN 


COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinois and Indiana 
Mr. White 


SPEED QUEEN DISTRIBUTORS 
1160 Merchandise Mart Chicago 


DElaware 7-4472 





AMERICA'S LEADING 
LAUNDRY APPLIANCE 


Teed 





Exclusively Distributed by 


LAUNDERERS 


EXCHANGE 
INC. 


1724 So. MacArthur 
SPRINGFIELD, ILL. 


HUGHES EQUIPMENT CO. 


5853 W. Division St. MA 6-8403 
CHICAGO, ILL. 


FRIGIDAIRE 
LAUNDRY 
STORES 


SERVICE 
PARTS 


Specializing in 
Unimatic Transmissions 
Repair 
or Replacement 


WE SERVE THE 


CHICAGO and 
MIDWEST AREA 










LAUNDRIES, {ne 


5608 Delmar, st 

12, Mo., FO des 

aaa Main * Buti 
ar 


FRIGIDAIRE 


18-m 

Coin Waste | | 
© Most liberal financing in the Area | 
© Complete Layout Engineering | 
© Installation Assistance © Tra} 
at Frigidaire Center. 











aining 


























FRIGIDAIRE 


Award of Dorit 


FOR OUTSTANDING 
CUSTOMER seme 
FRIGIDAIRE Coin-Operated 


Laundries . . . Sales - Service 


: OHIO © W. VA. « Ky 
ee PENN. © IND. 





A. B. BURNHAM (0, 


HARRODSBURG, IND. 

TA 4-9616 
Coin-Operated Laundry Distributor 

The Famous Launderama | 

20 lb. Commercial Washer | 
Pioneer of Norge 

Coin Equipped Laundries 

WRITE OR CALL 


WE SERVE 
INDIANA — ILLINOIS — KENTUCH 


CLEANING & LAUNDRY 
EQUIPMENT 
& 
SUPPLIES 





NEBRASKA - SO. DAKOTA 
IOWA - SO. MINNESOTA 


fave Taceman Compay 


1408 Harney, Omaha, Neb. 
220 New York, Des Moines, lows 
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IN MICHIGAN 




















GE 12 Ib, COMMERCIAL 
COIN-OPERATED WASHERS 


are available at 


MACHINEX EQUIPMENT CO. 


8615 PURITAN, DETROIT 38 
UN. 46334 


aining 














ev 


e 

it ! Also distributors for— 

COIN DRY CLEANING UNITS, HUEBSCH, 
BOCK, GLOVER, RUUD, EWING, 


A. O. SMITH, ESSICK AIR COOLING UNITS 










€ WATER SOFTENERS 

erated 

vice 

VA. © KY DUDS IN SUDS, INC. 

IND, 1455 Harrison Ave., Cincinnati, Ohio 

WA 1-1483 

AYTON 2, OHi0 meena one 

ini AW, Ay t ty aX. { es ; 
MERCIAL EQUIPMENT © 








[OHIO * KENTUCKY + W. VIRGINIA 


CO, 
ND, IT’S HERE 
The Fabulous 


tributor 
ma } 
isher | ay 
fries 
COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
eh Write, Wire or Phone 
FLYNN EQUIPMENT CO. 
SALES OFFICE 
INDRY 3928 Lindell OL 2-7300 
PARTS & SERVICE 
2118 E. Grand MA 1-9555 
St. Louis, Mo. 
AKOTA 
ESOTA 










NORGE Laundry & Cleaning 
Villaze—Equipment 


5 Yr. Financing 
N.D, & S.D.'s, Wyom. & Mont. 


TRI-STATE DISTRIBUTORS 
Phone 107-W = Valley City, N. D. 










oy 


Neb. 
2s, lows 
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A & E MACHINERY CO. 


3041 W. Lawrence Ave., Chicago, Ill. 
IN 3-8720 


LEADING COIN-OP BUILDERS 


Complete layout, 
planning, installation, 


PARTS and 
SERVICE 
Serving Northern 
district of Illinois 
including Chicago 


PHILCO = 


BENDIX 


COIN-OP SUPPLIES 


Complete Vending Line for Laundry & 
Drycleaner 


Package Laundry Items Bulk Laundry Items 


All Dash All (Commercial & 
Beads-O-Bleach Industrial) 

L & M Detergent, Beads-O- Bleach 
Bleach & Starch Launette Special 
Smoothie Products Orvus Hytemp Gran 
Drycleaning Items 
Darco, Premium Dow-Per 
Hyflo Super Cel Hysweet 
Norg-Clor Solvent Perclene 
Norg-Clor Concentrate Valclene 


Prompt Delivery from Warehouse Stocks 


McKESSON & ROBBINS INC. 


Cincinnati Columbus Louisville 
3025 Exon Ave. 1795 S. High St. 4007 Crittenden Dr. 
PR. 1-4311 HI. 1-7629 EM. 6-1406 





EXCELSIOR MACHINERY CO. 


6175 VERMONT ST. 
DETROIT 8, MICHIGAN 


a Rip NT 
\, COMMERCIAL EQUIPMENT 







5 BIG FEATURES 
May Tag Washers. 
Water Waste Filter Systems. 
Milnor 25" Washer-Extractors $1,095. 
Coin-Op Dry Cleaning. 
Parts and Service. 





Distributors of ALL, AD, HILEX, 
BEADS O' BLEACH Ete. for 
bulk or package dispensers 


PROSPERITY LAUNDRY & DRY 


CLEANING EQUIPMENT 


CENTRAL SOAP COMPANY 
689 Hampden Ave., 
St. Paul 14, Minnesota 

















YOU HAVE BEEN LOOKING FOR THIS ! ! 
ao 


#73-5 LOVELL 
Steel rust proof frame, 
no oiling, convenient, at- 
tach to square or round, (Prepaid If 
portable or stavionary tubs Remittance 
Clamps open to 1%”. Enclosed) 
Parts for ALL makes of ‘‘domestic type’ coin-op 
laundry equipment, Specializing in MAYTAG, 
NORGE, SPEED-QUEEN, PHILCO-BENDIX, 
EASY, GEN. ELEC, 


MarCone apptiance parts co. 


911 Franklin Ave., St. Louis 1, Mo 
Tel.—314-CE1-7141 


$14.42 net 


DETREX 


Laundry & Dry Cleaning 
Equipment 
SINCE 1913 


B & G Machinery Co., Inc. 


1049 E. Michigan St., Indianapolis, Ind. 





For Complete Stores 
Machinery or Supplies 
Phone, Wire or Write 
BLACK HILLS CHEMICAL CO. 


P.O. Box 1407 Fi 2-0783 
Rapid City, South Dakota 


CANADA 


WESTERN CANADA 
COIN WASHER CO., LTD. 


150 West ist Ave., Vancouver, Canada 
TRinity 2-257! 


**PINKY'' COIN LAUNDRIES 


... please turn the 


page for more 
distributor announcements 








Before You 


BUY ANY LAUNDRY EQUIPMENT 
SEE US! 


COIN-OP 
DRYCLEANING ae Sai 


ROCKY MOUNTAIN EMPIRE 5 


Everything for the coin laundry 
If it’s quality ... We have it! 
Excellent financing available 


MOUNTAIN STATES COIN WASHER, INC. 


3525 Stone Ave. e Colorado Springs, Colo. 
P.O. Box 1579 +e Phone: MElrose 3-6601 


WEST COAST 
LARGEST DISTRIBUTORS 


FRIGIDAIRE WASHERS 
LAUNDERAMA—20 LB WASHER 


AND ALL OTHER 


COIN LAUNDRY EQUIPMENT 


Call or Write 


LOS ANGELES COIN-0-MATIC 


51392 Lankershim Bivd. 
North Hollywood, Calif. 
TR 7-3421 


COIN WASH EQUIPMENT CORP. 
1745 Van Ness Ave. 
San Francisco 4, Calif. 


PR 6-7100 





BIGGEST PROFITS EVER 


ARDMOR 5c ENVELOPE PACKAGES 


5c Detergent—per case of 230 $7.20 

5c Soil-Go—per case of 230 $6.50 

5c Bleach—per case of 200 $490 

© We Pay Freight. 3% Discount for Check With 
Order. 





A. C. 10¢ DOUBLE- LOAD BOXES 


10c A.C. Detergent—per case of 200 $13.50 
10c A.C. Bleach—per case of 200 $13.50 
© We Pay Freight. Quantity Discousts. 

Order Direct From Factory 


ARDMOR CHEMICAL CO. 
1798 Timothy Drive, San Leandro, Calif. 


78 








ADVERTISERS’ 
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Abso-Clean Chemical Company 68 
ABT Mfg. Co. 55 
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SERVING ALL THE NORTHWEST 
WITH THESE TOP LINES: 


HAMMOND * Combination Washer-Extractoys 


Tumblers 
Coin-Op Drycleaning 


CLESCO © tian Stainless Steel Washers 


Tumblers 
Coin Cashiers, Bucket Seats 


WASCOMAT @ 16-Ib., 25-Ib. Washer-Extractors 


COOK @ Washette @ Tumblette 
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eee ae 
NATCO @ Hot Water Makers s 
OT 
WEBEN @ Hot Water Makers CONSULTA 
KISCO ° Water Softeners onducted  f 
shooting of q 
Complete ini 
0 layout an 
NORTHWEST = |= "= 
Braun, Cons 
Fifth Aven 
LAUNDRY MACHINERY CO, |; fee's. 
220 S.E. 130th AVE., PORTLAND 33, ope 
Phone AL 3.326 aa 
AL 3.3787 |f CARTOON - 
e a Copyrighted, 
SALES © SERVICE © INSTALLATION |) 72", 
Audubon, lov 
oe 
SERVEASE CORP, | 
. 
13753 Ventura Blvd., Sherman Oaks, Coif, |= 
TRiangle 3-4820 NOW A SING 
A, 
FRIGIDAIRE SUNDRIES. 
COIN LAUNDRIES ADCRAFT 
Excellent Locations Avallable | 
Porta-Build, Inc. - WI como at 
Procter & Gamble Co., The . 63, Coverl¥ fsortom co 
TORY. IF YC 
Rad, Inc. 80 } INANCING) 
Ray-Pak Co, 44 | SE BEAT! BOX 
R. B. Company Typ MEW YORK 1. 
Rembert-Moore Machinery Co. 4 j= 
Rich Laundry Mchy. Co. Th | Westinghouse 
Robco Corp. owing Florid 
for quick sale, 
Saxe-Freeman Co. . Th j Ne York 16, N 
Servease Corp. 1 
Shepherd, Inc., William 6 BUSI 
Shugart Corp. 10 
ROR 


Smith Corp., A. O. 









Solupak Company | ae, 
Speed Queen Atlantic Co., Inc for Brochure, | 
Speed Queen Dist. ny 1h firington, Hous 


Speed Queen, Div. McGraw-Edison § 
Spinney Company, B. H. 14 
Standard Change-Makers, 
Standard, Inc. 

Sterling Coin-Op Machinery Corp 
Superior Products Co. 


Temco Indust. Div. Ling-Temco Elec, 7 
Inc. od 
Tipps Equipment 
Tri-State Distributors 
Troy Laundry Machinery 


United Valve Service, Inc. 
Universal Match Corp. 
Universal Water Softener 


Vic Manufacturing Co. 


Wascator & Wascomat of America 
Weben Industries, Inc. 

Western Canada Coin Washer Cal 
Whirlpool Corporation ........:: 


Zeolux Corp. 


col 
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CLASSIFIED 
ADVERTISEMENTS 


Ha 


CLASSIFIED ADV ERTISING RATES: 


First insertion—Light face type l5e 
r word. BOLD |! ACE CAPITALS 

oe per word, 10% discount on 3 con- 
secutive repeat insertions, — EXCEP- 
TIONS SITUATIONS WANTED: 


Light face type Cc per word, 


etre wee ee eK ws 


SERVICES & SUPPLIES 


———————————————— 
CONSULTANT & MAINTENANCE SERViCE—Surveys 
conducted for construction, purchase or trouble- 
seating of quick-service, attended or coin-op plants. 
te information supplied: from location study 
oe out and installation. Service contracts avail- 
il le equipment maintenance & repairs. Rubin R. 
i. ‘Consultant. Harry Cohen Associates, 745 
ctth ‘avenue, New York 22, New York. Telephone 


Eldorado 5-1353. 


N- POSTER PROMOTION for Coin-Ops. 
Sone unavailable elsewhere. Write for free 
samples, prices. Allan K. Jensen, Advertising, 
Audubon, lowa. 


FREE CATALOG 


NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 
YATERIAL-SALES BOOSTERS—SUPPLiES—NECES- 
SiTIES. ESPECIALLY DESIGNED FOR COIN-OP 
(AUNDRIES. WRITE FOR FREE CATALOG. 


ADCRAFT SALES PROMOTION COMPANY 
1631 E. GRAND BLVD. 
DETROIT I!|, MICHIGAN 


FOR SALE 


4, fa, ha, 


COIN-OP AUXILIARY EQUIPMENT AT ROCK 
S0TTOM COST. SHIPPED DIRECT FROM FAC- 
TORY. IF YOU CAN DEAL FOR CASH (BANK 
FINANCING) TRY OUR PRICES. THEY CAN'T 
SE BEAT! BOX 103, COIN-OP, 10 EAST 40TH ST., 
NEW YORK 16, N. Y. 





Westinghouse Laundromat service store on rapidly 
growing Florida east coast. Just reduced to $11,000 
for quick sale, Box 105, COIN-OP, 10 East 40th St., 


p New York 16, N. Y. 


BUSINESS OPPORTUNITIES 





Unattended" Coin-Operated Slenderizing Salons 
available direct from manufacturer $2,975. Write 
for Brochure. Details: Trimian Manufacturing, 4812 
wington, Houston, Texas. 


BOLD 








"i 
a 
FACE CAPITALS—10c per word. Mini- t 
mum charge on all: $2.50 per insertion. a 
Add the cost of 10 words if a box num- t 
ber is used. i 
COPY: Must be received before the 10th 4 
of the month preceding issue. Payment ' 
must accompany order, 4 
t 
J 


MACHINERY FOR SALE 


STANDARD CHANGE-MAKERS 
5—Model 52! Changers (3 in original cartons—$89.50 
. |—Model 525 Changer (in original carton)— 
$89.50 each. 


IRONRITE IRONERS 


new—$250.00 each. 
COMPANY, BOX 1662, ATLANTA 1, GA. 





17" Rinsing Extractor, $295; 24'' Rinsing Extractor, 
$595; 20'' coin-operated Extractor, $494; 3-compart- 
ment (2-143 washers and 1-14 extractor). Clothes- 
A-Clean Washer, $695. Write 113 Orchard Lane, 
Anderson, Indiana. 


MISCELLANEOUS 


BOTHERED BY RUSTY RED WATER? 
If your water supply is killing sales and causing 


stain claims _investigate Calgon Micromet—keeps 
water sparkling clear at low cost. For free 
pamphlet write Southern Heater Co., Inc., 844 


Baronne St., New Orleans 12, La. 


SALESMEN AND DIST. 


a to sell nationally advertised, Quality 
background music system. Has application in coin- 
ops, institutions, restaurants, etc. 
tories still available. Reply Box 
10 East 40th St.. New York. 


Excellent terri- 
107, COIN-OP. 


SALESMEN WANTED 


MFR. HAS OPEN TERRITORY FOR SALESMEN 
CALLING ON COIN LAUNDRIES. EARN $300.00 
PER WEEK SELLING OUR PRODUCT WHICH WILL 
NOT CONFLICT WITH ANYTHING YOU ARE 
NOW SELLING. 


WRITE BOX 108, COIN-OP. 


10 EAST 40TH ST., 
NEW YORK 16, N. Y. 





We are seeking Salesmen and Independent Dealers 
to selland install Coin-Op Stores. We feature G.E. 
Washers and nationally advertised equipment. Age 
no eee Seayeeens Slanker Launderette Sales. 
, Illinois. 









Exclusive 
Distributorship 
Available 


Coin Operated 
Dry Cleaner 
and 





Full Line of Washers including 
double load model 








Prefer organization experienced in 
building and selling Coin-Op Laundries. 


Write Box No. 106 









Care of Coin Op 


10 East 40th St., N. Y. C. 







OUT OF ORDER Cards 
$1.25 per 100 
$10.00 per 1000 


Send check with order 


Deluxe Service 
Box 947, Church St., New York N. Y. 


COIN-OP 

CLASSIFIED 
GET 

TOP RESULTS 


If you own a coin laundry in 


PENNSYLVANIA 


please write details to: John Curtin, atty. 
Western Savings Fund Blidg., Phila., Pa. 
Regional chapters being formed to protest 
sales tax. 


PENNA COIN OPERATED 
LAUNDRY OWNERS ASSN 

















TL a 
MTG Scial 


BLEACH, 


NE, 1961 


weed MARLYN MONEY-MAKERS 


for Coin-Ops 


Double packages vend for 
each—give you a good mark-up. 


Luse’s Lo-Sups, the condensed- 
suds detergent; SAFE-WHITE 
safe for all 
fabrics; and Lumar, the original 
powdered fabric softener—these 
Marlyn packages are proven mon- 
ey-makers in coin-ops from coast 
to coast. They have two compart- 
ments, each containing enough for 
an average 9-lb. load. 


To fit your present machines or 
inquire about special Marlyn machines. 


MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohio 


CIRCLE NO. 25 ON POST CARD 


10¢ 


washable 


Carrier is 292" high, 2912” 


in baked aluminum paint. 
Basket is 2434" x 1634" x 
11” and finished in plastic. 










long, 17” wide and finished  \ { 


©1961 
vo. BISHOP FREEMAN CO. evansron, iit. 


ORDER FROM YOUR JOBBER 
CIRCLE NO. 59 ON POST CARD 


GREATEST CARRIER YET 
FOR LAUNDROMAT USE... 
NO DANGER TO PORCELAIN 
ON EXPENSIVE EQUIPMENT 


BISHOP 


Pam ils 


a Me ie 
Better for Owners 









Plastic Covered Handles Eliminate 
Marring and Chipping of Porcelain 
© Non-Removable Basket Precisely the Right Height 

© Tubular Steel Legs for More Sturdiness 

© Lower Shelf gives Extra Stability and More Load Area 
© Swivel Casters and Non-Marking Rubber Tires 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


e ENJOY THE PROTECTION and 
service that mutual association and 
organization can provide. 


e ENJOY THE SATISFACTION of be- 
ing actively identified with other 


e ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


mote your welfare. 


e ENJOY THE BENEFIT OF exchang- 


lems. 


leaders in promoting the well-being 
of the coin-operated laundry and © ENJOY ADVICE on problems per- 
taining to taxes and finance. 


drycleaning business. 


ing opinion on mutual business prob- 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 

M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


|. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


FLORIDA 
A. E. Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 

Leon W. Blythe 

Coin-Op Laundries 
Association of 
Columbus 

P. O. Box 5304 

Columbus, Georgia 


ILLINOIS 

Adolph Klein, President 

Midwest Association of 
Automatic Laundry 
Stores of Chicago 

134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
Illinois Coin-Op Laundry 


Store Owners Association 


1724 MacArthur Blvd. 
Springfield, Ill. 


IOWA 

Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 


Des Moines, lowa 


INDIANA 

Bill Watkins, Secy-Treas. 

Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


KANSAS 

William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 

Charles B, Milstein, Esq. 

Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 

Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 

Coin-Op Laundry 
Division 

Massachusetts Laundry- 
owners’ Association 

20 Providence Street 

Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E, Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 
Edward Raka 


Executive Secretary 
Mississippi Valley 
Coin-Op Assn. 
Congress Hotel 
Union Blvd. at Pershing 
St. Louis, Mo. 


R. C. Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 


Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Miss Pearl Ripans 

Garden State Self- 
Service Laundry Assn. 

235 S. Harrison St. 

East Orange, N. J. 


NEW YORK 


Hyman Bravin, 
General Counsel 
American Automatic 

Laundry Foundation 
6 East 45 Street 
New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


Gene Ackerman 

Seaway Coin-Op 
Association 

111 Portage Trail 

Cuyahoga Falls, Ohio 


PENNSYLVANIA 
John T. Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


TEXAS 


Robert K. Eason, President 


South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 


San Antonio, Texas 




























Letters 


continued from Page 6 
s J 


functioning unit to pass his Plang’; 
doors if he can possibly help it, No 
will he knowingly allow a distributor | 
to violate a contract with a cow.op. 
erator. 

Please let us know what ll 
you get from him.—ed. | 





Statistics requested 


I am interested in Knowing the 
results of a typical coin-operation, | 
What is the actual dollar volume? | 
What is the rate of coin-op fail. 
ure? What is the life-span of , 
laundry at a given location? Am 
such information would be greatly 
appreciated. ; 

Irene Walsh 
Long Island, New York 


Although it is hard to say jus 
which coin-op is “typical,” we 
have sent to you some curren 
statistics on the industry.—Ed. 








SHORTIE WASHED WITH RAD 
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This new vender and exciting premium pro 
motions provided FREE to Franchised 
Dealers. 


Sell Detergent, Bleach, Bluing and Ammonit 
in cellophane wrapped boxes. FRESH, FUL 
STRENGTH—NO LEAKERS! 















rofitable to become 4 
FRANCHISED RAD DEALER 

No obligation—write for samples, 

details. 


*It's easy and 







RAD, Incorporated 
375 Park Ave., N. Y. 22, N. Y. 
a 


DIST. AND REPS WANTED—WRITE FOR DATA 







CIRCLE NO. 37 ON POST CARD 
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® 
Sponse 
8th 20-lb. MULTI-LOAD WASHER 
ation, | 
lume? | 
D fail- A recent survey among experienced coin-store operators re- HOW LAUNDERAMAS BUILD OWNER 
1 of a yeals: more than 85% would like to replace present washers CONFIDENCE! 
A with a new brand—preferably with one of greater capacity. e Easy-to-Service “Monitor Top” 
Rte. These owners recognize the tremendous potential of a machine 1 7 Utility t 
sreatly that handles a 20-lb. load as compared to the smaller “home °* “OWS VfILY Costs 
type” 9-lb. washer. Actual tests prove that ten Launderamas @ Competition proof 
Walsh do more than twice the work of most twenty 9-lb. washers with e One year warranty 
> York less utility costs. This means more work done...in less time e No parts problem—Made in U.S.A. 
...with extra profits. It also means lower maintenance costs. e Over 4,000 in use throughout the world. 
ay just | 
l,” we 
current LAUNDERAMA’'S SUCCESS-PROVED 3-WAY SATISFACTION 
—Ed. 











RAD 


| 4 OPERATOR SATISFACTION | 
be, —Proof of this is that over 1500 of the first 


Launderamas produced went to replace or 
augment other makes. 


SERVICE MAN SATISFACTION 


—Iixclusive ‘‘Monitor Top’’ has drive motor, 
se timer, out of balance switch, water level con- 
trol, drain valve, spin solenoid, water fill 
| * valve and all switches located at top of ma- 


chine. It is easy to reach without stoop, squat 
I or squirm. 



























YC 2 CUSTOMER SATISFACTION 
A oY —Launderama’s exclusive ‘‘agi-tumble’’ 
- ~~ washer action... washes cleaner... more 


gently... more thoroughly. 








Available for Dial or 
Temco-Matic Central 
Control System 


Pt 






EXCLUSIVE “MONITOR TOP” 


The Launderama is 
engineered to give you 
reliable trouble-free 





mium pro- service. Yet costs no more 2 ae 
ranchised” than ordinary converted 
“‘home type’’ washers. ) i Z 
. It’s your best buy. ; 0) </\ 
| Ammonia OMmine 
ESH, FULL a O] | 





4), LAUN DRI 
ce _ : = -CL R 
ecomes Manufactured by oe ET MRM sigade Coin-Op Dry aa 
( a west in ba 
mples, {4 ° Shortest cyan Utilizes Newest fluids 


. ° Easily j; ; 
Exclusively for ‘ly installed nN new 











2 EOLUX CORP. or existing locations 
- FOR DATA 261 Madison Avenue, New York 16, N.Y. 


CARD “A division of Ling-Temco Electronics, Inc. 


coin CIRCLE NO. 36 ON POST CARD 













comes 
Th 

the 

5¢ 
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Today, Dash fits nickel machines! Your | T. J. WROCKLAGE, Bulk Soap Sales Dept. C0-64 
customers want Dash because Dash gives ~~ P.O. Box 599, Cincinnati 1, Ohio 

the best cleaning possible in automatics. / Please rush me full information on (check one or both); 
And your washers are protected because — Sa ae mor ap — 
Dash keeps a safe suds level to prevent 

suds breakdowns. Now you can sell the 
leading low-sudser...in either the 


popular ten-cent or new five-cent size. 
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For full information, mail in coupon. Es cresesensennctanemenennennamnenmenecnsennemnennennensmnaniillll 
CIRCLE NO, 31 ON POST CARD 





